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About SPPU 
Savitribai Phule Pune University, one of the premier universities in India, is positioned in the North-
western part of Pune city. It is popularly known as the 'Oxford of the East'. It has about 307 recognized 
research institutes and 612 affiliated colleges offering graduate and under-graduate courses. The 
university attracts many foreign students due to its excellent facilities like good accommodation 
facility, well-stocked library containing plenty of books, scholarship facilities to the students. The 
university conducts a variety of workshops, seminars and conferences for the students. 

 
About Kamala Education Society (KES) 
Kamala Education Society (KES) was formed in 1992 by a group of educationist/academicians. The 
aim of KES is to provide quality education and cater moral values to young generation. The vision of 
KES is to create new frontier of knowledge and to mould young generation into responsible citizens. 
The mission of the KES is to provide quality education to develop committed managers for future. The 
strength of KES is the Young scientist award winner Dr. Deepak Shah, Secretary of KES, who is a 
Philanthropist, Educationist and Visionary leader. 

 

About Pratibha College of Commerce and Computer Studies (PCCCS) 
 Pratibha College of Commerce and Computer Studies, established in 2007-08, is affiliated to 
Savitribai Phule Pune University. It runs different undergraduate courses like B.Com, BBA, BBA 
(IB), BBA (CA), B.Sc. (CS) & B.Sc. (Reg.) and M.Sc. (CS) and M. Com. at post graduate level. The 
college continuously works towards developing students who will be the force behind the new & 
emerging India. To be able to achieve this aim, the college brings together the best in education under 
the same roof – from the best in infrastructure, to the latest in technology, from the most experienced 
and talented faculty to the numerous corporate interface programs. The college takes keen efforts from 
day one to groom its students so that they become employable and an asset to the organization. The 
college has a full fledged soft skill training team in place to ensure that besides academic excellence, 
so that students get to learn essential skills that will keep them ahead in the corporate world. The 
college undertakes different CSR activities like Job Fair, free Health Check up Camps etc. The college 
has a strong placement cell which organizes pool campus drives and training programs for the benefit 
of the students. 

 

About the Commerce and Management Department 
Commerce and Management Dept. was established in 2009. It is the backbone of PCCCS with the 
strength of more than 800 students at present. The students get guidance and motivation from highly 
qualified and experienced team of faculty members having strong academic and industry exposure. 
The department offers practical oriented courses in collaboration with various institutions.  
 The department undertakes various co curricular and extracurricular activities to boost the confidence 
of students. Events like Soft Skills Training Programme, Vaanijyam and Kaushalyam fests are 
organized to develop entrepreneurial and employability skills of the students.  The department also 
organizes DSR (Departmental Social Activity) activity like Ek Muthhi Anaj to create social awareness 
among students. 

 



 
 
About the Seminar 
This is an interdisciplinary seminar that brings industry practitioners and the research scholars on a 
common platform to share the recent trends, opportunities and challenges in E Business. The research 
scholars and the policy makers will get an opportunity to share the advances and discuss the future 
economic and social implications of E Business. 

Objectives of the Seminar 
 To study and describe the present status & future growth of e-business in India. 

 To analyze the present trends of e-commerce in India. 

 To examine the challenges & opportunities of e-business in India. 

 To study the competitive analysis of traditional business & modern business (E Business) 
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MESSAGES 



 
Message from Management 

 

 

The honourable Prime minister of India, Narendara Modi, made a visionary statement that he dreams 
of digital India where E Business drives entrepreneurship. The era of e business has begun. The way 
of conducting business has gone through a dramatic change. Every successful enterprise has its 
presence on e marketing websites. Bill Gates, the founder of Microsoft said “. If your business is not 
on the internet, then it will go out of business.” Today, India has a lot of potential in tit because of its 
demographic dividend. Almost 64% of the population is young having age between 18 to 45 years. 
This is the young and energetic India. To make it an economic superpower to the way the global 
business scenario is developing. Incentivized internet services are a boon to this nation and can help 
ignite the way to become an economic superpower. The beauty of e business modules is that all type 
of products and services are available on different e business platforms. The commodity can be as 
cheap as hair pin and as costly as diamond jewelry to real estate. This is right time to think big, think 
new and implement smartly with all available E Business solutions to create all new business modules 
from grass root.  

           
 

Dr. Deepak Shah 
Secretary 

Kamala Education Society 



 

Message from the Principal 

 

 

It’s my immense pleasure to welcome you all to the Kamala Education Society’s Pratibha College of 
Commerce and Computer Studies (PCCCS) which is located in the industrially flourished of Pimpri-
Chinchwad. Within ten years of its establishment the college has proven its existence by imparting 
quality education to the deserving students. The PCCCS takes care of the overall development of its 
students. The college also motivates its qualified staff members to get acquainted with the latest 
technology and knowledge. Various faculty development programs are organized every year for the 
development of the faculty members. As a part of which the college has organized the two days’ 
National Level Seminar on 30th and 31st January, 2020. The theme of the seminar is ‘E-Business: A 
Paradigm Shift in the 20th Century’. The seminar provides a platform for discussion of the issues 
related to E Business in India. Various eminent academicians and industrialist will share their views 
and exchange their ideas and thoughts to promote E Business. This seminar will definitely motivate 
the faculty members to develop the skills required for capability enhancement among the students. In 
the digital era, when India is moving towards digitization, the seminar will be of great help to provide 
a think tank for everyone attending the seminar. 

 
 
 

Dr. Babasaheb Sangale 
Principal 



 

Message of the Convener 

 

 

E Business: A New Paradigm in 21st Century 

E-business is definitely one of the business options that one will have to explore in the future. E- 
Business is said to bring about paradigm shift in the world for trading as the same is showing 
tremendous business growth in our country. Increased online user base & usage of mobile phones, 
Indian e-commerce has seen impressive growth in the last few years. Considering India’s rising 
internet accessibility, the sector is predicted to scale greater heights. The growth of e- business needs 
to be tested on different parameters like learning organization approach, internet accessibility, 
education of stakeholders, and increased scope of digital marketing as well as internet banking and so 
on. The future of e-business in India would be bright in the upcoming years if all essential factors 
would be implemented, by establishing cyber security and safety. In this context, the Government of 
India has also a significant role to play by making legal framework stronger. The present seminar has 
been undertaken to describe the present status & future growth of e-business in India, analyze the 
present trends of e-commerce in India & examine the challenges & opportunities of e-business in 
India. I whole heartedly welcome everyone for the seminar and expect support for the seminar to be 
successful. 

 
 

Dr. Shruti Ganpule 
Convener 

National Level seminar 
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An Economic Perspective of Knowledge Management in E-Business 

Rasika Arjun Patil 
Assistant Professor, M.Phil (Economics) 
E-Mail: rasikapatil1979@rediffmail.com 

Abstract 
Knowledge Management is concerned with the right information to the right people at the right time, 
and helping people build and create knowledge to share and act upon them in ways that will 
measurably improve the performance of the organization and its partners. The economic perspective of 
Knowledge Management (KM) in e-business has the basis of development with growth and 
productivity in the core of business. KM basically refers to acquisition, creation, dissemination, and 
utilization of knowledge. Knowledge is becoming an important resource for today’s organizations, and 
enterprises are keen to deploy this resource to improve their products, services, and processes as well 
as ensure delivery on demand. Through KM, businesses aim to increase efficiency, reduce costs, and 
most importantly, retain customers. Enterprises in the e business arena are aware of the importance of 
understanding customer attitudes and their buying habits and are, therefore, taking huge strides to 
ensure that they employ appropriate techniques to manage the information at hand. Productive 
capability is no longer completely dependent on capital and equipment; information and knowledge 
assets are increasingly important. The result is a new challenge to the practice of local economic 
development. In this information economy, success comes from harnessing the information and 
knowledge assets of a community and from helping local businesses succeed in the new environment. 

Keywords: Knowledge Management, Sharing, Acquisition. 

I. Introduction 
The concept of knowledge has the basis of growth and productivity in the core of business. Intelligent 
behaviour is the ability to understand and use language and store and access experience at will. 
Humans learn via experience which leads to expertise over time. Expertise facilitates reasoning 
supported by common sense. This makes human intelligence the primary asset of a business. An 
organizations’ technology or telecommunications network is only a vehicle for knowledge transfer and 
knowledge exchange. 

Graph I (i) – Knowledge Components 

 
Source: Knowledge Management Components and Sub-elements (Bahatt, 2000) 
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Knowledge Management is a precondition for e business and its increasing focus on the consumers or 
customers. The global village is more digitized and connected with the initiation of websites, smart 
phones and other latest gadgets. The advanced technology has helped in better connectivity and also 
changed expectations. Companies are expected to have online presence round the clock providing 
required information as per the customer needs. In an e business environment, an organisation has to 
have a good command of knowledge on its markets, customers, products and services, methods and 
processes, competitors, employee skills and its regulatory environment. 
II. Literature Review 
II (i) Lee and Yang (2000) 
Lee and Yang (2000) define KM as a set of organisational principles and processes that help 
knowledge workers (i.e. employees involved with the processing of information and knowledge) to 
leverage their creativity and ability to deliver business value (Roy & Stavropoulos, 2007). 

II (ii) Young (2009) 
Knowledge Management is the process of managing corporate knowledge resources. It is the 
collection of processes that govern the creation, dissemination and utilization of knowledge. It is the 
practice that involves the capturing and sharing of an organization's information assets including the 
experiences of their employees. According to Young (2009), KM is the discipline of enabling 
individuals, teams and entire organizations to collectively and systematically capture, store, create, 
share and apply knowledge to better achieve their objectives. 

II (iii) Bose and Sugumaran, 2003 
In a business environment, KM refers to the management of an organisation’s knowledge assets to 
share information to company’s employees and deploy in company’s processes to encourage better 
support and more consistent decision making (Bose and Sugumaran, 2003). 

II (iv) Reichheld and Schefter (Harvard Business Review, July-August 2000) 
In their analysis of e-loyalty (Harvard Business Review, July-August 2000), Reichheld and Schefter 
noted that increasing customer retention rates by 5 percent typically increases profits by 25 to 95 
percent. Engaging in an indiscriminate frenzy of customer acquisitions and obsessing over the raw 
number of unique visitors, page hits, and sales revenue are not the nirvana of e-business. Neither is 
trying to be all things to all people by accommodating all levels of service requirements, price points, 
and brand pull. However, little is understood about how trust built in e-business-centric communities 
can be transferred to the companies that host them. 

Nevertheless, examples of companies that have succeeded at this stage are: eBay, Dell, Anand Tech, 
and Amazon to name a few are standing tall in e business. The key lies in broadening and deepening 
relationships over time, gaining the loyalty of your most profitable customers and maximizing their 
business, and selectively acquiring the right type of new customers. 

Chart II e-Business Development 
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Graph II (i) Growth in E Commerce 

 

 
The above two charts and graphs clearly depict the need and the requirement of knowledge systems in 
running the e business smoothly. Also, the stand of India in the e commerce growth indicates the new 
paradigm shift for the productive growth of the country. 
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III.  Research Methodology 
The study on knowledge management is based on secondary data. The data for the study is collected 
from websites, reports, research journals and reference books. 

Objectives of the study 
i. To study the concept of knowledge management and e business. 

ii. To analyse the effective use of knowledge management in e business. 

iii. To study the performance, competitive advantage and continuous improvement in e business. 

IV.  Significance 
E-Businesses are increasingly dependent on quality knowledge management spurring growth, better 
customer acquisition and retention, and for managing variable customer service expenses. It needs to 
embrace knowledge management for e-commerce for the following three reasons - 

IV (1) Drive Revenue and Profit Growth 
With high quality knowledge management tools, the e-commerce business can expand by using data to 
identify new market products, launch them successfully into the marketplace, and amplify those 
products to a larger audience. The data will identify product characteristics and features that drive 
sales, thus having a positive influence on marketing efforts, such as choosing which images to insert 
into email campaigns or banner ads. An accurate analysis becomes a strong point for trend analysis for 
on-site merchandising, advertising, and emails. This can lead to higher pins and repins on sites such as 
Pinterest and followers on Facebook. For a fast growing business, this information is priceless to stay 
ahead of the growth and deliver relevant marketing to consumers. 

IV (2)  More Accurate Consumer Targeting 
Controlling the customer acquisition and retention expenses is a top priority for e-commerce 
businesses. Analysis from knowledge management will help in proper alignment of advertising efforts 
to more effectively market to existing customers while attracting new ones. In addition, a direct larger 
discount could be offered to consumers who are more likely to become repeat customers. Consumer 
profiling can develop tailored retention campaigns based on your specific customer base, especially 
those customers with a high propensity to purchase. Larger discounts may be offered to customers less 
likely to try a new product, while more moderate discounts may be offered to consumers with a 
moderate propensity to purchase. 

IV (3) Managing Variable Customer Service Expenses 
Reducing the cost per call is a top priority, but the need of the time to maintain a high level of 
customer service quality also is a priority. Knowledge management for e-commerce will enable you to 
optimize hiring and training agents, utilize call monitoring, and utilize integrated call center software. 
In addition, optimization of business tools for interacting with customers, and enable callback from the 
queue could also be built up. These are just some of the top reasons why knowledge management for 
e-commerce is so beneficial to improving efficiency. With the benefits, a business can expand profits 
more easily, better target customers, and control customer service variable expenses. 

IV (a) Arena in Knowledge Management 
i) Customer relationship management (CRM) 
In the global and digital economy the need of the hour for every organization is to rethink the ways in 
which there is a strong build of relationships with a broadened customer base. The researcher is of the 
opinion that customer relationships cannot take place without knowledge management. To enable 
organisations to become more efficient and effective in delivering products and/or services to 
customers, thus creating customer delight, knowledge on customers will have to be managed to ensure 
that the services organisations provide are those that will address customer needs. Knowledge 
management is, therefore, an integral part of customer relationship management and e business. 
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1. Chart IV (a) – KM – Market 

 
Source: https://www.researchgate.net/publication/257922672_KM 

ii)  Customer Acquisition 
The contextual information with expert insight is known as ‘knowledge’. Whereas, it is imperative that 
business organisations follow best practices for the successful implementation of e commerce. It is 
also essential that they have appropriate strategies for the effective management of information and 
knowledge. The various approaches that business enterprises have adopted for the acquisition of 
customer information and its deployment and outline the processes relevant to KM in the context of e 
commerce has a huge growth prospects. 

iii)  KM tools 
KM tools make provision to help the economic development practitioners accomplish the task of e 
business. KM considers its modus operandi to uncover and utilize information and knowledge assets— 
especially the tacit knowledge. The tacit knowledge especially helps in the economic development 
organizations to enhance external communication including marketing and to promote internal 
communication in helping companies capture the knowledge. More importantly, they can use those 
tools to uncover and develop local intellectual assets, including helping develop information products, 
and helping identify entrepreneurial and business opportunities. Knowledge Management mechanism 
is useful in developing local economic cluster which further enhances the external knowledge sharing 
among the economic development community and to capture and share tacit knowledge within an 
economic development organization. 

Chart IV (b) Tools in Knowledge Management 
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iv) Knowledge Sharing 
The KM efforts typically focus on organisational objectives such as improved performance, 
competitive advantage, innovation, the sharing of lessons learned and continuous improvement of the 
organisation.  Accordingly there are companies who stride for the effective management and setting 
up of e business. The relationship of e commerce and knowledge management is depicted in the graph 
below. The graph depicts the companies need to set up an e-commerce site properly and also need to 
manage it effectively so that they can expand their business into an e-business to gain more consumer 
growth.  E-commerce helps companies gain more knowledge of existing products and services through 
the web, and enables employees to share their knowledge with each other.  However, to expand the 
company the concept of knowledge sharing between employees and between partners and customers 
in various different ways is in a way the precedence.  This in turn will gain the company more 
recognition and help it to grow and its consumers to grow, which is what the graph is showing. 

Graph IV (c) – Relationship of KM and E Business 

 
Source: wordpress.com 

v) Generational Differences - Redefining Knowledge Management 
KM strategy in the digital era has evolved with technology. Initially, the focus was on digitization of 
content and moving away from the restrictions associated with print. The vast majority of content is 
online now, and digital transformation is still underway, but we are entering a new phase. Content is 
embedded into so many aspects of day-to-day life that it is becoming an experience rather than a 
resource. Technology has fundamentally changed our relationship with content to the point where 
today’s businesses models are shaped around technology itself. But as important as technology is, it 
cannot be the only aspect of a knowledge management strategy. An ideal approach considers the 
intersection of technology with both business and cultural trends impacting the organization. Imagine 
a new technology introduced to meet a pressing business need, but workplace and cultural trends mean 
more and more employees are working remotely. If the technology does not properly support 
employees’ ability to work outside the office, it may not matter how well it addresses the business 
needs. 
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Graph IV (d) Generational Differences - Redefining Knowledge Management 

 
The source for the above graph is – 

Source:http://www.copyright.com/blog/generational-differences-redefining-knowledge-management/ 

The above graph thus depicts that as important as technology is, it cannot be the only aspect of a 
knowledge management strategy. An ideal approach considers the intersection of technology with 
both business and cultural trends impacting the organization. Imagine a new technology introduced to 
meet a pressing business need, but workplace and cultural trends mean more and more employees are 
working remotely. If the technology does not properly support employees’ ability to work outside the 
office, it may not matter how well it addresses the business needs. 

IV (vi) Knowledge Creation – Information into knowledge 
Organizations require other forms of information e.g. information about suppliers, competitors, 
company's own processes, products and services as well as markets in general and global economies. 
Acquiring information is relatively easy; however, management of this information with a view to 
deploying it to the organizations’ advantage is less straight forward. This is due to the fact that KM 
requires satisfactory systems and controls in place to properly manage and deploy the customer and 
organizational information. There are two aspects to KM: 

a. To acquire, store, locate and update the information - for the organisation itself for the purpose of 
process and product improvement and 

b. To share and disseminate contextual information and expert insight - for the benefit of the 
organisation’s customers and partners. 
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V. Conclusion 
Knowledge management is indeed gaining importance in a critical side of intangible resource for the 
organizations. In today’s modern and competitive world, there is a need for cost optimization and 
efficient output to be able to survive. The organizations focus more on building better relationship 
with their customers who has to be reliable and trustworthy. This always has a positive effect on the 
image and reputation on the image of the organization. If knowledge economy is collaborated with e-
businesses, it will grow and evolve dynamically and it will become easier for them to meet the 
competitive edge and to reach its customers in any corner of the world connected virtually. E-Business 
thus can be used as a tool in measuring and delivering services of knowledge economy by storing, 
transferring and sharing knowledge efficiently. 

It is due to the fact that organizations can, with the advent of e business, do business electronically, 
seamlessly across the globe, via the Internet and via intranets, which has caused an explosion of the 
richness and reach of information and knowledge. Knowledge management systems and e business 
broadens an organization’s customer base due to the possibility of operating globally through 
electronic means. 
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Impact of E-Goverance in India Opportunities and Challenges 

Prof. Anamika Ghosh 
anamikaghosh42@yahoo.co.in 

Abstract 
In the digital times, change is required in every field. The government in India is continuously 
endeavoring to provide good services to the citizens. The development of any country depends on the 
use of E- Governance and its penetration. Progress of any country can be analyzed by the scope of E-
Governance in that country. 

This paper will highlight the impact of E-Governance, Opportunities & Challenges. 

Keywords: E-Governance, Opportunities, Challenges, ICT, Digitalization. 

Introduction 
Electronic Governance better known and widely used as E- Governance is the application of 
information and communication technology for delivering government services, exchange of 
Information, Communication trancaction, etc between different Stake holders. In short the application 
of Information and communication transaction etc between different stake holders. In short the 
application of information and communication technology for providing government services can be 
termed as E- Governance. 

The use of ICT to empower information and service delivery will encourage the citizen participation 
in decision-making., so that Government can become more accountable, transparent and responsive. It 
is a move towards Smart Governance which ensures that the government becomes a swifter and more 
transparent process. Governance relates to safe –guarding the legal rights to citizens by providing 
equal access to public services. 

Literature Review 
Andrew Gilmore and Clare D‟Souza in his paper titled Service excellence in e-governance issues: An 
Indian case study‘ spoke about efficiency attributes, user convenience attributes and citizen- centricity 
attributes to identify the service quality with reference to e-governance. Raposo, Mario, Leitao, Joao 
and Paco, Arminda  , in their paper titled “E-Governance of Universities: A Proposal of Benchmarking 
Methodology” have opinioned the importance of developing strategies for e-governance. 

Staffan Lindell, Mikael Lind and Olov Forsgren , in his paper Students as e-Citizens - Deriving Future 
Needs of e-Services for Students‘ states that the growing importance of e-governance. M P Gupta, 
Jaijit Bhattacharya and Ashok Agarwal   in his book chapter “Evaluating e-government” concluded 
that, evaluation of e-government is not based on uniform scale. Mrinalini Shah , in her paper “E-
Governance in India: Dream or reality?” focused on less literacy and less awareness. 

Richard Heeks  briefed about the effect of new information and communication technologies and its 
contribution to the achievement of good Governance Goals. The paper focused on E-Governance, E-
administration and E-Services. Rosemary Jay author of Data Protection Law have discussed the 
practice followed by the International Standards required for E- Governance. A lot of studies have 
been conducted in developed as well as developing countries to assess the parameters of Good 
Governance. Subrata Kumar Dey and M. Abdus Sobhan in their paper “Conceptual Framework for 
introducing e–Governance in University Administration‘s” states the application of technology with 
all stake holders. 

The presence of web services are very essential. Saxena K.B.C (2005) is of the opinion that E- 
Governance in many countries promise a more citizen centric government and reduces operational 
cost. 

Smart Governance in short means E-Governance. 
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Smart stands for Simple, Measurable, Accountable, Reliable& Responsive and Time bound and 
transferability 

S- Simple and Specific 

M- Measurable 

A- Accountable 

R- Reliable& Responsive and 

T-Time bound and transferability 

Simple and Specific rules and regulations, process of Government activities through the use of ICTs. 

Measurable –Technology has made it possible to measure the out output of the day. It has made an 
efficient improvement in curbing the corruption agencies. 

Accountable – Design development & effective implementation of management information system 
ensures accountability of public service functionaries. 

Reliable & Responsive – Systematic delegation has made the system speed up service delivery & 
become more responsive and supportive. They are reliable and service & - oriented 

Time bound & Transferability -   Making the process & function transparent has bought equity & role 
of law in the administrative agencies. The time period required for each process is informed to the 
public, who in turn can check the transferability & transparency in the service. 

Impact of E- governance on administration 
1) E- Governance calls of elimination of dysfunctional system of governance. 
2) It has become more cost effective by downsizing the number, procedurals bottle needs & 

increased the package of efficiency, transparency arbitrariness, redressal of citizen grievances, 
and customer satisfaction has increased. 

3) The impact of IT has resulted its downsizing the employees and cut down on number of levels of 
bureaucracy. It is becoming more productive and cost effective. 

4) Management Information system improves with the aid of computers making coordination better 
and cheaper. 

5) It helps in resolving the grievanances of citizens. 
6) Vigilance and monitoring is modernized. 
Many of the institutions have started investing into creation and expansion of functional interactive 
information technology for delivering services using electronic medium which are connected with 
various departments and institutions. E- Governance has developed an interconnection from 
Grassroots level and top level of government hierarchy. The concept of Governance has assumed 
significant importance with the digital platform. 
The importance of E- Governance 
In the current scenario the government cannot function in isolation without the use of ICT. The 
government has to operate effectively by working close knit with different stakeholders along with the 
infrastructure which would benefit everyone. Information Technology has made an impact on the lives 
human beings. 

E-Governance can be defined as the application of communication and information technology for 
providing government services, exchange of information, transactions, integration of previously existing 
services and information portals. 

It makes the whole administrative process convenient, efficient, transparent, fully accountable and 
responsible. As a fast-growing economy and an emerging world leader, E-Governance is a must in a 
country like India, both in Government and corporate sector. 
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E-Governance has become an essential part of any firm in globalization process. Increasing demands 
of transparency in administration, rapid information transfer, more competent performance and 
improved public service has encouraged organizations to choose electronic means for success in 
business. Organizations can give better performance through innovative use of information technology 
and e-governance. There are many cons of e-governance and impact public management through, for 
example, improved access to services, decreased operational costs, enhanced knowledge management, 
and strengthened coordination of government agencies. E-government has been major developments 
of the web. 

It is well established that Internet supported digital communities; they present the governments with a 
number of challenges and opportunities. The application of ICT and e-governance has huge potential 
for intermediate organizations in developing countries. The main goal of e-governance is to support 
and simplify governance for all stakeholders of businesses. E-governance uses electronic medium to 
support and motivate good governance. Therefore the purpose of e-governance is analogous to the 
objectives of good governance. Good governance can be seen as an application of economic, political, 
and administrative authority to smoothly manage business activities of a country. 

Variables of E-governance 
1. Political Environment 

2. Economic Environment 

3. Legal Environment 

4. Social environment 

E-governance can work efficiently if the environment is supportive from all areas. The Government 
part is to promote the scenario by economically making it viable with the required legal angles to 
develop the society. The below figure will make the picture more clear. All the stake holders need to 
contribute for the development and transparency. 

 
With the advent of  technical development specifically  internet technology in the nineties, there were 
global shifts towards increased deployment of IT by governments. People have great  expectation to 
get information and services online from governments and corporate organizations to develop the 
scope and nature of activities imparting awareness and use of services. 

The deployment of IT to manage data intensive functions related to elections, census, and tax 
administration Began in India, during the seventies with a focus on development of in-house 
government applications in the areas of defense, economic monitoring, planning. India is a country of 
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diverse culture, tradition, language, geography and the monetary condition of the people. In this 
country, there are number of people who are below the minimal socioeconomic benchmarks. This 
includes rural and urban poor, women in rural areas, street children, people of disadvantaged castes 
and people living in less developed areas. The susceptibility of these sections of society has increased 
with globalization and this section is prone to become even more marginalized, economically and 
socially. According to scholars, India is a developing country with great potential for a speedy 
development. However, it has undergone the impact of political crisis. These events severely affected 
India's growth as well as they has pushed India back by many years. 

E-Governance/ICT initiatives has immense role in the enhancement of improving accessibility, cutting 
down costs, lessening corruption, extending help and increased access to un-served groups in India. In 
the age of technical advancement, e-government initiatives have reached most of the people belonging 
to these sections of society. Improved access to information and services has offered economic and 
social development opportunities, enabled participation and communication in policy and decision-
making processes and empowerment of the feeblest groups of society. This has promoted ownership 
and building of social capital, which in turn, constitute a basis for local revival. 

India has good position in implementing ICT in the Asia. India is linked with most of the nations of 
the world. With the adoption of E governance formation and communication technology, India's 
tourism is enhanced. In India, government is also providing investment incentives in terms of tax 
concessions and establishment of e-zones for ICT-based industries. 

Issues in implementation of E-Governance 
There are many obstacles to execute E-governance policies. These include insufficiency of funds, 
infrastructural problems, scarce manpower, citizen enthusiasm, data accumulation, legal framework 
readiness, and maintenance. E-Technology has become a catalyst for enabling more effective 
government through better access to services and the democratic process but needs awareness and 
leaning ability to adjust with the system.According to a NASSCOM report, e-Governance in India is 
considered as a rapidly growing section with three southern states namely Andhra Pradesh, Karnataka, 
and Tamil Nadu which made significant progress. Experts recommend that in order to get desired 
benefits, government must have to take several pro-active steps to address the operational, economic, 
personnel, planning and implementation issues, which are the hold-ups to effective application of e-
Governance. 

Advanced technologies requires novel way of thinking about service and business process design, new 
ways of working, the development of new skills, the use of old skills more effectively and a more 
flexible approach to working patterns and practices. Robbins asserted that structural inertia (built-in 
mechanisms) is major obstacle for transformation process in industries. 

Another inhibition is people's resistance to any change. It is important to design such employee-
oriented Human Resource strategies as would allow the organisation to prepare employees for change 
and also support them to absorb rather than adsorb the changed systems. There are also cultural 
obstacles which refer to values, beliefs, mind-set, practices and customs of people. These hindrances 
have major challenge to install new system. Cultural barriers exist at employee level, officers' level 
and political level . Changing from being an organisation to become 'e-organisation' greatly impact 
organisation structure and management styles as it results into re-distribution of power and control. It 
also changes the alignment of the organisation. 

Companies adopting e governance must develop customer orientation which understand the 
requirements of the user, explore new ways of presenting information to meet customer needs; design 
feedback mechanisms; manage customer relationships; streamline processes; develop good 
communication process, organize information, work more flexibly; make better decisions, coordinate 
activities, focus on major issues in the context of personnel which include doing job analysis again to 
redefine job responsibilities and other job dimensions of various jobs affected by the change. 

Organizations also concentrates on redesigning the recruitment and selection process according to 
changing manpower needs, the identification of competencies of technological environment to 
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facilitate all employees to operate efficiently in a fully electronic working environment, developing a 
performance management program that would integrate changes in job responsibilities and 
requirements and which is development oriented, educating employees about their new legal and 
corporate responsibilities and obligations, developing knowledge workforces capable of multi-tasking.  

Companies must evolve an environment that would encourage any positive behavior exhibited by 
employees, focus on better management of efforts between various government agencies as it will 
affect program effectiveness and efficiency. additionally, effective implementation requires changes in 
decision making processes, involving quicker decision mechanisms, changes in organisation structure 
making it flatter and higher delegation of authority. It is essential to incorporate the new vision with 
the structure, culture and strategies of the organisation. 

Advantages of E-Governance 
Speed 
Internet, smart phones have enabled instant transmission of high volumes of data all over the world. 
Technology makes communication swifter, faster and economic. 

Saving Costs Smart phones and the internet can saves crores of money in expenses every year by 
replacing the Government expenditure goes towards the cost of buying stationery and maintaining 
records. Not only stationery but human efforts are also saved. 

Transparency 
The use of e-governance helps make all functions of the business transparent. The citizen’s access 
specifically access whichever information they want, whenever they want it, at the click of a mouse, or the 
touch of a finger. 

However, for this to work the Government has to ensure that all data as to be made public and uploaded to 
the Government information forums on the internet. 

Accountability 
Transparency directly links to accountability. Once the functions of the government are available, we can 
hold them accountable for their actions. 

 
(source – DoIT) 

Disadvantages of E-Governance 

 Loss of Interpersonal Communication 
The main disadvantage of e-governance is the loss of interpersonal communication. Interpersonal 
communication is an aspect of communication that many people consider vital. 
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 High Setup Cost and Technical Difficulties 
Technology has its disadvantages as well. Specifically, the setup cost is very high and the machines have 
to be regularly maintained. Often, computers and internet can also break down and put a dent in 
governmental work and services. 

 Illiteracy 
A large number of people in India are illiterate and do not know how to operate computers and smart 
phones. Learning and retaining the knowledge becomes difficult .E-governance is very difficult for them 
to access and understand. 

 Cybercrime/Leakage of Personal Information 
There is always the risk of private data of citizens stored in government serves being stolen. Data is 
available at every place and many people are misusing the data for their benefit. Many people 
unknowingly provide lot of information to the other person.Cybercrime is a serious issue; a breach of data 
can make the public lose confidence in the Government’s ability to govern the people 

Recommendations to Tackle Challenges 
On the basis of the new profile of employees required for e-governance, new sources of their 
availability need to be tapped.There is a need of appropriate strategies of e governance and 
information and communication strategies to bring changes in various internal systems of 
organizations for issues. It has been found in many studies that a highly motivated and satisfied 
workforce gives better performance than a demoralized and dissatisfied workforce. There are some 
strategies to tackle problems in various areas of human resource management in the changed 
environment. 

The existing manpower may not be ready to be deployed into e-governance projects. Training costs 
might be high due to geographical spread. Designing a selection process that would objectively and 
correctly measure the skills and competences required to handle the changed work style and job 
responsibilities is required. Such a process should incorporate methods that would objectively assess 
the knowledge and skills required to handle the redesigned job. The e-governance implementation 
leader should have strong conceptual and management skills. The leader must be responsible for 
guidance as well as act as mentor and coach. Leaders need to change their styles and will have to 
adopt different approaches to manage people in new work settings in the organizations that are 
characterized by use of current technologies, and continuous change. 

Conclusion 
To summarize, E-commerce is the exchange of information across electronic networks, at any stage in 
the supply chain, whether within an organisation, between businesses, between businesses and 
consumers, or between the public and private sector. E-Governance denotes to the public sector's use 
of Information and Communication Technologies in order to improve information and service 
delivery, encouraging inhabitant participation in the decision-making process and making government 
more accountable, transparent and effective e-governance has different meaning in the developing 
world. Aim of achieving e-governance and changing India's economy goes far beyond mere 
computerization of separate back office operations. It means to vitally change as to how the 
government operates, and this implies a new set of responsibilities for the executive and politicians. It 
will need basic change in work culture and goal orientation, and concurrent change in the existing 
processes. The change in the mind-set to develop and agree the distributed and flat structured e-
governance system is needed at higher level system to make good position in world. The potential e-
Governance users will eventually include all citizens and benefit everyone. 
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The present article attempts to look at the benefits as well as cost of Data Localization to 

E- Commerce Sector in the context of recent discussion by the Indian Government. 

Data Localization is a concept where the state restricts the storage of data generated through various 
activities like online transactions, Online Trading, Social Networking etc. within the political territory 
of the country with various objectives like safety and security of data and the people who are 
generating it. 

India has also joined several other countries in the world in demanding data localization which implies 
that data or a copy of it should be hosted on local servers or restrict transfer of data outside National 
borders. 

Be it the Reserve Bank of India (RBI) or the draft Personal Data Protection Bill, 2018 (PDP Bill), 
most policy statements linked to data governance in the country have argued in favor of data 
localization. 

Why is it important? 
The main intent behind data localization is to protect the personal and financial information of the 
country’s citizens and residents from foreign surveillance and give local governments and regulators 
the jurisdiction to call for the data when required. This aspect has gained importance after a spate of 
lynching across States was linked to WhatsApp rumor. Revelations of social media giant Facebook 
sharing user data with Cambridge Analytica, which is alleged to have influenced voting outcomes, 
have led to a global clamor by governments for data localization. The other argument is that data 
localization is essential to National security. Storing of data locally is expected to help law-
enforcement agencies to access information that is needed for the detection of a crime or to gather 
evidence. Where data is not localized, the agencies need to rely on mutual legal assistance treaties 
(MLATs) to obtain access, delaying investigations. On-shoring global data could also create domestic 
jobs and skills in data storage and analytics too, as the Justice B.N. Srikrishna report had pointed out. 

However, the arguments against the localization of data are also numerous. A 1% increase in cross-
border data flow leads to an increase of $696.71 million in total volume of goods trade for India, 
according to a study by think-tank ICRIER, which also warned that the government’s plan to introduce 
data localization norms will come at significant economic cost. The study was undertaken in 
association with the Internet & Mobile Association of India (IMAI). 

“Evidence shows that costs of data localization are likely to be the highest for sectors such as E-
Commerce, E-communication and financial services,” the report said. 

There is a need for in depth deliberation on the cost benefit analysis of Data localization. One of the 
solutions has been provided in the Economic Survey 2018-19 in an article written by Mr. 
Krishnamurthy Subramanian, the current Chief Economic Advisor. According to Mr. Krishnamurthy 
Subramanian, data could be treated as public good – good that is non- excludable and non- rival. This 
may provide some policy solution to regulate the data through balancing its Marginal benefits and 
Marginal Cost. In this way, data has the potential to integrate markets internationally, reduce the need 
for middlemen, and thereby reduce prices for end consumers. E-Commerce players can harness this 
benefits to provide cheaper but quality products to the final consumers. The figure given below 
summarizes the benefits and cost of the data. 
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Addressing data as public good increases marginal benefits and decreases marginal cost. However, the 
idea of localizing this data may unnecessarily increase the cost of gathering, storing processing and 
disseminating data. This will be manifested in the form of higher prices of goods and services 
consumed by the end consumers. E-Commerce business may suffer from this increase in price which 
results into decrease in demand. 

Summarily Data localization has its own benefits in the form of security and privacy, but governments 
have their own concerns, especially when security becomes an issue due to free flow of data across 
borders. As data is also seen as a valuable resource, having control over it is believed to be a 
legitimate demand which may help the country prosper. The government needs to view data as a 
public good and make the necessary investments. The benefits of creating data as a public good can be 
generated within the legal framework of data privacy since data has both benefits and cost 
simultaneously. The biggest beneficiary of this view will be E-Commerce businesses and its players 
.The demand for data localization, or asking companies to store data in servers located within the 
borders of a country appears to kill the very purpose of Cloud computing which makes it possible to 
store, manage and process data and from remote data centers via the Internet. 
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A Study of Pamphlet of Home Appliances 

Dr. Bhagyashree Kulkarni 

Abstract 
Pamphlet is the print matter of home appliances. Consumer wants to know about the price, power 
consuming and other things about product before buying decision. He could check the pamphlets of 
products of various brands and could compare home appliances with the base of information written 
in pamphlets. Attractive plastic coated pamphlets also provide technical details of product to potential 
consumers. Pamphlet is the interesting topic 

Keywords 
1. Pamphlet:- Informative print matter, a written page available with home appliances at                 
dealer and trader of home appliances. 

2. Home Appliances:- Home appliances are expensive, electronic and electronic appliances used in 
home. These are white goods. Investment in the products is high and repair cost also high. 
F.e.washing machine, refrigerator. 

Objectives 
1. To study pamphlet as a print matter of home appliances. 

2. To study consumer buying behaviour with the reference of using pamphlet. 

3. To study the effect of existing pamphlet. 

Research Methodology  
Primary Data :- Researcher has used the primary data for this purpose. It is collected from consumers 
with the help of questionnaires. 

Secondary Data:- Researcher has used the secondary data. It is collected from trader and dealers of 
home appliances in the form of various pamphlets of home appliances of various brands. 

Introduction and Importance of Pamphlet 
Pamphlet is the communication tool of home appliances used by home appliance companies. The 
required information about the product. Researcher has collected the pamphlets from various shops 
and malls. Researcher has observed that it is the important component in the process of consumer 
buying behaviour. When the need arises the consumers first identify the problem. Then they search for 
the product which are need satisfying. Then they go for alternatives these are available in the market. 
They evaluate the alternative on the base of information. At that time consumers collect the 
information from pamphlets. When they get sufficient information then only they take the decision of 
purchasing. 

There are so many factors are included in this step. Brand loyalty, brand switching, Price of the 
product, discount, income earning are some factors which affects the decision but information 
furnished in the pamphlets is valuable for the decision. 

Information in the pamphlet 
Pamphlets are the tool of communication of home appliance companies with consumers. All 
information about the product is furnished in the pamphlets. 

The information contained in the pamphlet is as follows 
Name and address: It contains the name and address of manufacturer of home appliance companies. 
Reader could know the organization who manufactures the product. It contains the address of 
registered office of the organisation. 

The technical information: The technical information about the product like spare parts and other 
inside parts is given in the pamphlets. 



 

 Proceedings of National Level Seminar on 'E-Business : A Paradigm Shift in the 21st Century' 

20 

Colour images: Sometimes pamphlet contain colour images of product and their inner parts. Pamphlets 
are colourful and made on good paper. It is observed that the efforts are taken for making attractive 
pamphlets. 

Accessories free: In the pamphlets the information is given of free accessories which are given with 
the product while purchasing product from the shop. 

Information about the service in warranty period is given in the pamphlet. Also post service means 
after sales service information is given in the pamphlet. Researcher asks to consumers about the 
various aspects of pamphlets. Researcher gives the findings in last topic. 

Chart-1: Check pamphlet before purchasing a product 
 Frequency Percent 

Valid Yes 250 62.7 
No 149 37.3 

Total 399 100.0 
Chart 1 

Chart 1 shows about the habit of consumers. They check pamphlet before purchasing a product. It can 
be seen that 250 respondents representing 62.7 % of total respondents had checked the pamphlet 
before purchasing a product.149 respondents representing 37.3 % of total respondents had not checked 
the pamphlet. 

Chart-2.1: Which information from the brochure / pamphlet is important -Technical 
 Frequency Percent 

Valid Yes 333 83.5 
No 66 16.5 

Total 399 100.0 
Chart 2.1 

Chart 2.1 shows about the information from the brochure / pamphlet is important for consumer - 
Technical. It can be seen that 333 respondents representing 83.5 % of total respondents had checked 
the technical information in the pamphlet before purchasing a product. 66 respondents representing 
16.5 % of total respondents had not checked the technical information in the pamphlet. 

Chart-2.2: Which information from the brochure / pamphlet is important – Colour images 
 Frequency Percent 

Valid Yes 303 75.9 
No 96 24.1 

Total 399 100.0 
Chart 2.2 

Chart 2.2  shows about the colour image in the brochure. Chart B.14.3re / pamphlet is important for 
consumer. It can be seen that 303 respondents representing 

75.9 % of total respondents had checked the colour image in the pamphlet before purchasing a 
product. 96 respondents representing 24.1 % of total respondents had not checked the colour image in 
the pamphlet. 

Chart-2.3: Which information from the brochure / pamphlet is important - Accessories free 
 Frequency Percent 

Valid Yes 226 56.6 
No 173 43.4 

Total 399 100.0 
Chart 2.3 
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Chart 2.3 shows about the information about free accessories in the pamphlet if it is important for 
consumer or not. It can be seen that 226 respondents representing 56.6 % of total respondents had 
checked the information about free accessories in the pamphlet before purchasing a product. 176 
respondents representing 43.4 % of total respondents had not checked the information about free 
accessories in the pamphlet. 

Chart-2.4: Which information from the brochure / pamphlet is important - Information about 
manufacturer 

 Frequency Percent 
Valid Yes 92 23.1 

No 307 76.9 
Total 399 100.0 

Chart 2.4 

Chart 2.4 shows about the information about manufacturer in the brochure / pamphlet if it is important 
for consumer or not.. It can be seen that 92 respondents representing 23.1 % of total respondents had 
checked the information about the manufacturer in the pamphlet before purchasing a product. 307 
respondents representing 76.9 % of total respondents had not checked the information about 
manufacturer in the pamphlet. 

Chart-2.5: Which information from the brochure / pamphlet is important –After Sale Service 
 Frequency Percent 

Valid Yes 214 53.7 
No 185 46.4 

Total 399 100.0 

Chart 2.5 shows the information about after service written in the brochure / pamphlet. It can be seen 
that 214 respondents representing 53.7% of total respondents had checked the information about the 
manufacturer in the pamphlet before purchasing a product. 185 respondents representing 46.4 % of 
total respondents had not checked the information about after service in the pamphlet. 
Conclusion 
Pamphlet  is the print matter of home appliances. One third consumers used to read it. But there is no 
awareness about pamphlet. Consumers have no proper consideration about pamphlet. They who read 
the pamphlet have a concern about technical information, colour images, about free accessories and 
the information about manufacturer in the brochure / pamphlet after service as per descending order. 
Suggestions 
Pamphlets were checked only by 60% of all total respondents and 40% consumers did  not check 
the pamphlets. Those who has checked pamphlets; they also are not aware  about all aspects of 
pamphlets. So researcher suggests following suggestions. 
1.  Researcher suggests to dealers, traders and retailers that they could convince to potential buyers to 

notice the technical information and other information on the pamphlets. 
2.  Consumers associations must give the emphasis on checking pamphlets before taking  the purchase 

decision. 
3. Pamphlets must be attractive and font size must be readable. Language of pamphlet  must be 

simple. 
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Abstract 
Social media plays a significant role in the molding and shaping the future generation. The shaping of 
future basically signifies appropriate upbringing and nurturing of the youth. Today’s social media is 
very dynamic and explorative in nature and its effects are multi folded in multiple horizons, thus 
cannot be isolated or rather ignorant. 

The researcher in this paper basically focuses to determine the impression of Social media on the life 
of a under graduate student. The student at the UG level is very much tender and gentle in nature. The 
competitive waves of the society can cherish the life of the student and at the same time even ruin it. At 
this age, the student basically is expected to focus only to sharpen his KSA’s in order to yield a smooth 
entry to the Corporate. And in case, if he gets distracted or diverted, his whole life is put to stake. Thus 
on the same lines, Social media as a very demanding and determinant factor may built the future, 
rather also ruined the future of the student. Thus with the same thoughts, the researcher has attempted 
to study the positive and negative effect of Social media on the UG student – as a Job aspirant and as 
a Customer to the branded products. 

Objectives 
 To study the determinant nature of Social media on the life of a student. 

 To explore the concept with the perspective in relation to as a Job Aspirant and a Customer to the 
branded products 

 To suggest remedies to optimize the use on Social Media at the age. 

Keywords: Social Media, Job aspirant, Branded product customer. 

Introduction 
Social media is a platform, where a person irrespective of age factor is very much influenced to be on 
the screen for long and long hours. It is a tool, which has become very popular now a days due to its 
lucrative features. It is due to social media, where the entire world is just a few clicks or rather on the 
finger tips. Social media has made the entire world very small and easily accessible. The significance 
of Social media has been multiplied, with the advent and advancement in the ICT tools. There are 
different users - sourcing from diverse different demographics - with different perspectives and 
purposes, but despite variable backgrounds; they all are attached to the single admirable screen of 
social media. Social media is so vibrant and turbulent; it has a power to attach to itself everybody from 
the nursery chap to the highly professional person or rather a retired person advanced in age. It is 
being used by all people, but only the purposes and approaches differ diagonally among ages. The 
Social media acts as a fascinating tool with n-number of rhymes for the toddlers, later at the Middle 
childhood – the social media provides different captivating apps with a bit realm of adults, further at 
the age of adolescence – the children are very inquisitive and anxious to the happenings of the world, 
thus social media acts as a information tool with no lines of restraint and regulation. Finally comes the 
turning point or rather the very tender age i.e., between 19 to 21 – the late teens and the early twenties. 
This age is characterized by intersecting and overlapping pressures in relation to emotional stand, 
occupational stand, maturational stand, career vs. physical desire towards opposite sex and many 
more. During these complexities, the only platform – which is very ready to accommodate a person 
without expectations and provide him some space in today’s competitive world, is none other but 
Social media. 

Due to social media, the communication or updates among the society has been accelerated.  The 
working in the corporate has been streamlined; many tasks at the corporate level have been 
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smoothening on the basis of social media. At the simple instance, if an X Company has some vacancy 
of a particular post – just posting the same on social media - will result in the prompt delivery of the 
requirement and also assist in the fast collection of eligible resumes.  With the aid of Social media, the 
international markets have been converted into Local miniature global markets. The company has 
widened their horizons and also paved huge potential to explore the untapped fruitful markets on the 
globe. 

But there are also instances – when the fruits of the tree are sour and undesirable. So on the same 
lines; the impact of social media is also sometimes undesirable. Human nature by mistake is very 
much social in character, rather a social animal.  So like at times, it has been observed where all the 
family members are sitting together in the hall – but unfortunately each one of them is attached in their 
mobiles, rather interacting with unknown than the known people in the family. Due to social media, 
the mental connectivity among the people has been decreased. A person might possess n number of 
online friends, n number of followers, and n number of likes – but there are times, when a person 
requires one true friend and none is available. 

Platforms of Social media 
There are 65 plus social media platforms available all around the world. These platforms basically act 
as a channel – where the people interact, share, communicate with the world. Few to be listed can be 
as Face book, Whatsupp, Wechat, Instagram, Twitter, LinkedIn, Skype, YouTube, Quora, Tiktok etc. 
Each platform has its own specialty and particularity - like LinkedIn is professional and Facebook is 
unprofessional, Instagram is for photos and Twitter for small tweets or messages. These are the 
platforms where people spend their maximum time, disclosing their achievements and happy moments 
with the world. But the strange thing to be noticed is that everybody shares only success, achievements 
and proud instances on the social media. It never happens where anybody shares something odd or 
rather failures. And the only basic reason of sharing only happy moments is to make everybody bit 
envy and also seek the likes & appreciations, compliments of the world. The person only wants to seek 
to illusionary fame. 

UG Student as a Job aspirant 
The average age of an Undergraduate student is between 19 to 21 years, this age is also termed as a 
tender young adult age. The age which is very much immature in nature and there is a high proximity 
among the students to get distracted from their goals, diluted in their career focus and might also lead 
to the extreme case of being drop out. This age is characterized by separation from the childhood 
caretakers i.e., parents and guardians, search to acknowledge their existence and identity, look out or 
possess increased concern for the future. As claimed by experts, this age is termed as age of 
Investment – where doctors, engineers, professionals are made and if in this age, the student does not 
comply with the requisite – he will have to be in the servants shoe, rather than in the Master’s shoe for 
rest of the life. On the similar lines, as if the farmer falls prey to laziness, procrastination and do not 
loosen the land, sow the seeds on time, then resulting he will have no production output returns at the 
harness and would be basically acting as a servant in order to feed himself and his family. So such is 
the age of a young adult which might turn to be very stable or rather very much riskier in nature if 
neglected. Social media as a very vibrant and vigorous factor plays a very crucial role to channelize 
the youth towards reaching him new heights. Ifs and buts are inclusive, because if anything is 
consumed in disproportionate quantity – the ill effects of the same cannot be exempted. So, the person 
with high addiction of Social media will have to bear the consequences to the same if in excess. With 
this consideration, let’s analyze the impact of Social media on the UG student in context to as a Job 
aspirant – 

 Due to Social media, the world has become very much like a small village. The data access has 
become very easy and transparent. The sources of data are ample, due to which evaluation of 
authenticity has become a problem. The platforms of Social media are very much freedom 
oriented. Any person may post as per his wish on one side, but on the other side the reader may 
perceive at any degree. This results in multiplicity and irrelevancy, due to which the important or 
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the relevant data gets diluted. So the student should himself examine the source and upgrade 
himself. 

 With the aid of Social media, the person may advance himself and raise his KSA’s. Online there 
are many Study apps available and also online courses like MOOC, where the student may keep 
himself up to date as per global needs. So here comes in picture i.e., a rational decision – where a 
student has an option to renew him or just sit on the screens to chat irrationally with the unknown. 

 At this age, the student is meant to sharpen his saw in multiple horizons of physical, mental, 
emotional, social, financial attributes. It is observed, that the youngsters of today are very much 
addicted to the mobile screens, which has leaded to disorders like obesity, body aches, lower 
immunity. So to overcome, one should engage oneself in hobbies and playground activities to 
boost his physical and mental immunity. 

 When it comes to the stand of Job aspirant, the student need to keep their personal Social media 
account updated and maintained appropriately. Because the Employers or recruiters evaluate the 
candidate as per the Virtual CV of the student, rather than his actual CV. Virtual CV speaks more 
than actual CV, the Social media account of an individual speaks about the likes, dislikes of the 
aspirant, noticeably his personality beyond degrees. 

 On the same lines, today there are tremendous job opportunities available in different fields on 
social media. It is like sky is the limit and profoundly now the social media recruitment system is 
very much customized and user friendly. Depending on the contents of the profile of social media 
account and the networking history of the aspirant, the match analysis of the Job vacancy 
description and the aspirant’s profile is executed. Furthermore, on the professional platforms of 
Social media like LinkedIn, the companies keep on posting their requirements on the page. Just 
after the company’s post, the LinkedIn also reveals and records about how many aspirants have 
still now applied and also when was the opening posted – basically to update the aspirant about 
the proximity to that particular  job. It is purely a misconception – if somebody interprets that 
only IT jobs requirements are available on social media, because jobs from all fields are available 
on social media from medical to marketing, from architecture to aerobics, teaching to technical 
support etc. 

 The very important part of any course or training is teaching, learning and evaluation. Today the 
methods of teaching, learning and evaluation at all levels have been dominated by ICT. The 
digitalization has modified the conventional system and has given a new shape design and bright 
colors to the system. Nowadays in the virtual world, any student from any part of the world may 
aspire to pursue any degree, any certification course or training despite the fact of his physical 
presence – the credit for the same goes to Digitalized Distance learning. There are pre recorded 
video lectures, which can be viewed by the aspirant irrespective of day and night. Finally the 
evaluation system has also been changed, where a person is just able to view his result after the 
test in mere few seconds. Thus, social media has changed the traditional methods of TLE. 

 The emotional state of the student at this age matters a lot. If the student is not emotional strong, 
he is victimized by inferiority complex, peer pressure, stress, fear of accepting reality or change, 
illusionary fame etc. Due to social media, there is terrible change in the lifestyle of an average 
student. The influential role of sports, hobbies, friends get together at the Playgrounds etc has 
totally become passive. The students are very much addicted to the screens, rather than any 
physical exercises, sports or hobbies. These activities used to impliedly induce management skills 
among the pupils, it used to also inculcate creativity and living values. Thus, sports and hobbies 
used to assist to build a complete healthy personality of the student. But due to social media, the 
job aspirant lacks this completeness and is not able to combat the societal pressures, and also at 
times commit suicide. 

 Due to social media, the students have lost their patience. The lost of patience can be 
acknowledged by the fact that people after commenting their post on social media – become very 
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anxious to know the number of likes their post has received. Later he connects his happiness with 
the number of votes, likes or the number of followers. Thus, this number of likes becomes a key 
competition discussion factor among the peers. But as social reform measure, the Facebook 
platform has now stopped displaying number of likes. 

Unfortunately, in case if the Mobile network is broken – the user of the mobile becomes very nervous 
and upset. Recently on 28 November 19, due to some technical issues the facebook and instagram 
connectivity had been disrupted, public basically youth was very much fretful and related comments 
were even noticed and acknowledged on Twitter too, which means that Social media has made the 
person very much handicapped to it. 

UG student as a Customer 
As discussed earlier, the age of a UG student is very much raw and sensitive; the major goal of the 
person at such an age is to establish a niche, to establish his own identity. Thus in the process of this 
search, there is high probability of a person to get offended to the false fame or pride. There is always 
a craze among the students to post something, through which they may show how different they are or 
rather collecting as many likes as they can. So in order to accomplish the goal, the UG student 
pressurizes his pocket to buy costly goods, to visit places of great pride and privilege for Selfies etc. 
But as a UG student, he might not be earning, so the indirect pressure is on the Parents to buy for their 
wards. Therefore, with this thought – let’s discuss the impact of Social media on the student as a 
customer: 

 The UG student in order to make his presence felt in the peers or crowd – would either have 2 
options. Option One is to update oneself with the knowledge of lectures, library books, extra hard 
work, going beyond usual, harnessing updates from business newspapers, attempt to pursue 
articleship or apprenticeship to gain practical knowledge and thus leading to automatically 
making his presence felt in the crowd. But if the student feels that the option one is difficult or bit 
boring, he would definitely prefer option two i.e., shows his presence by branded clothes, costly 
mobiles, trendy shoes and watches, fashionable stylish popular bike or a car. The second option is 
very much easier, but it is like bubble which is never long lasting, its effect is very much 
temporary in nature. And to the fact, Social media heightens the ego of youngsters and due to 
which they prefer the option two, rather than one. 

 There are Social media platforms like Instagram, Tiktok, Free fire and many more. Onto these 
platforms, one posts extraordinary selfies, clips and small videos. But to execute this unusually – 
one will require to be on the trendy ball of fashion i.e., purchase stylish possessions. To get this, 
the students will surely at the mere instinct or impulse purchase the stylish things, but would be 
very thoughtful and reluctant to spend money at some add on certification course. 

 The students do always prefer uninterrupted connectivity of the mobile network, strong network 
range, big data packages and free calling – so that they do not have obstacles in connectivity the 
world. It is so strange to observe that many students have 2 mobiles or rather at times one mobile 
two data cards or even a ploy of visiting places where Free Wi-Fi facility is available. 

 As a customer, it is also observed that the demand for the mobile network has been inelastic, 
despite there is a price rise in the cost of the data packages of mobiles. Thus, to this social media 
has affected the lives of the public particularly emphasizing the youth in manifolds aspects – so a 
due call is necessary to evade the negativity. 

Conclusion 
Social media – can be definitely called up as the Lifeline to the lives of the people. The lifeline, which 
not only has affected the world in the unconstructive way, but also has assisted constructively to pave 
the way to progressive lines. As every element of new technology or any invention, it carries with it 
pros and cons together as the two sides of a single coin. As it is rightly said – A particular knife can be 
inevitably used for the domestic purposes into our kitchens, but the same knife can also be decisively 
used to harm or kill somebody. So it is a person as a Master – who he or she has to be certain about the 
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Social media, its usage, influence or impact and basically permit the technology be for the Human 
being as a servant and not the human creature being the servant of the Social media or technology. 
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Abstract 
The E-Commerce or the E-Business is one of the key areas in the growth of the National Income of 
Indian Economy. The key drivers in Indian e-commerce are strongly increasing the broadband 
Internet - growing at 20% month on month and 3G penetrations. The rising living standards and a 
growing, upwardly mobile middle class with high disposable incomes are the priority in the e-
businesses. Availability of much wider product range compared to what is available at brick and 
mortar retailers are making the presence much higher in the e-commerce. Busy lifestyles, urban traffic 
congestion and lack of time for offline shopping create the market more active. Lower prices 
compared to brick and mortar retail driven by disintermediation and reduced inventory and real 
estate costs are also considered the skills for e-business. The challenges and opportunities accordingly 
are much wider in the scope of costs, revenue, employment, logistics and the most importantly, 
customer. 

Keywords: Market, Employment, Value of money, Costs 

I. Introduction 
Electronic Business is more than just buying and selling products online. It also includes the entire 
online process of developing, marketing, selling, delivering, servicing and paying for products and 
services. India is showing tremendous growth in the E-business. India has an internet user base of over 
100 million users. The penetration of e-business is low compared to markets like the US and the UK 
but is growing at a much faster rate with a large number of new entrants. India is yet to witness a 
breakthrough E-commerce success story particularly in online retail. E-commerce creates new 
opportunities for business; it also creates new opportunities for education and academics line. It raises 
key challenges that are being faced by consumers relating to e-commerce viz., Ethical issues, 
Perceptions of risk in e-service encounters, challenges for e-business education and legal system. E-
commerce is anything that involves an online transaction. This can range from ordering online, 
through online delivery of paid content, to financial transactions such as movement of money between 
bank accounts. 

II. Literature Review 
II (a) www.europeanbusinessreview.com 
Electronic commerce is presently an essential ingredient of India’s trade facilitation policy. Since 
1991, after economic reforms explicitly took place in India as a result of opening of the economy with 
a view to integrate itself with the worldwide economy, the need to facilitate international trade both 
through policy and procedure reforms has become the foundation stone of India’s trade and fiscal 
policies. Electronic Business (e-commerce) as part of the information technology revolution became 
widely used in the world trade in general and Indian economy in particular. As a symbol of 
globalization, e-business represents the cutting edge of success in this digital age and it has changed 
and is still changing the way business is conducted around the world. The commercialization of the 
Internet has driven electronic commerce to become one of the most capable channels for inter-
organizational business processes. 

II (b) www.rakutensl.com 
E-commerce provides a new place for connecting with consumers and conducting transactions. Virtual 
stores operate 24 hours a day, 7 days a week. Many virtual retailers represent a single company while 
others, represent an association of companies. India has a vibrant cash economy as a result of which 
around 80% of Indian e-business tends to be Cash on Delivery. E-business in India is still in 
burgeoning stage but it offers extensive opportunity in developing countries like India. Highly intense 
urban areas with very high literacy rates, huge rural population with fast increasing literacy rate, a 
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rapidly growing internet user base, technology advancement and adoption and such other factors make 
India a dream destination for e-business players. 

II (c) www.researchgate.net 
The online travel industry has some private companies such as makemytrip, Cleartrip and Yatra as 
well as a strong government presence in terms of IRCTC, which is a successful Indian Railways 
initiative. The online classifieds segment is broadly divided into three sectors; Jobs, Matrimonial and 
Real Estate. A description by the Internet and Mobile Association of India has exposed that India’s e-
business market is mounting at an average rate of 70 percent annually and has grown over 500 percent 
since 2007. Apparently, more online users in India are willing to make purchases through the Internet. 
Overall e-commerce industry is on the edge to experience a high growth in the next couple of years. 

II (d) www.ripublication.com 
The e-commerce market in India was largely dominated by the online travel industry with 80% market 
share while electronic retail (E-Tailing) held second place with 6.48% market share. E-Tailing and 
digital downloads are expected to grow at a faster rate, while online travel will continue to rule the 
major proportion of market share. Due to increased e-commerce initiatives and awareness by brands, 
e-Tailing has experienced decent growth. According to the Indian Ecommerce Report released by 
Internet and Mobile Association of India (IAMAI) and IMRB International, “India's e-commerce 
market was worth about $2.5 billion in 2009, it went up to $6.3 billion in 2011 and to $14 billion in 
2012. About 75% of this is travel related (airline tickets, railway tickets, hotel bookings, online mobile 
recharge etc.). Online Retailing comprises about 12.5% ($300 Million as of 2009). 

India has close to 10 million online shoppers and is growing at an estimated 30% CAGR vis-à-vis a 
global growth rate of 8–10%. Electronics and Apparel are the biggest categories in terms of sales. As 
per "India Goes Digital", a report by Avendus Capital, a leading Indian Investment Bank specializing 
in digital media and technology sector, the Indian e-commerce market was estimated at Rs 28,500 
Crore ($6.3 billion) for the year 2011. Online travel constitutes a sizable portion (87%) of this market 
today. Online travel market in India is expected to reach Rs 54,800 Crore ($12.2 billion) in size by 
2015. Indian e-tailing industry is estimated to grow to Rs 53,000 Crore ($11.8 billion) in 2015. 

III. Research Methodology 
The present study is a secondary study. It is based on the secondary sources of information. The data is 
collected from authentic websites, journals, reports and articles. It is studied deeply to understand the 
upcoming challenges and opportunities in the overall outlook of E-Business. The objectives of the 
study are - 

Objectives 
a. To study the concept and the current position of E-business in India. 

b. To analyse the outlook of electronic Business in India. 

c. To study the challenges faced by E-Business players in India. 

IV. Significance 
Today there is demand for a business which is flexible enough to respond to any fluctuations in the 
running of the business. What differentiates an on-demand business from its competition is the fact 
that it is responsive in real time—as the events occur. This is possible only because all its business 
processes are thoroughly integrated, and the IT infrastructure exists in an on-demand operating 
environment. Over the 12-15 years, electronic trading platforms have emerged in the depths of large 
enterprises as a system of resource allocation between departments. Shoes, furniture, consumer 
electronics – there is almost everything which can be ordered on the Internet. The main challenge 
begins with the consumption in the net which has also seen its dark sides. Spurious orders, fake 
websites, illegal purchases, etc. are also more frequent. In such a case, the protection of user data has 
also become a major challenge in the online world. With the growing financial services, the type of 
payment your business accepts also affects the e-commerce today. 

 



 

 Proceedings of National Level Seminar on 'E-Business : A Paradigm Shift in the 21st Century' 

29 

Graph IV -1 

 
The above graph clearly indicates the upward trend in e-business from 2015 to 2020. It shows the 
online spending and online buyers and the significant aspect of digitization. 

IV – a: Challenges in E-Business 
The major challenges facing e-commerce today and their solutions are - 

1. Dependence on Google for traffic 
Google is the world leader in search engines, and by extension, responsible for the visibility of 
websites. More than 50% of online shops are dependent on Google for traffic. Despite plans for new 
search engines that are competing with Google, the supremacy of Google seems destined to last a few 
more years. And this can impact e-merchants when Google changes the rules of the game. 

2.  Absence of online verification of customers 
The genuineness of the new customers is questionable in an online portal. When a visitor signs up, e-
websites have nothing but the address and phone number entered by them. If those visitors are a scam, 
and if they order cash on delivery purchases to a fake address, it can be a huge loss for the company. It 
becomes impossible to contact them if the number is also fake. Therefore, to be at the safe side, e-
websites or online portals should take all necessary steps required to decline these risks. 

3. Maintain Customer Loyalty 
Customer loyalty is an important indicator of firm performance. The modern consumer is so 
sophisticated and busy that showing content or sending offers that are not relevant to the customers 
themselves at all is a real failure. If the online store does not understand what the potential consumer 
wants or does not consider it necessary to understand, then it may cost the store a customer. Unlike 
normal street shopping, the buyer and seller do not see each other in online shopping. Therefore, it is 
difficult to build trust between them. Building trust, therefore, can take some time and transactions in 
online shops. You can also earn customers loyalty through excellent customer service. By displaying 
your address, answering calls, adding a live chat option on your website, etc. can also help you in 
building trust among customers. 

4. Customer Service 
In a general store, the customer leaves the store with his product. However, this situation is not the 
same as e-commerce. In e-shopping, the user sends you money for a product he does not have yet. He 
waits impatiently for the arrival of his order. Problems can still arise if the delivery service provider 
has lost a package, or the product has been damaged during transport, or you have simply fallen 
behind before shipping. This can cause customer dissatisfaction, which will then need to be managed. 
The idea is to be transparent and responsive and to keep customers abreast of the situation as soon as 
possible. 
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5. Plan your digital strategy 
In the continuity of the multidisciplinary profession, the e-merchant forgets to promote and animate 
his merchant site. E-merchants should determine the communication channels to be used (social 
networks, newsletters, partnerships, online advertising) and define the messages to be transmitted, set 
up editorial planning, create the visuals, etc. Getting help from an outside provider for some of these 
tasks can help to free up time for managing your e-commerce site.  The everyday life of the e-
shopkeeper is filled with things to manage, to plan, and lots of small tasks to do. As such, it requires 
outstanding strategies to survive in the e-commerce competition 

IV – b: Opportunities in E-Business 
The e-business is one of the biggest assets that have taken the Indian business by storm. It is creating 
an entire new economy, which has a huge potential and is fundamentally changing the way businesses 
are done. It has advantages for both buyers as well as sellers and this win-win situation is at the core of 
its phenomenal rise. Rising incomes and a greater variety of goods and services that can be bought 
over the internet is making buying online more attractive and convenient for consumers all over the 
country. 

Virtual business uses electronic means to transact business as opposed to the traditional means of face 
to face transaction. Lower search costs: The Internet brings low search costs and high price lucidity. E-
business has proved to be highly cost effective for business concerns as it cuts down the cost of 
marketing, processing, inventory management, customer care etc. It also reduces the load of 
infrastructure required for conducting business. 

Graph IV -2 

 
Source: www.sokrati.com 

The above graph clearly depicts the payment method opted by the customers in online purchase. The 
payment method of Cash on Delivery was seen to be gaining momentum only for the security of the 
product and misallocation of resources from online transactions. 

IV – c: Usability and Viability 
The use of e-business tools can make your administrative and operational activities more efficient 
through: 
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 Accessing the internet to source information about your industry, suppliers, and products 

 Streamlining your physical transactions into electronic transactions, for example, online banking, 
financial management, and stock control 

 Human resources management, through the development of an intranet for news, policies and 
staff administrative functions 

 Customer relationship management 

 Using appropriate project management software 

Viability of e-business 
Many e-business opportunities are just a click away thanks to the cloud. The benefits of implementing 
e-business tools are not so much in the use of technology, but in the streamlining of business processes 
and the ease in finding new markets. Businesses that use these tools often find: 

 Their communications are quicker and easier 

 Their marketing capabilities and reach are strengthened 

 They are able to offer increased hours of operation 

 They enjoy better access to information 

 Their transaction costs are reduced 

 There is an increase in efficient payment methods, such as using online banking 

 They are better able to retain customers as they know more about them and can offer 
personalised, proactive service 

 They enjoy improved image and brand position 

 They are able to generate additional revenue thanks to new products and new markets. 

Graph IV - 3 

 
Source:https://dazeinfo.com/2016/02/26/mobile-app-online-shopping-trends-india-report/ 

The above graph depicts the significant use of mobile apps. The Indian smartphone users spend 
nearly 1/8th of their day on their smartphones browsing through the various apps. Thus, it comes as no 
surprise that when surveyed, a whopping 42% decided to go with mobile apps as their preferred mode 
of buying things online. However, one of the more surprising data that was revealed during this survey 
was that people prefer to browse on the app rather than using the web browser to search for products 
and using the mobile website. 
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There are certain outlooks to be considered in e-business which certainly has some confrontation to be 
faced which are as follows - 

1. Indian customers return much of the commodities they purchase online. E business in India has 
many first time buyers. This means that they have not yet made up their mind about what to 
expect from e-business websites. As a result, buyers sometimes fall prey to hard sell. But by the 
time the product is actually delivered, they reveal remorse and return the goods. Though 
consumer remorse is a global problem, but it is all the more prevalent in a country like India, 
where much of the growth comes from new buyers. Returns are expensive for e-business 
companies, as reverse logistics presents unique challenges. This becomes all the more complex in 
cross-border e-business. 

2. Cash on delivery is the preferred payment mode. Low credit card access and low trust in online 
transactions has led to cash on delivery being the preferred payment choice in India. Unlike 
electronic payments, manual cash collection is painstaking, risky, and expensive. 

3. Payment gateways have a high failure rate. As if the preference for cash on delivery was not bad 
enough, Indian payment gateways have an unusually high failure rate by global standards. E-
business companies using Indian payment gateways are losing out on business, as several 
customers do not attempt making payment again after a transaction fails. 

4. Internet penetration is low. Internet penetration in India is still a small fraction of what is there in 
a number of western countries. On top of that, the quality of connectivity is poor in several 
regions. But both these problems are on their last legs. The day is not far when connectivity 
issues would not feature in a list of challenges to e-business in India. 

V. Conclusion 
The e-commerce market in India has grown by 34 percent in the last seven years, was about USD 600 
million in 2011-12 and is expected to touch USD 70 billion by 2020. The key factors that are driving 
this growth are the rise of Internet usage (growing at 20 percent) & 3G penetration, and increasing 
smartphone users with availability of Internet on mobile phones. It is estimated that currently there are 
27 million mobile Internet users in India out of which 4 percent are buying products on mobile 
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E – Banking – Need of the hour for e-business 

Prerana Sandesh Dhatrak 
Assistant Professor 
Email id: dprerana90@gmail.com 

I. Introduction E-Banking 
Indian Economy is gaining attention in the financial sector with the revenue generation from different 
sectors. Banks, NBFCs (Non Banking Financial Corporations), are taking a drastic turn in the present day. 
The number of E-Businesses in the E-Commerce sector is the priority for all the sectors upcoming. E-
Banking accordingly is seen to be emerging in all the sectors. Banking or the financial transaction in 
Indian Economy terms up to two methods, namely – 

a. Traditional Banking and 

b. Electronic banking. 

Electronic banking can be called as e-banking, virtual banking, online banking, or internet banking. For 
delivering various banking products and services electronics and telecommunication network is used. 
Through e-banking, a customer can perform all his work of banking transaction using his computer or 
mobile phone. In this article, types of e-banking services are briefly highlighted. 

II. Types of e-banking 
Banks provides various types of services through E-banking. These are of three types. 

II (a). Informative– It is a basic level service which is offered by bank through their websites. Banks 
provide information about their products and services. It also includes solving of queries through e-mail. 
In the present day banks implement their services through latest technologies and keeping their customers 
up to date with the data of browsing of various banking products at hand. The data which is called as the 
Big Data helps the bank in understanding their needs and expectations. SAS (Statistical Analysis System) 
is the best example of informative type of banking. 

II (b). Communicative – Communicative type of banking allows customers to submit information or 
applications for different services provided by bank. Banks offer different types of door step services like 
Opening account, Insurance and deposit scheme description, bill recovery. The mode of communication 
takes place from both the customer as well as the bank through emails or message (SMS). However, fund-
based transactions are restricted to the customers. 

III (c). Transactional– In the third type, customers can operate their accounts for various services which 
bank provides for the customers.  To use this method customer should be in align with banks. Customers 
have to use the banking services as authorized accessors of the service. In this service every customer 
have their unique identity as login details for the services they borrow, like money transfer, bill payments, 
and purchases through online payments and redeems securities. 

Figure 1- Transactional Banking 

 
Source- https://www.paisabazaar.com/banking/what-is-online-banking/ 
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The above figure clearly depicts the online transactions and the growing importance of e-banking. In the 
present time all banks provide e-banking services to their customers. Banks provide uninterrupted 
communication with their customers and their upcoming services which are advanced in technologies. 
The present generation accordingly is advanced with the technologies and we note here that the generation 
of eighties and nineties generation migrating from the traditional banking to the e-banking system. 

In e-banking system there are various levels of securities to protect and avoid financial fraud. E-banking 
system is very profitable and convenient to banker to operate their business. For example, CITI bank in 
Pune, has only one branch in Pune which is considered to be one of the biggest banks in the world. The 
example of CITI bank brings to notice the importance of e-banking without any physical branch anywhere 
in the country. 

III. Benefits and advantages of e-banking 
The benefits and advantages of e-banking are challenging as well as gaining importance for the upcoming 
opportunities for bank administration, individual customers and business. 

III (i). Banks 
1. Less transaction costs – If we compare traditional banking system over electronic transactions then 

per transaction cost is very low, if we calculate all required resources for each transaction. 
2. Resource management and costing – In e-banking system less resources are required and the 

banking system can save costs on human resources, infrastructural, maintenance and transport cost 
for all services and piling up of the files. 

3. Accuracy – E-banking reduces margin for human error, as all information is maintained 
electronically, and every transaction is coded with different checks by using computer 
technologies. By using artificial intelligence banking service is more safe and secure. 

4. Lesser paperwork – digital records reduce paperwork and make the process easier to handle. Also, 
it is eco -friendly banking. 

5. Decision making   – By using e-banking methods higher authority can generate huge reports 
quickly to gauge and understand the profit and loss statement. 

6. Disaster recovery – In case of natural disasters services and data recovery is very easy and fast in 
e-banking system. Banks having parallel systems for disaster recovery in different geometrical 
region, few banks having Data centers in different continent. 

7. Provide customer satisfactory service – since e-banking services are customer-friendly, banks 
experience higher loyalty from its customers. 

III ( ii). Customers 
1. Availability – Customer can access his account from anywhere in the world by very limited 

resources just by connecting to internet and make a transaction 24x7 in all 365 days. 
2. Cost effective and timely banking – Since the customer does not have to visit the branch for every 

transaction, it saves traveling expense and also no need to wait in queue, so it saves time as well. 
3. Mobile banking or Pocket wallet – This is a latest technology introduce few years back and we can 

do all transaction from your mobile phone. 
4. Error free banking – In e-banking modes all the banking system designed and deployed over a 

computer system so customers can use error free banking for all their transactions as very limited 
human interface needed in e-banking system. 

5. Low risk and safe – E-banking system reduces risk for both bank management and their customers 
by withdrawing money from nearby ATM’s. Also, they can use ATM services form the other bank 
as well because most of the banks are interconnected by digital network. 

6. Benefits and offers – As bank operation cost reduce in e-banking system and per unit transaction 
cost is very less for banks hence they are providing various offers to customers like cash back, 
customer get discounts at sales point. 
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7. No physical limitations – In traditional banking systems, geographical distances could hamper 
certain banking transactions. However, with e-banking, geographical barriers are reduced. 

III (iii). Businesses 
1. Account management – Account management is very easy and quick for small scale business as 

well as larger business owners and authorised members can access the accounts quickly using an 
online banking infrastructure. This allows them to review the account activity with different report 
generation logics and also ensure the smooth functioning of the account. 

2.  Increase productivity and services – By using internet banking, the financial heads of businesses 
can easily understand the revenue generation and some data analytics software provides interaction 
between bank and financial departments. 

3. Less costs – As e-banking is available in all geometrical regions business authorized  persons can 
handle their transaction from any corner of world hence it directly effects on required cost for 
every transaction. Also, with the help on one-time software purchase business financial operational 
team can handle their transaction with few resources hence its reducing resource cost as well. 

4. Error free banking – In electronic banking we can set alerts for every transaction to authorized 
person of company so they can monitor all the transaction which perform to run business. It helps 
to reduce errors and loss of funds because of fraud transaction. If we consider following example if 
traditional banking then we can easily understand e-banking benefits in business, in regular 
banking transactions issues in handwriting, mistaken information, can cause errors which can be 
sometime major loss of cost for business. 

5. Reduced fraud – As mentioned above frauds can be possible on both side at bank side as well as 
from business side, hence e-banking helps to monitor and control frauds from both sides. As 
electronic banking provides a digital footprint for all employees who have the right to modify 
banking activities also bank keep all the logs for every transaction happened on specified account. 
Therefore, the business has better visibility into its transactions making it difficult for any 
fraudsters to play mischief. 

IV. E-banking in India 
In India, for the past two decades, e-banking popularity is increasing than traditional banking system. 
Government and the banking systems are trying to literate individuals to use e-banking system as its 
effective in different manners. The present government of India is actively making policies towards 
making India a Digital Economy. 

IV(a) Below are the most popular services under e-banking in India 
 ATMs (Automated Teller Machines) that to interconnected with different banks. 

 Electronic Clearing Cards 

 Smart Cards 

 EFT (Electronic Funds Transfer) System 

 ECS (Electronic Clearing Services) 

 Mobile Banking 

 Internet Banking 

 Telebanking 

 E-commers by using E-banking 

 Door-step Banking for various services 
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V. Significance 
The present banking system of India has a significant stand in Internet banking. The following 
services are available in India: 
1. Bill payment – Every bank has a tie-up with different utility companies, service 

providers, insurance companies, across the country. The banks use these tie-ups to offer online 
payment of bills (electricity, telephone, mobile phone). Also, most banks charge a nominal one-
time registration fee for this service. Further, the customer can create a standing instruction to pay 
recurring bills automatically every month. 

2. Funds transfer – A customer can transfer funds from his account to another with the same bank 
or even a different bank, anywhere in India. He needs to log in to his account, specify the payee’s 
name, account number, his bank, and branch along with the transfer amount. The transfer is 
affected within a day or so. 

3. Investing – Through electronic banking, a customer can open a fixed deposit with the bank online 
through funds transfer. Further, if a customer has a D-mat account and a linked bank account and 
trading account, he can buy or sell shares online too. Additionally, some banks allow customers to 
purchase and redeem mutual fund units from their online platforms as well. 

4. Shopping – With an e-banking service, a customer can purchase goods or services online and also 
pay for them using his account. 

Reference  
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Studyapps Versus Classroom Teaching 
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Abstract 
Over the past few decades, technology has extremely influenced children and their education. It was 
not possible to educate or give higher education to those who did not have huge amount of money. 
Now the things have changed. Higher education for poor children also has not remained a nightmare. 
Now there are different ways to acquire higher education. Learning through internet is easily possible. 
We also see that many people in India have mobile phones now. There are different apps with which 
one can get good and high quality education. Now, students need not spend their hours in library, 
reading books. Digital technology is improving day by day. Studies are made easier and funnier 
through these apps. Now students don't want to use papers for preparing notes.  They don't have to 
make use of the traditional ways of learning. New apps on phone and laptop make it easy to get notes 
across at any time.  Apps can help to focus, streamline, and increase their productivity all at once. In 
current days, we see that more and more companies are introducing study apps. Many of these apps 
are paid apps. People are getting involved in these study apps and learning a lot of things. Students 
who merely attend schools and colleges make use of these apps frequently. Many apps are such that 
people can easily get the notes. It is also believed that e-learning is easier than traditional learning. 

Introduction 
Traditional learning mostly concentrates on the teaching in the classroom. It is restricted to a certain 
time limit and location. Those who attend the class, join the group discussions and attend all the group 
activities, only can get education. It is a teacher-driven and the learning activities are supervised by 
teachers.  In traditional learning teachers guide and help the students plan their future studies. Peer's 
help is additional. Moreover, peer pressure can motivate them to achieve the difficult goals. E-learning 
is much more flexible.  The e-learning is more user-friendly. Nowadays we come across many 
educational websites. Moreover there are various educational mobile apps. There is more flexibility in 
using these apps. One can get the best education in any time at the comfort of his home. The learning 
method is different for different mediums. E-learning is more liberalized. It suits more to the virtual 
learners. Students have to take active interest to go through the details. They should have interest in 
learning new things. It is compulsory that one must have genuine interest to achieve the educational 
goals. The learner himself has to plan his study instead of depending on the tutors. But to get desired 
results, e-learning demands equal effort and determination. Nowadays many e-learning courses are 
available with active learning environment. It also includes communication with the student and tutor 
interaction. From free apps to those that cost a few rupees, there are perfect apps for ones specific 
study needs. Most of the  apps work for both iOS and Android users. 

There are free apps available on Google Play for Android and on the App Store iTunes and also 
iPhone, Windows 8 phone. Students can store information about their homework, exams and classes 
on the cloud and manage them anywhere from any device. They can even access your data offline. 
They can set tasks and reminders and sync the information across multiple platforms. 

Some features they are sure to like include the ability to see when their homework is due or overdue 
for all of their classes, as well as if they have any scheduling conflicts between classes and exams. 
They will get notifications for unfinished tasks, upcoming exams and class schedules. The best thing is 
that these apps are sometimes are free. And that means a lot for college students on a budget. Some 
apps help students to get organized. It includes overview screen, assignments organization, a planner, 
a sync for multiple platforms, grade tracking, notifications and integration with Google Calendar. 
When they need their ideas to flow, these apps fulfill their need. 

There are also dictation apps that help them dictate their study notes by speaking into their device. 
Some apps turn themselves off if the user is silent for 20 seconds. The text prepared can be shared to 
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other applications.  These apps are multi-functional which help various college study requirements. 
Students use these apps for getting all their notes and schedules streamlined. Special functions include 
the ability to enhance note taking with checklists, links, attachments and even audio recordings. It is 
very convenient while doing research. Students can scan book pages in the library without having to 
check out multiple books. Once they have scanned the study material they need, they can then upload 
it to the Cloud. 

There are apps that will help students never forget their exam schedule again. It has a countdown 
feature that tells them how many minutes, days, weeks or months you have left until exam time.  
There are basic notifications available and students can share their exam on Facebook or Twitter. 

Features of Classroom Teaching 
 In classroom teaching chalk and talk is the media of teaching. 

 Students can interact face to face with teachers. 

 Teachers have to design a schedule and accordingly have to complete the task. 

 Students have to give the exams as scheduled by the teachers. 

 Students have to give oral exams also. 

 Student –teacher relationship can be created. 

 Teachers can give activities to the students and teach them practically. 

Features of Studyapps 
 Visual teaching is done through study apps. 

 Interaction between the app and the student is possible to some extent. 

 A schedule of completion of syllabus and exam is designed uniquely. 

 Students can give online exam and get the results immediately. 

 Verbal communication is possible in some cases when online lectures are conducted. 

 It is costly but user friendly. 

Advantages of e-learning apps, amounts for courses by attending schools or colleges one can buy 
an e-learning app. 
1. An individual has the privacy to learn individually. There is no visual supervision on him. 

2. Recording of lectures and videos can be done. One can see the recorded videos anytime anywhere 
one wants. 

3. Students who do part time work or cannot attend the college get the benefit of learning through 
these apps 

4. One can learn during leisure time. 

5. There is no necessity to rely on anybody personally. 

6. The most efficient way of delivering courses is e-learning apps. 

7. One has the facility of discussion boards and chats, with which it is possible to interact with all 
who are online. Doubts can also be cleared by chatting and video conferencing. 

8. Instead of paying huge amounts in classroom teaching one can buy a paid e-learning app. This 
will not only save his time but also the money. 

9. One can save his time which is wasted in travelling towards the classroom teaching process. 

10. As many students are there in the classroom, the learner may feel shy to ask questions which may 
arise to him. This is overcome in the e-learning process. 



 

 Proceedings of National Level Seminar on 'E-Business : A Paradigm Shift in the 21st Century' 

39 

11. When visualized through power-point presentation or videos one can remember easily, than just 
be observing in the classroom. 

12. Exam or tests conducted in the classroom may take a lot of time in giving the results, but the e-
learning app will give the result, the moment the exam is conducted. There is an inbuilt system to 
check the answers in the app. 

Disadvantages of e-learning apps, amounts for courses by attending schools or colleges one can 
buy an e-learning app. 
1. As there is no visual supervision on him, possibility of diversion in subject may happen. 

2. There may be no continuity in studies as the individual who learns through apps may learn only 
during his leisure time. There may be gap in studies which may lead to forget what has been 
learnt earlier. The learner will have to recap the previous lecture to get with the next lecture. 

3. One has to rely only on the app and he may be mislead with the answers also. 

4. Nowadays there are so many apps that the user gets confused which is reliable and which is not. 
He may me also be mislead with the advertisements which he sees about the app and also with the 
ratings on which he relies. 

5. There will be wastage of time and money if the app he has bought or which he uses free is not 
according to his requirements. This is understood by the user later on when he does not get some 
genuine answers from the apps. 

6. Nowadays we can see that their are various social sites like you tube, whats app, facebook and 
many more with which one can learn many things. But the question arises are these real or just a 
flop show. 

Today student life has become much easier because of new technology. There are hundreds of apps for 
students that help them cope with everyday tasks. Thus, when using them, students can focus more on 
their studies.There are number of best apps for students which will help them cut through the clutter 
and help you to reduce exam stress. 

Analysis 
Meritnation 
Popular in CBSE & ICSE students. In this app one can get study material from class 1th to Class 12th . 
One will get NCERT notes, question papers, solutions done by experts. One can get solutions through 
refer books. Also engineering and medical students can take the help of this app to their solutions. 

Socratic 
This is such an app which will help students solve the toughest of the mathematical solutions. It is an 
education tech company that offers a mobile app for students. The app helps students with their 
homework by providing educational resources like videos, definitions, Q&A, and more. It’s aim is to 
Make Learning Easier. One has just to upload the photo of the problem in this app and he will the 
answer of the question step by step. This app will solve your other subject question too. 

Loop-Habit Tracker 
This app gives you detailed graph and statistics. When you on treating your habit, it becomes more 
and more strong. You can develop your good habits and avoid bad habits. So with the help of this app 
you can change his habits into good habits. 

Create good habit. Maintain good habit. Achieve your goals. 

Brainly - homework help and solver. 
It is user friendly app. It is for the students and by the students. Those who have the questions are 
given option to ask and those who know it will have the option to answer. 
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Conclusion 
Traditional learning is a base for learning new things. Although there are many study apps,  traditional 
learning has its own scope. 

Study apps are a guide tool to the students who rarely are school or college attendants. Still the study 
apps do not give the exact idea as to how and what the student will learn from that app. 

For objective studies, study apps prove as a grace to the students. The student may revise his/her 
studies with the help of the study app. 

Many students rely mainly on the apps nowadays, so there is a possibility they may get diverted into 
other things also. There is no supervision for the students and so it is observed that the students misuse 
their time in other observations instead of studying. The student has to supervise himself. 

Some apps access live courses, quizzes and clear doubts with a subscription. Some apps have the 
facility of saving courses and lessons to their library and pick up from where they have left with very 
ease. 

There is sound clarity with the apps which is not possible in a huge classroom of students. The user of 
the app is possible to understand each and every word. Even though he is unable to hear it, he can 
repeat it again a number of times. 

Students have to travel to schools or colleges which is a time consuming task. Study apps help student 
to save their time and utilize it in an optimum manner. 

Interaction between the app and the student is possible to some extent. A schedule of completion of 
syllabus and exam is designed uniquely. Studyapps are It is costly but user friendly. 

It can be concluded that along with traditional teaching modern systems of teaching methodology 
should be applied for the betterment of the students. Both have similar importance. Both techniques 
should go hand in hand which will create a better tomorrow. 
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Use of Geographical Indicator and available resources for new Business set up at PCMC 

Prof. Hanumanta Koli 

ABSTRACT 
We are the center of Industry ,we are the reach point for progress, development is in the  speed, all 
market is full with varieties of product, whatever customer is demanding they are finding next to them, 
population, market , platform for market is in excess. 

Everyone is finding his own way for to earn, domestic and International companies are now settled 
with their respective products, killer market is openings their eyes, whatever we demand we can find 
varieties for that particular product. 

Population, Customer earning source, Market Size, Government rules and regulation everything is 
perfect for to run any new business, only our interest and planning waiting. 

Customer is well educated in our area; they are searching something new, cheap, rare, interesting, 
tasty 

For supplement all of this we need to understands what our specialty as a product point is of and how 
to utilize available natural resources for the same, that is nothing but study 

Keyword: Geographical Indicator , Market Opportunity , Government Support . 

Introduction 
Geographical indicator is the study of specialty based on Place to Place, we have lots of specialty in 
number of sectors, PCMC is famous for Automobile Sector (Tata Motors, Bajaj Auto and Many more) 
, Famous for Education(Number of Educations institutes are available), Famous for Hotels(Grand 
Exotica, Ginger, Keys Hotel etc) , famous for food processing units(Robin and Baskin,Parle 
G,Kamdhenu etc) and also famous for Natural resource(Agricultural, wild). 

Now a day’s Government is focusing on Innovation and Research, we have very good source available 
for respective subject ,students and innovators can utilize the platform for to start a new business. 

Vada Pav , Chat center ,Tea center , Temples ,Garden, Hotels , upcoming metro facility all are now 
our PCMC identity all are running at their place, we need to think again about our natural indicators 
we are 

Gifted with number of natural resources , varieties of plants, shrubs, herbs , we need to do a proper 
study again about all these resources where we can find new opportunity for the business, by using this 
we can open number of food processing units. 

Objective 
1) To Study how to use Geographical Indicator and available resources for innovations 

2)  To understand need of innovation 

3)  To find new ways of Business 

Review of Research and Development in the subject. 
We need to identify new product innovation, like at south Africa they identify By using grass they can 
make utensil and ornaments, on same platform newzeland identified how to make Milk byproduct now 
at newzeland we can fin Milk parlors where we will get varieties of milk product, we also need to 
utilize our resources for new innovation ,whatever resources are their we need to work on that for to 
manufacture something new. 

Conclusion 
As per EXIM Policy 2019-2023 government of India also focusing on Innovation ,Made In India and 
Make In India Concept ,for to support on these topics we need to think again about our geographical 
Indicator and Natural resources once again as the Key for New Business. 
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Abstract 
In today’s competitive world, all organizations carpingly depend on their strategies in order to 
maintain liaising with their external as well as their internal communications and they spend much 
time and other resources in planning such strategies. The tactics they use to cope with this phase of 
their businesses has, however, been considered as existence; in fact, it has promoted the areas of 
research focused in all orders, especially in the area of digitalization. The present research chases on 
to it in the connection. Intervening data from various case studies undertaken in the spectrum, that 
organizations do not see the planning & implementation of such strategies as a design but it is the way 
to manage or tackle the accidental situation in the Era of Digitalization. Though little efforts are given 
in building appraisal of strategies, entities fail to divulge their strategies to key objectives. 

Introduction 
Trade over the Internet is E-Commerce.  The phrase “Electronic Commerce” is used to present any 
business operations that indulges in overseas communications & dealings. It gives an opportunity for 
people to trade hassle-free irrespective of Place and Time. Due to upward movements in the use of 
Smart Devices complimenting the increase of internet services in the 21st century, a challenge for 
entities went on rising in order to prospect their targeted group of audience. The tunnel of e-commerce 
created in the last decade has attracted and grabbed a large section of consumers/ buyers of the 
available products on the platform and their supportive policies modified according to the needs of the 
prospective beneficiary. This method let an organization to prepare and organize for many more 
prospective expects on internet platforms. 

The active and exciting changes in learning technology particularly in last one decade have given a 
new theory of e-marketing tactics in which customer and supplier do not see each other grimaced nor 
inspect the goods materially; the entire activity is borne out with the help of an ‘online’ presentation. 
The whole proceeding is carried out with the help of a machine – telecommunication and exclusive 
operation with the associated device(computer). 

What are E-Commerce Strategies? 
An E-Commerce strategy gives a detailed account of words for an accord or strong decisions or 
propositions that serve as a foundation as a system of belief to reach a level of ambition. Every entity 
or organization has some electronic commerce strategies designed accidentally in order to full proof of 
their future.  Initially, or overall it can be said that there are three distinct stages or steps for 
constituting or developing strategies, viz-a-viz: 

1. Defining business 

2. Creating a platform.i.e. Website 

3. Transacting or commencement of business 

Evolution of Electronic Commerce: 
E-commerce has evolved over a period of stages as it was a strategical movement and now it is at its 
young age. We can say that the increasing rate of literacy rates and widened use of the internet has 
made e-commerce spread faster. In India, it is a novel concept. The stages in evolution if e commerce 
are: - 

1. Multi-Channel- which was initially started by B2C and B2B 

2. Cross Channel- where the work takes place with the integration of offline as well as internal 
channels to meet the continuous rapid growing demand from the prospective buyers. 
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3. Omni Channel-along with the use of cross channel additional distinctive attribute is used with the 
emergence called M-Commerce & S- Commerce, thus this strategy has helped the users to have a 
direct and interactive way of dealing with a situation or problem. For example, we can say, initially, 
this strategy was started in 2016 by Facebook by giving an additional feature of Live Streaming and 
the other can be said for WhatsApp which started a direct approach strategy by the way of 
personalization. 

Research Methodology 
Historical Research was conducted by understanding the various stages of development of E-
Commerce Strategies in the last decade and how it eventually turns from strategical designs to 
accidental situations in order to meet the technological advancements and grab maximum societal 
opportunities. 

Literature Review: Last decade of e-commerce in the Indian market 
The last 10 years have been a transforming phase for India in every aspect, so as it also applies to the 
commerce and trade sector where we have seen a large drastic and both formal and informal changes. 
Not to mention the changing government policy. The way we are shifting towards is going to be fully 
digitalized.  Over the last decade, the gradual development of both the technological accoutrements as 
well as the internet has always had a mutual relation with E-Commerce. It has grown to a larger extent 
as superior traditional shopping ways which were initially led by the tech giants like Amazon in 1995 
which were then followed by Google and PayPal in 1998 initiating E-Commerce. In India, it is said to 
be the Indian railway to introduce the common people with e-commerce by introducing an online 
ticket booking facility in 2002. The government of India experimented this online strategy to make it 
convenient for its public to book the train ticket kingdom of E-Commerce is accelerated in the last 
decade indicating the getting up of online marketplaces, a coherent cause for use of mobiles for 
electronic shopping, a tremendous increase in digital marketing and advertising, making technical 
changes to the state of things that actually exist in their products and services available for their 
prospective buyers. 

This decade of eCommerce has put out shoots in the process of increasing in size as there is an upward 
movement in the applied science, same as the manner we obtain something. E-Commerce has bought a 
striking encounter by bringing marked change bringing the appearance of modern electronic tactics. 
Buyers sense of shopping has stricken such a way that they are keen to buy or shop electronically even 
during their cockcrow or closing time. This rapid growth in underlying robotics or mechanization has 
helped secured so much of admiration for E-Commerce. It has evolved in such a manner that public is 
given an opportunity to feel the sensation given by the product with the help of 3D mouse touch. But, 
E-Commerce also has some features which renders less compatible results in some areas like delay or 
unexpected delivery conditions, sentiment of the customers, safety reasons, international laws 
collectively considered, and the differences in the products, etc. Again, there is surely the feeling of 
expectation in order to succeed dealing with such problems or situations with the arrival of more 
effective and satisfactory hi-tech solutions soon. The development of such solutions will be only made 
possible through the process of problem-solving means that is like an accidental solutions profections. 
Why are these solutions so different that of strategic development? On the contrary note we can state it 
as an accidental but along with that, it has a gradual development over a span of long time. A person 
has to determine by predilection on how to supervise the faults and make the best receive an advantage 
of the available automation as every positioning of building a commercial activity has a capacity to 
withstand with great force as well condition of being weak with various circumstances. E-Commerce 
has made a resonant sound with the rise in the degree of use of intervening substance for trade like a 
systems used for converting acoustic vibrations to electrical signals, devices with screen receiving 
signals, facsimile machine,  etc. It has an influence on three significant collaborator or participant. The 
further benefits that can be stated as penny pinching, improving effectiveness, designing of products & 
services and worldwide agora or forum which leads to encompassing the whole use of refined sale. It 
is also beneficial to senior citizens and also to people having physical or mental conditions limitations 
in their senses or movements to reap the advantages of the similar facilities in a delicate appreciation 
manner. 
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To what extent does this evolution make an impact on human way of living? 

Today, in all perspectives of our everyday experiences, the Internet has heightened an exclusive part 
of our breaths, as it has a multifaceted influence on our human activities. Each time, traveling to the 
bank to make cash transactions or withdraw notes or go to the store to buy goods and vital products is 
presently totally complicated since there is no time, the individual being has become too busy in his 
day to day activities. The way our life has been impacted by the digitalization of the trade Is that we 
now do not have to wait for the choices, We just staying at our place can order anything across the 
globe .the lastly added AI feature to the trade/ online business not only provide us with the choice of 
product but also can try the product on ourselves  virtually and check whether it fit with or personality. 
it is in its evolution age. We can use it at lenskart.com to check whether the specific glasses fit our 
looks or not. 

Is it really good to have a digital interface to the e-commerce or it also have some drawbacks? 

As at every era we have seen some transformation we have the digital transformation. Its at its young 
age is making our life so easy, but it has some drawbacks also. 

Data security is one of the concerning backdrops of e-commerce. Hackers can peep into your life 
through the network. Another problem is many online service providers do not have high security 
encryption for secure electronic transaction or to safeguard electronic personal identification. Some 
websites illegally collect data and trends of consumers without their consent. Lack of safety 
discourages consumers to use electronic medium for conducting e-commerce transactions. 

It is a tough task to mitigate electronic commerce with prevailing traditional business. Technological 
infrastructure may be very costly and huge price has to be spent to keep pace with ever modification 
commerce now a days. It is necessary to allocate more funds for technological enhancements to 
remain positioned in the digitalized world. 

What has been done to encourage e commerce safety and promote people to use it? 

Government of India has been regularly updating the policy regarding E-commerce safeguard and 
promote electronic trades. They have worked considerably regard the upgradation of -Commerce 
policies, and as a result of it the revenue generated by E-Commerce sector has increased significantly. 

What are the major barriers to the development of E-Commerce? 

Several testifies and surveys recognize the different kinds of barriers, and many of them emphasis on 
security as being one of the major inhibitors to and difficulties for e-commerce. Different nations are 
at diverse stages of development of ecommerce and as such the issues that are pertinent to one nation 
may not be relevant to another. Similarly, the problems that are relevant to the type of organization 
also differ. Overall, all classes of organizations have similar barriers but with different prominences 
for discuss as follows: 

1. Commercial Infrastructure - Relates to problems such as international trade agreements, taxation 
laws and other legal agreements that enable all kinds of on-line trading and so is a barrier applicable to 
all types of businesses. 

2. Technological Infrastructure - Deals with issues of tuning of systems and applications, which is a 
particular concern for larger organizations who want to contrivance solutions such as value chain 
integration and e-supply chain management 

3.Interoperability of systems– This is identified as one of the major barriers for large US based 
Business to Business corporations. This refers specifically to enactment and compatibility problems of 
integrating new e-commerce claims with existing legacy systems and resources inside organizations. 
This problem also extends to relating with systems of business partners and stakeholders. 

4. Lack of Qualified Personnel- This is a particularly strong worry because on the inside they do not 
have adequate resources to attract and uphold their own sustenance staff to develop a cultured 
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technology infrastructure. With regards to third parties, the competent people tended to work for larger 
establishments 

Conclusion 
In present-day, the use of internet is an essential necessity, as like other basic necessities- food, 
clothing and shelter in order to outburst in society. The electronic medium of trade and commerce has 
webbed us from all our sides.  Everyone in contemporary has tasted the spice of E-commerce. At a 
very distinct period of offspring, it has left an effective mark in everyone’s life. The fateful 
improvement during the go without summons is making a remarkable influence in today’s growth & 
development. All conditioned amenities here are either ways linked to online channel of 
communication. Mentioning the upcoming scenario of  E-commerce, we can arrive at a judgement of 
the eminent difference of last decade and in upcoming times that it will make the life of an individual 
so well organised that, we will be having every thing from a small object to a large object through the 
web trading. The E-Commerce strategy has never been so adaptive and inclusive in the preceding 
period. Looking into the having happened examples of improving in the trades extending throughout 
the world, technology has grapped the open arms opportunities followed by the tech- savy 
personalities procuring online shopping, the computerized hulking has unfold quick & easy ways to 
hold up your E-commerce in the display and outreach to more of society. 

Getting to the data,  according to the report of (Source: https://www.ibef.org as of December 2018) 
India’s internet economy is expected to double from US$125 billion as of April 2017 to US$ 250 
billion by 2020, majorly backed by ecommerce. India’s E-commerce revenue is expected to jump from 
US$ 39 billion in 2017 to US$ 120 billion in 2020, growing at an annual rate of 51 per cent, the 
highest in the world. 

E- commerce, is termed to be strategies where services and products offered by an organizations are 
presented and provided in an electronic form. At last, it can be stated thatE-Commerce organizations 
in India confronts  various challenges in digital marketing strategies due to various limitations such as 
lack of technology infrastructure and others. Due to the large population in rural areas lag computer 
literacy and thus in knowledge of an internet. Few consumers in urban areas does not have much of 
credit facilities which restricts them to trade electronically. 
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Abstract 
E-Business is a boom in the modern business. E-business means electronic commerce.  E-Business 
(Electronic commerce) involves buying and selling of goods and services, or the transmitting of funds 
or data, over an electronic network, predominantly the Internet. Information technology is one of the 
major tools which can put a big impact on business intelligence with internet as one of the vital 
source. IT has brought a revolt in business intelligence. Business intelligence with IT can help in 
effective marketing, effective navigation, customer loyalty, marketing plan, website analysis, social 
marketing etc. This paper discuses use of IT tools to assist business intelligence for ecommerce. 

Keywords: business Intelligence, ecommerce, big data, Data mining, Artificial Intelligence ,Machine 
Learning ,e-buisness 

Introduction 
E-business  (Electronic  commerce)  is  a  paradigm  shift  influencing  both  marketers  and  the 
customers.  Rather E-business is more than just another way to boost the existing business practices. It 
is leading a complete change in traditional way of doing business. This significant change in business 
model is witnessing a tremendous growth around the globe and India is not an exception.  A  massive  
internet  penetration  has  added  to  growth  of  E-business  and  more particularly start-ups have been 
increasingly using this option as a differentiating business model. 

With the high speed of development in the information technology area, many organizations use the 
Internet in their businesses instead of traditional "brick and mortar" physical stores. With the rapid 
spread of the Internet, people can access the web easily anywhere and anytime without barriers of time 
or space. However, a lot of data collected from global and local e-businesses is complex and 
unstructured and thus of limited use. Business intelligence tools could be used to extract accurate and 
useful information about future forecasts, business patterns, and business decision making. This paper 
provides a high level view of business intelligence, its roles and its benefits in e-business. [1]. Now a 
day’s internet is populated with commercial websites related to online transaction. Almost everything 
is available online for shopping.  IT has made life comfortable as community sitting at home can do 
their business transactions. Ecommerce has become a boon for business houses and customers. 
Information Technology has helped in starting any business virtually i.e. without physical location in 
the form of office, shop, showrooms etc. 

As Artificial Intelligence (AI) and Machine Learning (ML) technologies persist to transform 
organizations and business will increasingly depend on the automated and semi-automated data-
analysis capabilities of powerful BI tools. So far as Business Analytics and BI are concerned, AI 
research has reached to optimal level, and both ML applications in a big way, and Deep Learning and 
machine learning applications in a small way have begun to pave the future business. The users will 
experience Advanced Analytics in mainstream access in near future. The AI and BI platforms are 
highly subjective business decisions, such as talent selection or market trends, selection, and 
dissemination of goods and logistics, are now completely driven by data and insights. Moreover, the 
earlier data-driven analyses like risk identification, risk mitigation and monitoring are becoming more 
complicated and more adaptive to user needs. 

Business development depends on the business intelligence used in decision making. Business 
intelligence does not mean decisions taken using customer or competitors data but its much more than 
these two. Due to internet, availability of data is gigantic. Every second petabyte of data is generated. 
This generated data can be used for business policy decisions. This data can help in answering the 
questions related to advertising success, online navigation behavior of customers, identification of 
loyal customers etc. 
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Growth of Business depends on the strategic decisions taken from time to time. If these decisions are 
supported by timely information then they can enhance the business. In line with this there are number 
of Knowledge Intensive Business Services (KIBS) provider institutes/firms have come up. They 
provide knowledge intensive services for the business rather than routine annual contract services 
related to maintenance. This is one of the outsourcing components of business which has good 
reflections on the production and economic activities. 

It’s an era of startups. An analysis carried out by [2] have suggested that knowledge based factors have 
a good effect on business startup activities. Knowledge based systems help in establishing the good 
business practices. As per the study carried out by [3] they do assist in innovation of business 
processes. These innovations have quantitative contributions at both micro and macro levels of 
business processes but are unfortunately neglected in India. There is need to promote KIBS in India. A 
review has shown that the connection between information technology and organizational 
performance are conflicting in how they conceptualize key constructs and their interrelationships [4]. 
An information technology model has been developed based on resources in the organization that 
integrates the various strands of research into a single framework. New technologies in business such 
as smart phones, social networks, in store technological solutions etc. have put new challenges in front 
of retail business holders [5]. This online and physical business when merged together it gives rise to 
new business model, termed as omnichannel which helps in providing a good service to customers in 
both the modes. 

A linkage between information technology and business performances has been investigated by [6, 7]. 
It shows that resource based approach plays an important role as it helps in understanding why one 
company outperforms other in spite of using same technology.  Business relationship is an important 
investigative tool which provides an insight of how integration of information technology will affect 
business relationships and its impact on business network [8]. 

Key themes for digital business strategy have been given by [9]. The themes to focus on are scope, 
scale, speed and sources of business strategy for digital business. Impact of each theme on digital 
business strategy has been studied in detail. 

Role of e-Marketing 
Online marketing or e-marketing is another tool that businesses like yours can use to access a wider 
target market and satisfy their customers’ wants more efficiently and effectively. The internet has 
significantly diversified marketing as we know it. Online businesses can benefit from content 
marketing and social media marketing, which come with their own methodologies. What makes e-
marketing so effective is how it facilitates customer relations management or CRM.CRM focuses on 
customer retention and sales growth, which is critical to your business. CRM benefits from using data 
science such as data analytics to gain important insights and information on customer behavior. This in 
turn helps businesses to improve and fine-tune their offerings with an aim to increasing their 
competitive advantage. [10] 

Use of IT : There are various information technology tools available we have focused on few of them 
which along with business intelligence can put a good impact on business growth.  Data generated due 
to online transactions is big data. This big data can be processed to mine useful patterns for business 
prospectus. There are many big data analysis tools which with the help of machine learning algorithms 
can help in extracting knowledge which can form basis for business intelligence. Following are few 
examples where information technology can help in taking right decisions for business policy. 

Pay-per-click: Some business firms want to have customers visiting their website. But how to market 
their website is big question, so these firms flash their advertisements on popular websites, whenever 
online customers’ clicks on they are directed to that business firm website. Website which host 
advertisements are paid for every click by advertisers. Here business intelligence is required in 
designing the advertisement so that users should be prompted to click on it. This tool needs to be used 
very cautiously as chances of false clicks may put business into loss. 
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Online advertising: Now a day’s some advertisements are very catchy and some extra superficial. 
Popularity of advertise can be analyzed using IT tools which gives data related to which advertisement 
gets more visitors to your website , how many visitors actually order a product , which websites who 
host the advertisement are giving good traffic etc. All this data can help in taking business decisions 
related to promotion of sales. 

Online purchase behavior: There are softwares available in the market which observes the 
navigation behavior of the customers on websites. Navigation behavior of customers helps in finding 
how long a user stays on which page and also how long a user stays on the website.  This gives an 
input for business intelligence used in website design. Moving between WebPages on the website 
should be comfortable and easy. 

Website Design: Website design should be very simple and should provide comfortable interface for 
the users. There has to be good balance between text and images on the webpage.  Home page should 
provide links for all important pages. A new link should not open in a new window instead it should 
open in a new tab or in the same window with provision to go back to home page. 

Customer loyalty: Softwares can help in finding the loyal customers by observing their buying 
behavior. Which customers buy the product repeatedly, which customers respond to mailer 
advertisements and recommended products links etc. This data can help in giving incentives to the 
loyal customers so that they are motivated to refer the product to probable new customers. 

Marketing Plans: Depending on the purchase behavior of the customers, products which suit their 
requirement can be recommended further. Websites which divert more traffic to business firm 
websites can be identified and accordingly marketing plan can be planned. Online purchase behavior 
data can help in customized marketing plans. It can also help in identifying what are the interest of 
customers in which geographical location, what age group, what profession, what time customers 
usually lace an order etc. These will be very good inputs for marketing plan. 

SEO (Search Engine Optimization): Main source for ecommerce is the business firm website. 

When a company designs its website there are many factors it needs to consider. Designing and 
hosting a website will not fetch customers. Once the website is ready it should reach all the   netizens.  
Website should be visible to all the netizens for that it should appear on the first page of search engine 
results. While designing the website it should be made search engine friendly by providing unique 
keywords and tags. SEO is important to get noticed by the customers. 

Social Marketing: Social networks are one of the best platforms for marketing. Social networking 
sites are visited at least once in a day by most of the netizens. Putting business advertisements on 
social networks can fetch good number of visitors to business firm website. Customers who share or 
repost the business advertisements can be identified. People with similar interest can be targeted for 
customized marketing. 

Each business firm should have its own social network website page. Like a business firm can have its 
own Face book page. This webpage needs to be updated every day with new contents so customers 
will be attracted to visit it. Special discounts can be offered if customers place an order through their 
social network webpage. Even advertisements can be put on Linked in,twitter etc. 

E-business systems: Electronic business or in short E-business, refers to business activities like 
selling and purchasing of products and services carried out over electronic systems like the Internet 
and computer networks. (Bora, 2009) The Internet changed the way how customers, suppliers, and 
companies interact to conduct business, communication, and collaboration. The Internet is creating 
huge opportunities to expand existing businesses, and enabling the creation of completely new 
businesses unthinkable without the business and technology advances fostered by the onset of the 
Internet age. (Brown, 1999) E-business brings benefits to organizations using this with their business 
partners, benefits to consumers and benefits to society. (Richardson, 2009) E-business provides 
customers with a platform to search product information through global markets with a wider range of 
choices, which makes comparison and evaluation easier and more efficient. E-business systems, when 
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designed and implemented correctly, can generate drastic reductions in administrative, sales and 
marketing overheads. E-business systems can be modeled in a number of ways. Primary model 
describes an E-business system as a web server linked by company information system. Theoretical 
conclusions and especially practical experiences show that each component of an E-business system 
can be influenced by quite a number of disturbances affecting its functionality, efficiency and stability. 
Generally, E-business is different and requires a high degree of business innovation and 
responsiveness. (Rossi, 2004) 

Main basic components of E-business systems are: 
 Customers, 

 Internet, 

 Web server, 

 CRM (Customer Relationship Management), 

 ERP (Enterprise Resource Planning), 

 Payment system, 

 Supply, 

 After-delivery  (after-sales) services. 

Shown basic components of  E-business system are supported and controlled by the management 
(SCM - Supply Chain Management, FRM - Financial Resource Management, HRM - Human 
Resource Management, MRP - Manufacturing Resource Planning, CPM - Composite Product 
Mapping, etc.), hardware, software, people, co-operative suppliers, legislation, internet services and all 
E-business system is a part of business environment. If we want E-business system to be efficient and 
to offer the customer full-value service, it is possible to implement into E-business system many 
services, especially related to modern electronic domain. 

As an example, the various components or subsystems making up the ecommerce super system 
include: (Murthy, 2001) 

 Digital payment systems, 7 

 Payment server, 

 Payment gateway, 

 Wallet, 

 Security systems like firewall and intrusion detection. 

Every E-business system component and components´ interfaces can be influenced by different types 
of disturbances. Disturbances are usually causes of negative effects to ecommerce system 
characteristics: 

 Usability, 

 Stability, 

 Performance, 

 Security, 

 Availability, 

 Functionality, 

 Operability. 
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Problem with one or more of shown E-business system characteristics can have an adverse effect to 
companies´ business activities and can be the cause of a financial loss. E-business system is an 
information system. The biggest emphasis should be putting on the functionality of the information 
system from the point of view of its performance. This kind of approach can also be implemented in 
similar solutions to interactive systems. (Bucki, 2007)[11] 

Enterprise users need a technology to access integrated data, to store, to analyze and to make wiser 
decisions. BI satisfies these needs by applying its wiser components. A typical BI application is made 
up of many numbers of components such as data warehouse, ETL, data mining, analytical tools, data 
visualization and analysis, dashboard, score board, CRM, Enterprise Resource Planning (ERP), OLAP 
and any other related component. According to the business requirement, the BI components may vary 
from one application to another application (Martin et al., 2011). BI software not only provides the 
ability to monitor the performance and operation of business, but it should also assist the business 
managers and its stakeholders to develop the competitive business strategies. It is a fast developing 
field and it has been applied to a variety of domains, accordingly many numbers of BI applications 
have been developed. This survey made analysis on BI works from year 2008 to 2013. In this period 
even though different kinds of BI work have been carried but a particular 832 JEIM 27,6 Downloaded 
by Islamic University of Gaza At 21:02 09 October 2015 (PT) segment of BI work has been given 
much importance not by any intention in each year which is described in Figure 1. The year wise 
contributions in BI are considerably increasing and the growth of BI has been forwarding fast to the 
future and development of the organization. As BI growing toward its mature stage it is developed 
with mix of different works. In order to understand the BI works the following parameters are selected 
(Martin et al., 2012). To simplify this literature study the various works in BI are segregated into seven 
categories (Tables II-VIII) according to its usage. The seven category of work have been analyzed 
from the commonly derived BI parameters which are described in Table I. The categories of BI works 
are listed below: 

2.1 BI and its applications 

2.2 Intelligent techniques in BI 

2.3 Information extraction in BI 

2.4 Integration of BI with other techniques and methods 

2.5 Prototypes, Design models and frameworks for BI applications 

2.6 Evaluation and performance assessment of BI systems 

2.7 Challenges and issues in BI implementation 

The BI works have been grouped into seven categories according to its applications. The first category 
of work discusses about BI applications. The second category discusses about application of intelligent 
techniques in BI and how the intelligence techniques have been applied to improve the analytical 
capabilities of BI is described. 
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The third category addresses about information extraction techniques, which have been applied in BI 
to find relevant and accurate information for data collection. Accordingly, this section presents about 
data collection strategies followed in BI. The fourth category of BI works describes about the 
integration of BI with other techniques. The BI works which belongs to the fifth category describes 
about prototypes, design models and frameworks that have been applied in BI applications 
development. The next of the category of BI works describes about evaluation and performance 
assessment methods available in BI. The final category describes about implementation issues in BI. 
The evolution of BI works have been described in detail in the following sections.[12] 

Conclusion 
BI research in recent years has been studied and the various developments happened in BI have been 
described in detail with its research opportunities. In this era of electronic and digital devices, most 
people are using Big Data, ML, AI and such without really understanding what goes on to provide 
those services . With the assistance of machines, information experts are thinking that it’s conceivable 
to comprehend the information in a faster and simpler way. Information Technology is boon but its 
impact depends upon various internal and external factors including business partners and competitive 
environment. There is need for IT tools to gather and process data to create knowledge for business 
performance. Along with information technology there is need for good business intelligence tools, IT 
and business intelligence should work together to built a goodwill for any business firm. 
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A study of Business model adopted by Big Basket 
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Abstract 
This paper focus on how big Basket India’s largest online store works, which business model they use. 
BigBasket.com is connected with 18000+ products and 1000+ represented brands. So, it is said to be 
the largest online food and grocery store market in India. Customer has plenty choices  in all products 
to deliver a high standard of goods at the lowest prices; including spices and seasonings, fresh fruits 
and vegetables, personal care products, a category of packaged products, beverages, even meats, and 
much more. 

Currently it is operating in 20 cities and expansion to 50 more cities is on pipe line 

Keywords: Farmers, Inventory Model, Market Model, just -in -time model 

Introduction 
In olden days people use to go market (known as Mandi) for purchasing and selling essential goods 
weekly basis. Afterwards things get available on daily basis. And now world has transformed 
tremendously. People get busy in their schedule and need arise out of this busy schedule, here few 
companies enter in to E-business to meet customer day to day requirement. Now anyone can buy and 
sell their product at their doorsteps. 

Big Basket (Innovative Retail  Concepts  Private  Limited) is one of most populated company who 
help the people to buy and sell their product at door steps easily. Big Basket meets Farmers, 
Wholesalers, and Retailers & Customers on common digital platform. Big Basket is play vital role in 
the area of online groceries. With online websites like Grofers and Big Basket customer can order 
through mobile application and get anything delivered to their doorstep, without much effort. 
According to a recent market research report published by global consultancy firm TechSci Research 
titled “India Online Grocery Market By Product, Consumer Behaviour, Competition Forecast and 
Opportunities, 2011 – 2021”, BigBasket.com has emerged as a leader in brand awareness in 
competitive landscape of online grocery shopping experience in India. Many e-commerce companies 
such as Snapdeal, Amazon, Flipkart, etc., are also entering into India online grocery market 

Objective 
1. To study the business model of Big basket. 

2. To study the challenges faced and handled by Big Basket. 

Research Methodology 
A descriptive research design is applied in the study. This research paper is totally based on the 
secondary data. Being qualitative research data required for this research was collected from available 
books, articles, and websites. 

E-Business 
One of the biggest forces changing the business age is Internet. The growth of Internet into world 
market attracts many more business to use this media for commerce. We are moving towards totally 
digitized society. E-business includes many types of online activities. With development in the 
internet and web based technologies, E-business become popular in very short span of time. 

E-Business involves business process spanning the entire value chain eg. purchasing, supply chain 
management, processing orders electronically, handling customer service and co-operating with 
business partners. 

 
 



 

 Proceedings of National Level Seminar on 'E-Business : A Paradigm Shift in the 21st Century' 

55 

Literature reviews 
Dhivya Ravi, Hariprasath M,studied change in customer perception on bazaar war- the bigbasket 
versus nilgiris. From this survey researcher interpreted that Big Basket growth in coming years will act 
as an encouragement for many other online grocery shops to use the technology like Mobile app to 
order groceries. 

Himanshu Budhiraja1 , Kanav Mittal  studied  different types of e commerce models and also studied  
demographic profile of the customers who buy groceries through online mode, researchers  also 
focused on the  reason of purchase groceries online and satisfaction level of customers buying 
groceries online. 

Story of Big Basket 
The founders of Big Basket, created Fabmart.com (on-line platform to sell books, toys and groceries) 
within the year 1999. Very quickly, however, they realised not just India, but the rest of the world 
wasn’t ready for the online world yet. They incorporated  Fabmart with a brick and mortar grocery 
chain and by 2006, the founders sold Fabmart . By 2011, the team thought something new once again 
and the founders also determined if they had to try something, the time was now. It was a good thing 
they made this call because it was exactly at this time that the smart phone boom was happening and 
literally everything was obtained with one  click (except for groceries). 

After putting in dedicated research for five years, the Big Basket team realised the best way to make 
their presence felt was by providing individualise service to people across all cities. 

Big Basket ensured their quality . To improve the customer’s experience, the team ensures near time 
perfect deliveries in most of its orders and if by chance the delivery has been delayed, customers get a 
discount depending on the delay. 

Despite growing as well as they had, Big Basket still had a lot of tough competition in the forms of 
other startups like Local Banya, Sequoia backed Pepper Tap and Grofers. The time had come for the 
team to up its game by securing more than double the amount of funding that it got during the initial 
rounds, Big Basket crushed all its competition. 

The next few years it is observed that Big Basket grow from just an idea to being present in 25 cities 
with a combination of 150 million and looking at the size of the growth, the founders decided the time 
had come to bring in a partner. Big Basket is not just a dream but a well thought out plan that attracted 
and made its presence felt in the larger cities and went on to grow in the smaller cities. They introduce  
Shah Rukh Khan as a brand ambassador. By investing money into getting warehouses and increasing 
the delivery output, Big Basket plans on not only retaining its post as the largest grocery delivery 
platform in India but all over the world as well! 

Business Model 
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When Big Basket started its operations, it adopted the ‘just-in-time model’ means they were 
purchased-to-order. In this model, the delivery man directly take the item from the retailer, and 
immediatly delivers it to the customer., but now Big Basket is shifted over Inventory Model. Market 
Model (Just in Time) is merely an online platform connecting buyers and sellers and has 
no inventory of its own. Inventory Model is the market place where owners owns the products and 
also manages the complete end-to-end sales process. 

Big Basket runs on a much larger scale. They have to kept stock to meet the huge demands. They have 
big warehouses from where numbers of delivery vans pick their orders and then head on for delivery 

Big Basket, pick the groceries and stuffs from companies and stores them in their own warehouses, 
and manages the inventory and deliver the product directly from warehouse to the customers. In some 
cities, Big Basket still working upon marketplace model, but it is shifting continually over Inventory 
Model now. 

For perishable goods (vegetables & fruits) it works on “just -in -time model” (Market Model) and for 
the groceries it works on “inventory model”. 

Its centers are scattered all over  the India, based on the retails customer spread. As per available 
information it process more than 18000 orders per day and has employed about 2000 team members. 

According to sources, this Bangalore-based online grocer, Big Basket, has gone one step ahead by 
joining the two models. It aims to cover the whole grocery requirements of customers with its 
marketplace business. 

Big Basket additionally works on ‘hyper-local model’. The hyper local market place is a market that 
caters to the needs of a limited geographical area.  Getting hold of the product you ordered within a 
short span of time as less as an hour is something that hyper local delivery where they tie-up with 
2000+ grocery stores across India to deliver products within one hour from the neighborhood. For this 
purpose Big Basket had launched “Express Delivery” (of course extra charges from customer) 

Big Basket operating model depend upon its private-label products to lift the revenue and switch 
profitable. Private label products are those manufactured by one company for sale under another 
company's brand.  Big Basket working model is entirely based on multi city and multi vendor model. 
Big Basket is created – out of an admiration of online grocery website. It cooperates with strong 
domain knowledge of grocery retailing business together with the latest use of technology. 

 
Flow Diagram of Goods from Farmer to Customer 

Challenges that are faced and handled by Big Basket: 
1. On-time and quality deliveries is the biggest challenge in this area 

2. To run the food delivery business successfully, you must  have resources and capital. 

3. Customers aren't willing to pay honestly in most cases. Company will need to manage multiple 
channels to increase demand because company will get orders from phone, website, apps, offline 
etc 

4. Another challenge is to manage the feet-on-street to do your deliveries. The attrition is above 
roof-top. 

5. Farmer, Retailer, and wholesaler need computer education. This is particularly important in India, 
where digital literacy is often low and farmers lack experience of e-business. 
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6. In order to educate farmers, business employ local field agents to teach farmers about key tasks 
such as grading, packaging and uploading details of produce them wish to sell. While effective at 
up skilling farmers, these activities require many employees and extensive travel to reach farmers 
that live in remote areas. 

Conclusion 
Big Basket is play vital role in the area of online groceries. With online websites like Grofers and Big 
Basket customer can order through mobile application and get anything delivered to their doorstep, 
without much effort. Many e-commerce companies such as Snapdeal, Amazon, Flipkart, etc., are also 
entering into India online grocery market.Big Basket is role model for other online grocery shops. 
Many customers are happy with big basket. 
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Abstract 
With the advent of information technologies and emergence of online stores, online shopping has not 
been the same as it was in the past. Owing to the fast moving lifestyle, online shopping has been a 
growing phenomenon in all across the world. It has changed the way consumers shop for good & 
services. Consumers are using online shopping not just to buy goods and services, but also to browse 
online shops or to attain knowledge about potential purchases. Online shopping is the process 
whereby consumers directly buy goods and services from a seller interactively in real-time without an 
intermediary service over the internet. Consumers can visit online stores from the comfort of their 
homes and shop as they sit in front of the computer. With one click, customers can glance, the 
information regarding the product and services. Buyers today are only a click away from comparing 
competitor‘s product and attributes. Thus this paper chats on upcoming trends, consumer behavior 
and satisfaction towards online shopping. 

Introduction 
With rapid growth of the Internet and globalization of market, the retail sector has become an 
increasingly competitive and dynamic business environment. Business and marketing activities are 
affected by the invent of Internet technologies and the Internet is revolutionizing commerce, 
marketing, retailing, shopping and advertising activities of products and services. There are several 
attractive attributes of Internet to not only e-customers but also companies on time and money saving, 
communication, convenience, easy accessibility, selection from a wide range of alternatives and the 
availability of information for making decisions and all marketing activities can be performed via the 
Internet efficiently. In the era of globalization, companies are using Internet technologies to reach out 
to valued customers and to provide a point of contact 24 hours a day, 7 days a week. 

Online shopping 
Online shopping is a form of electronic commerce which allows consumers to directly 
buy goods or services from a seller over the Internet using a web browser. Consumers find a product 
of interest by visiting the website of the retailer directly or by searching among alternative vendors 
using a shopping search engine, which displays the same product's availability and pricing at different 
e-retailers. 

E-Commerce or Electronic Commerce means buying and selling of goods, products, or services over the 
internet. E-commerce is also known as electronic commerce or internet commerce. These services provided 
online over the internet network. Transaction of money, funds, and data are also considered as E-commerce. 
These business transactions can be done in four ways: Business to Business (B2B), Business to Customer 
(B2C), Customer to Customer (C2C), Customer to Business (C2B). The standard definition of E-commerce 
is a commercial transaction which is happened over the internet. Online stores like Amazon, Flipkart, 
Shopify, Myntra, Ebay, Quikr, Olx are examples of E-commerce websites. By 2020, global retail e-
commerce can reach up to $27 Trillion. 

Advantages of E-Commerce 
 E-commerce provides the sellers with a global reach. They remove the barrier of place 

(geography). Now sellers and buyers can meet in the virtual world, without the hindrance of 
location. 

 Electronic commerce will substantially lower the transaction cost. It eliminates many fixed costs of 
maintaining brick and mortar shops. This allows the companies to enjoy a much higher margin of 
profit. 
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 It provides quick delivery of goods with very little effort on part of the 
customer. Customer complaints are also addressed quickly. It also saves time, energy and effort for 
both the consumers and the company. 

 One other great advantage is the convenience it offers. A customer can shop 24×7. The website is 
functional at all times, it does not have working hours like a shop. 

 Electronic commerce also allows the customer and the business to be in touch directly, without any 
intermediaries. This allows for quick communication and transactions. It also gives a valuable 
personal touch. 

Disadvantages of E-Commerce 
 The start-up costs of the e-commerce portal are very high. The setup of the hardware and the 

software, the training cost of employees, the constant maintenance and upkeep are all quite 
expensive. 

 Although it may seem like a sure thing, the e-commerce industry has a high risk of failure. Many 
companies riding the dot-com wave of the 2000s have failed miserably. The high risk of failure 
remains even today. 

 At times, e-commerce can feel impersonal. So it lacks the warmth of an interpersonal relationship 
which is important for many brands and products. This lack of a personal touch can be a 
disadvantage for many types of services and products like interior designing or the jewelry 
business. 

 Security is another area of concern. Only recently, we have witnessed many security breaches 
where the information of the customers was stolen. Credit card theft, identity theft etc. remain big 
concerns with the customers. 

 Then there are also fulfillment problems. Even after the order is placed there can be problems with 
shipping, delivery, mix-ups etc. This leaves the customers unhappy and dissatisfied. 

Customer buying behavior in digital environment 
The marketing around the digital environment, customer's buying behaviour may not be influenced 
and controlled by the brand and firm, when they make a buying decision that might concern the 
interactions with search engine, recommendations, online reviews and other information. With the 
quickly separate of the digital devices environment, people are more likely to use their mobile phones, 
computers, tablets and other digital devices to gather information. In other words, the digital 
environment has a growing effect on consumer's mind and buying behaviour. In an online shopping 
environment, interactive decision may have an influence on aid customer decision making. Each 
customer is becoming more interactive, and though online reviews customers can influence other 
potential buyers' behaviors. 

Subsequently, risk and trust would also are two important factors affecting people's' behavior in digital 
environments. Customer consider to switch between e-channels, because they are mainly influence by 
the comparison with offline shopping, involving growth of security, financial and performance-risks In 
other words, a customer shopping online that they may receive more risk than people shopping in 
stores. There are three factors may influence people to do the buying decision, firstly, people cannot 
examine whether the product satisfy their needs and wants before they receive it. Secondly, customer 
may concern at after-sale services. Finally, customer may afraid that they cannot fully understand the 
language used in e-sales. Based on those factors customer perceive risk may as a significantly reason 
influence the online purchasing behavior. 

Literature review 
Dr. G. K. Deshmukh, Dr. Sanskrity Joseph (2016) 
Online shopping is preferred by customers due  to the  reason that  they can shop anytime, anywhere, 
anything conveniently while comparing prices, features of the products among available varieties and 
brands at online shopping sites.  Further the  prompt services  by online  retailers and  wide spread  
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internet has acted as enablers of online shopping. Online shopping can  be made  more attractive by 
clarifying the  apprehension of consumers with respect to financial and security risk. It was found in 
the research that merchant factor does not support online shopping as the merchants who make the 
products available are unidentified. The names of the merchants can be highlighted by website so that 
it will clear doubts regarding the integrity of merchant who is ensuring the  delivery  of  products.  The 
online shopping companies must take appropriate measures for data encryption so that safety of 
financial transaction is ensured and privacy is also provided to customers with respect to their personal 
details regarding address and contact numbers. 

Aishwarya Goyal (2015) 
With large scale global investments, growth of niche category e-commerce firms and the entry of 
global competitors/ brands, e-commerce landscape in India looks very promising. India is one of the 
fastest-growing e-commerce markets in Asia Pacific along with China. With increase in internet 
penetration, adoption of smart phones and lower data rates, the way India shops is completely 
changing with time. Apart from the traditional online formats of retail and lifestyle, newer online 
business segments like classifieds, real estate, grocery and healthcare have also become popular and 
will continue to gain traction. Consumer mentality and shopping patterns are changing very fast. 
Online shopping is going to become main stream in the next years to come. Taking the advantage of 
this changing scenario now; the ecommerce companies are finding a very good opportunity and are 
searching the ways to exploit it. Government should also encourage the industry in the home country 
and also should encourage the FDI in this area. 

Nagra Gagandeep and Gopal R(2013) 
In the International journal of scientific and research publications, A study of factors affecting online 
shopping behavior of consumers, The researcher works on the impact of demographic factors of 
consumers on on-line shopping parameters like satisfaction with on-line shopping, future purchase 
intention, frequency of on-line shopping, numbers of items purchased, and overall spend on on-line 
shopping. The results of study reveal that on-line shopping in India is significantly affected by various 
demographic factors like age, gender, marital status, family size and income. 

Objectives of the Study 
Primary Objective 
To Study the customers satisfaction level towards online shopping. 

Secondary Objective 
 To study why the customers do online shopping. 

 To study the level of satisfaction the customers have. 

 To study customer attitude toward online shopping. 

 To study the consumer awareness of the online shopping. 

Research Methodology 
 Research Design: Descriptive Research Design 

 Sampling Method: Non Probability Convenience Sampling 

 Sample Size: 50 Respondents 

 Research Instrument: Questionnaire 
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Data Analysis & Interpretation: 

1. Age 

 
Interpretation: Among 50 respondents 50% respondents are under age category of 18-24 age and 
38% are of 25-34 and 10% are of 35-44 & remaining 2% are under 18. 

2. Gender 

 
Interpretation: Among 50 respondents 41% respondents are male & 18% are female. 

3. Education level 

 

 
Interpretation: Among 50 respondents 61.2% respondents have bachelor‘s degree and 24.5% are 
educating in high school and 8.2% are educating in secondary school and remaining 6.1% are having 
PhD degree. 
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4. What‘s your current Employment status? 

 
Among 50 respondents 40% respondents are Students and 36% are private sector employee and 16% are  self 
Employed and remaining 8% are government Employee. 

5. What is your monthly income? 

 
Interpretation: Among 50 respondents 6.4% respondents are earning more than 40000 rupees and 
remaining 96.3% are earning below 40000 rupees. 

6. Which do you prefer, shopping online or shopping in stores? 

 
Interpretation: Among    50  respondents 66.7% respondents choose Shopping online and 33.3% chooses 
shopping in stores. 
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7. How often do you shop online? 

 
Interpretation: Among 50 respondents 2.1% respondents spend more Than 5000 rupees on online 
shopping per month and Remaining 97.9% respondents spend less than 5000 Rupees. 

8.  Why are you choosing shop online? 

 
Interpretation: Among  50  respondents 34.7% respondents  are  not interested  in Shopping online and 30.6% 
choose online shopping because of Product varieties and 16.3% chooses online shopping because of low Price 
and remaining 18.4% chooses online shopping because of rare Products , getting best offers , and very 
convenience and easy. 

9. On average, how often do you shop online in the last six months? 

 
Interpretation: Among 50 respondents 72.7% respondents shop online monthly and 25% shop 
weekly and remaining 2.3% shop 2 times a week. 

10. Which online websites do you usually use? 
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Among 50  respondents 37% respondents use amazon to shop online and 28% use flipkart and 16% 
use myntra and 7% uses snap deal and 2% uses jabonng and remaining 26% uses other websites such 
as ajio, club factory, aliexpress, alibaba, paytm, fab alley, none etc. 

11. What types of products do you usually buy online? 

 
Interpreation: Among 50 respondents 34% respondents buy clothes through online shopping and 
22% respondents buy electronic items and 18% buys tickets and 14% buys food items and electronic 
accessories and remaining 12% buys other accessories like magazines, home appliances, cosmetics. 

12. How often do you look for new Trends? 

 
Interpretation: Among 50 respondents; 59.3% monthly buy fashion products , 22% yearly buy, 8.8% 
never buy procts through Social media. 

13. Have you felt any problem while conducting online purchase? 

 
Interpretation: Among 50 respondents 47.9% respondents have no problem while Conducting online 
shopping and remaining 52.1% have problem While conducting online shopping. 
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14. If yes, what kind of problem? 

 
Interpretation: Among 50 respondents 51.6% respondents have problem of cheap quality of product and 
48.4% have problem in delay of delivery and 22.6% have problem with product damage and 9.7% have 
non-delivery problem and remaining 3.2% have none problems. 

15. Do privacy concerns stop you from online shopping? 

 
Interpretation:-Among 50 respondents 41.3% respondents have problem of privacy concerns which 
stops them from shopping online and same 41.3% has no problem of privacy concerns and remaining 17.4% 
have problems sometimes. 

16. Are you confident that your payment information is kept secure? 

 
Interpretation:- Among 50 respondents 34% respondents quite confident about payment information is 
secure and 29.8% are extremely confident and 25.5% are moderately confident and remaining 10.6% are 
not at all confident. 

17. Which                payment method do you usually use while making online purchase? 
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Interpretation: Among 50 respondents;75% respondents make payment through Cash on delivery, 
14% make payment through Credit/Debit card, 8.7% make payment through Google Pay. 

Findings 
 Respondents are preferring online shopping due to various motives like less price or price 

discount, time saving, due to availability of no of sites rang and variety of products are available 
and customers are having choice to purchase, customers found purchase method very easy as 
websites are user-friendly and customers want to avoid hassles of shopping in store. 

 Majority of respondents are satisfied with online shopping 

 Most of the respondents prefer Amazon as an online shopping Site. 

 Maximum respondents prefer to buy Apparels and electronic products through online shopping. 

 Maximum respondents faced problem regarding privacy concern and secured payment. 

 Maximum respondents made the use of Cash on Delivery as a Payment option. 
Conclusion 
No. of users of internet are increased in India in recent time and customers are using internet for online 
shopping. Social media is also playing a role for same through digital marketing. As result trend of 
online shopping among the youths is increasing. Respondents still find difficulty and have fear for 
Digital payment mode option as a security It can be concluded that future of online shopping in India 
looks very bright. Online shopping give customers best alternative to save money and time. 
Companies Offers detail product information, easy mode of payment, facility of comparison of price 
and very important completely hassle free shopping experience. Online shopping is a vast growing 
technology. If it is properly utilized with assured safety and security for the transactions, it will thrive 
into a highly competitive and dynamic environment. .Success of online shopping depends on its 
popularity, its brand image and its unique promotional policies. 

Recommendation 
 Companies should aware customers regarding how security of customers credit card no. is 

maintained by companies 
 Companies should make returning procedure simpler, like few companies are asking customers to 

resend products if any wrong or bad product arrived. Instead of these companies should collect 
product from customers and deliver write product to them in minimum time 

 Home and electronic appliances after sales service in very important aspect, companies should 
inform customers regarding how to install and use the product or send company representative for 
installation very soon after delivery. 
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Abstract 
This article talks about the importance of digital marketing on Pune's retail grocery business.  To 
reveal some of the unique characteristics of digital content marketing, a formal study is performed on 
the basis of a set of questions. A literature review guides the study and examines numerous websites 
that provide different types of digital content. In fact, Grocery items are the everyday need at all levels 
of society India is growing as the second largest family need market in the last decade. Many 
developed countries are welcoming the advent of online shopping grocery and the same is now 
entering the Asian continent with India as the biggest market. The nucleus family size, outbound 
nature of all the adults of a family. 

The report focused on examining the supplier sector leveraging modern technology to change 
metropolitan customer purchase behavior. This helps both manufacturers and customers to reap 
endless advantages 

Keywords: Digital Marketing, Grocery items, online Shopping, Retailers, Logistics, Urban 
Population, Snap Karana. 

Research Methodology 
This Study is based on the City of Pune, focusing on the supplies of grocery items only. Hence, the 
following Research Methodology has been adopted: 

 Primary data with interview and observation method 

 Secondary data: - referring websites, magazines and journals 

Introduction 
Definition of digital marketing 
Goods or services are promoted through digital channels to enter customers. The main goal is to 
promote brands through different forms of digital media. Digital marketing extends beyond internet 
marketing to include channels that do not require internet usage. It includes mobile phones (both SMS 
and MMS), marketing for social media, display advertising, marketing for search engines, and any 
other digital media form. 

Some experts think' internet' isn't just another media tool. Needs a new marketing approach and a new 
understanding of consumer behavior. For example, businesses need to assess and measure down value 
In a world where more than 170 million individuals use social media on a regular basis, at least the 
basic principles of digital marketing are supposed to be understood to every working professional. 
Digital Marketing is the advertisement of products over the internet or any form of electronic 
communication, in simple terms. "Digital marketing is the use of digital channels to support or sell 
products and services to specific consumers and businesses" 

New Age Challenges 
After 1991, the age of globalization and the opening up of numerous markets to become a common 
world economy became the trend created. Marketing of goods and services, particularly foodstuffs, 
has no boundary barriers. Worldwide, the growing business has become profitable. The developed 
economies perceive third world countries to be the poor spot for such supplies. Technology-driven 
marketing was the order of the day and the Indian Economy, especially the urban population, is being 
targeted in this regard. 
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The 2015 Indian retail market in India accounted for 600 billion dollars in the retail sector out of this, 
70 percent is grocery and milk, and 30 percent remainder all from others such as automobiles, travel 
and hotels, etc. 70% of this 94% is unorganized sector and only about 6% is organized sector i.e. Big 
Bazaar and Big Basket these two companies contribute about 6% of the amount. Organized players 
show annual growth of around 40 percent annually. They are successful because they embrace new 
marketing technology. The present Traditional Grocery retail business is unable to provide all of these 
facilities such as-such as online ordering problem 24 X 7, accurate delivery, modern banking facilities 
and the professional confidence of precise service to their consumers. In the Where Today. Snap 
Kirana. Com has exactly recognized this, and began catering! Therefore, the new era technology 
driven marketing is generating a greater challenge, before the conventional retailers. Modern stores 
will have to provide customers with more and more offerings practically in order to survive and 
further grow in the current market environment. Snapkirana.com is a h-platform 

Marketing Flow Chart: 
The following Flow Chart shows the comparison of the flow from Growers to Traditional Retailing 
and the Modern flow of Growers to retailing. 

The Researchers have observed the system of Retail trade developed with the use of Technology by 
Snapkirana.com., observed and studied their documentation and noted their business strategies. 

At present, the local stores are having below mentioned chain of middlemen  in between 

 
This was the traditional method of stores to purchase the grocery items. 

But with the entry of Snapkirana.com, they can purchase it from Cash and Carry Agency (C & C) 
and then distribute it to the retail stores directly .Thus, the in between steps are curtailed with their 
commission too ! 

 
Following opinions were expressed by Shri. Limaye CEO of Snapkirana.com: 
1. For this un-organized sector, the Snapkirana.com provides the following lucrative facilities: 

 Delivery at the door step 

 Discount promotion 

 E-commerce 

 Market Place 

 Online App. 

2. Snapkirana.com is digitally connected to the consumers under the government’s dream project 
“Digital India”. 
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3. Snapkirana.com provides B2B (Business to Business) and B2C (Business to Consumers) 
marketing. For this we charge very less for the retailers i.e Rs. 3650/- per annum which is RS. 
10/- per day. Retailers don’t hesitate to spend such a less amount for online marketing which 
helps them to connect to their consumers digitally. 

4. Snapkirana.com is having 360 degree services to consumers and retailers. Local stores i.e. un-
organized sector players are having only 12 % profit margin. However , by joining in the pool of 
Snapkirana.com their turnover will increase and the profit level will also automatically go up. 

5. At present, Snapkirana.com has many competitors to this new venture. Some of them are: D-mart, 
Big Basket, Star, Reliance, Big Bazaar. They are having 20% profit margin which is huge amount 
but Snapkirana.com gives retailers grocery material directly. Hence, they have cut down the 
middleman which helps retailers to have more profit margins. 

6. Snapkirana.com is having partnership with many international dealers like - BOOKERS, a UK 
based company, Wall Mart (US), Metro (German) and Reliance (India). Thus, their operations are 
expected to be faster and professional. In July and August only, they have received orders over 
60,000 lakhs. Today, Snapkirana.com  provides the following as their marketing services: 

 Brand services 

 Order taking 

 Logistics 

 Credit 

 Collection 

7. Logistic charges of Snapkirana.com are also nominal.  95 % customer prefers cash on delivery. 
Payment method is decided by sellers. 

8. Snapkirana.com provides brand services which helps traceability and feedback from direct 
market. Brand can give direct discount to consumers. 

9. Snapkirana.com is having tie ups with about 350 stores in Pune and B2B with about 200 stores. 
So just in the span of three years, it has attained great success, having potential for the total turn 
around in the Retail marketing Segment. 

Further, in order to test the abovementioned views, the researchers also met Shri.Suryakant Pathak, 
Managing Director, Grahak Peth, Pune.  Some of his observations were noted as follows: 

a. There are many middlemen in between the manufacturer and the Retailer. So the load of their 
share goes on increasing and becomes burdensome for the end user. 

b. Snapkirana.com is a successful model in Pune. Initially, even the big brands in Eatables in Pune 
did not believe in this model, but we took lead in marketing these brands through 
Snapkirana.com, which has shown successful results. 

c. Even, our Mahotsav, a self-made method of retailing of Grahak Peth, has seen further heights of 
successful results of the Snapkirana.com. 

d. However, we see a lot of use and expectation of technology in the Snapkirana.com model, which 
is yet to cross hurdles to reach the Taluka place and interiors. 

Main Observations and Findings: 
The Authors have reported the following key conclusions and results during this research work 

1. In addition, there has been much recent activity in the literature on customer behavior / 
psychology linked to digital and social media marketing, and there have been many important 
contributions to information 
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2. In order to move this literature forward, especially given the fast-moving complexity of digital 
environments, work that aims to extend our knowledge of key phenomena, explores brand-new 
phenomena and advances hypotheses in a field where there is no existing theoretical basis will be 
of greatest value. 

3. The current Modern Market includes a long chain of middlemen. 

4. This adds to setbacks, cost increases and non-professional approach. 

5. Snapkirana.com is an example of an Online Marketing specialist organization 

6. The network created by Snapkirana.com shows a successful path in the interests of both retailers 
and consumers. 

7. he popularity of Snapkirana.com is motivating and the emergence of new era in direct retail 
marketing 

Epilogue 
Food, shelter and clothes have been recognized as the essential essentials of human life. Since 1991, 
the age of globalization and different economies opening up to become a common world economy has 
become the trend that has been created. 
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Consumer Experience: Driving force for Digital Transformation in the competitive world. 

Dr. Kshitija Gandhi 

Abstract 
Consumer experience is the end result of an interaction between company and customer. The 
interaction is depends on the buying journey, the service delivery and the environment in which the 
process is carried by the customer. If the customer meets his expectations at every point of interaction 
then it will be considered as good experience. 

Digital Transformation (DT) involves use of digital technology in business process. It re-establishes 
the culture of the organization. It recreates the environment which necessities for digitalization.   It 
compels the businesses to reorganize its strategies and rethink about the customer requirements. 
Conventional methodologies of doing sales, creating customers, traditional ways of marketing of 
products and services are transformed by the digital technology. Rebuilding of business through 
digital technology has widen the boundaries of business and has opened the doors of global market 

The effort are taken in this research paper to find out the expectations of the customer in digital 
environment. The researcher has also explored the different approaches taken by the business 
enterprises to meet the customer expectation with the support of Digital Transformation. 

Keywords: Consumer Experience, Digital Transformation, Digitisation 

Introduction 
Digital Transformation is reshaping or rebuilding the business in the competition era. Consumer are 
always the focus point of the businesses. It starts from giving better services to the customers ends 
with providing the best experiences to the customers. Consumer experience makes the normal shopper 
into the brand loyal ambassador. 

DT aims on the edges of enterprises. It focuses on hyper connectedness with the customers, partner, 
shareholders and processes. It aims to have integrated eco system, service approach, cloud, agility 
enabler, age computing. DT brings the fundamental change in the way business operates and the value 
deliver to the customer.  It changes the way of dealing with the customers. It aims to deliver new 
experience to the consumer. It is observed that digitally transformed companies creates highly engaged 
customers. 1Highly engaged customers buy products frequently. The satisfied customer prefers the 
brand and share their experience with family and friends. They spend more money which results in 
increased revenue. 

Consumer experience is an interaction between customer and enterprises during the business venture. 
It is journey where the customer tries to meet his expectations and business takes full efforts to create 
the image of the organization. In the digital world the businesses need to be on their toes. The 
awareness, use and implementation of technology will support in the ease of operations. 
2Gartner defines customer experience as “the customer’s perceptions and related feelings caused by 
the one-off and cumulative effect of interactions with a supplier’s employees, systems, channels or 
products.” Forrester Research defines customer experience as: “How customers perceive their 
interactions with your company.” 

Digitalisation simplifies the work by integrating digital technology. Digitalisation generates the data in 
digitalized form. The data is not trapped in the papers files and racks. It is easily accessible which 
results in speedy decision making. The key factor of DT is to understand the potential of technology. 
D.T.is not the case of creation of new business or modifying the existing line of business. It is process 
                                                             
1 https://www.forbes.com/sites/blakemorgan/2019/12/16/100-stats-on-digital-transformation-and-
customer-experience/#62731c243bf3 

2 https://www.ameyo.com/customer-engagement/what-is-customer-experience 
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of leveraging technology as to improve the functionality of business. It enhances the competency of 
business by reconstructing the business model. 

DT expects fundamental change in the business processes. To provide the enriched experience to the customer, 
the businesses to build the consumer focused, new and agile business strategies. DT gives emerge to new 
partnership, new sources of revenue and wide markets. 

Theoretical Background 
3João Carlos Gonçalves dos Reis, Marlene Amorim, Nuno Melao, Digital transformation is taken in two 
different perspective by different group of people. It is considered as its recreation of previous IT enabled 
services are in new methods and processes or it is new way of management. The result shows that managers 
should adopt the new strategy of business process and management by integrating the technology. 
4Verónica Arribas, José A. Alfaro, a PLM implementation observed that technical advancement is leading 
transformation of business process. The product life cycle of fashion industry was carefully studied in this 
reference and it is found that the DT is not only about the processes and technical advancement but it is on 
human aspect like collaboration, human trust &understanding. 
5J. Piet Hausberg, Kirsten Liere�Netheler, Sven Packmohr, Stefanie Pakura, Kristin Vogelsang the 
researchers observed that the application of DT in three major areas like finance, marketing and innovation 
management. In the field of finance it is beneficial with big data for trading and financial analysis. Cloud 
manufacturing is gaining importance in the field of production. 
6Ziboud Van Veldhoven KU Leuven, Jan Vanthienen KU Leuven have realised that there is great amount of 
awareness about DT but absence of definition. The researcher has developed a framework reconciling various 
factors. They have formulated a novel definition of DT 

From the above theoretical background it finds that Digital transformation has taken place in every 
aspect of business including human being. Therefore the businesses need to rebuild and redesign the 
strategies. It is found that the DT has found in mainly in Marketing, Finance and Innovation field. 
From the literature review it is noticed that though there is absence of definition of Digital 
transformation it has a framework of various factors. The researcher noticed that there is need of study 
to analyse the consumer experiences in this DT.  Satisfied consumers generates the demand and 
increases the revenue. Therefor the efforts are made to analyse the consumer experience. 

Statement of Problem 
The researcher observed that DT is creating wonders in the business world. All efforts are made by 
businesses are with the aim to provide satisfaction to the consumer. But in recent world the consumers 
are also technically equipped and therefore the expectations of the consumers are different. It is need 
of time to understand the consumers’ expectations. If the businesses get the idea about consumer 
expectations the efforts will be concentrated to enrich the customer experiences. So the statement of 
the problem is Consumer Experience: Driving force for Digital Transformation (DT) in the 
competitive world. 

 

                                                             
3 João Carlos Gonçalves dos Reis, Marlene Amorim, Nuno Melao, Digital Transformation: A 
Literature Review and Guidelines for Future,Research, Springer International Publishing AG, part of 
Springer Nature 2018,Á. Rocha et al. (Eds.): WorldCIST'18 2018, AISC 745, pp. 411–421, 
2018.https://doi.org/10.1007/978-3-319-77703-0_41 

4 Verónica Arribas , José A. Alfaro,  Digital transformation of a small fashion house: a PLM 
implementation 

5 J. Piet Hausberg, Kirsten Liere Netheler,Sven Packmohr, Stefanie Pakura,Kristin Vogelsang 

6 Ziboud Van Veldhoven KU Leuven, Jan Vanthienen KU Leuven, Designing a Comprehensive 
Understanding of Digital Transformation and its Impact 
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Objectives 
1. To explore the expectations of the Customers. 
2. To understand the approaches for shaping the consumer experience 
Methodology 
DT is integrated with the advance technology. It is hyper connected with the customers and business 
processes. Businesses have no choice. Adaption of new technology will help them to beat the 
competition and give the customer new experience. To analyses the contribution of DT in consumer 
experience the efforts were taken to understand the expectations of digitally conscious customer. 

The data has been collected by referring reports of Institution and Government ,various websites and 
books. 

The expectations of the Customer 
1. Online shopping 
There is drastic change in buyer’s behavior. Majority of the customers are doing shopping through 
their smartphones. 790% of consumers expect companies to have an online portal for customer 
service. They do the comparison with various products, brands, prices. 880% of consumers look up 
product information, reviews and prices on their smartphones while shopping in a physical store. The 
easy access of information helps the customer for decision making. They expect right things, at right 
time, in right quantity wherever and whenever they want. 

2. Information at a click 
DT gives the benefit of online storing of information. The customer can get the information about his 
last purchase, return order record without the assistance from the company. It not only supports the 
customer but also guides the customer care authority to resolve the issues and also helps in decision 
making. The customer prefers the company which recommend the products based on the history of 
consumer buying. 9More than half of consumers expect a response from customer service within an 
hour, even on weekends. 

3. Customers Multi channel experience 
The customer expects fast, proper customer service. 1076% of consumers think companies should 
understand their expectations and needs. They prefer online shopping which helps to do the research 
of the desired product.  Creation of connectedness is necessary. 83% of consumers say they want the 
ability to move between channels when talking to a brand, but only 50% of companies support cross-
channel interactions. 

4. New business processes 
Amazon, Facebook and Google are creating amazing experiences for their customers. The customers 
expect the same or innovative experience from the other online stores. Therefore the new and vibrant 
processes are emerging to give ease, comfort and cons to the consistent experience to the customer. 

5. Delivering value to the customer 
Consumers who have an emotional connection with a brand have a 306% higher lifetime value. Before 
the customer reach to the business, the business should reach to the customer. Skillfully sharing of 
content, benefits, availability assist the customer to get updates of new product. 

                                                             
7 https://www.forbes.com/sites/blakemorgan/2019/05/13/40-stats-on-digital-transformation-and-
customer-experience/#41b31e546475 

8 https://www.forbes.com/sites/blakemorgan/2019/05/13/40-stats-on-digital-transformation-and-
customer-experience/#41b31e546475 

9 https://www.forbes.com/sites/blakemorgan/2019/05/13/40-stats-on-digital-transformation-and-
customer-experience/#41b31e546475 

10 https://www.forbes.com/sites/blakemorgan/2019/05/13/40-stats-on-digital-transformation-and-
customer-experience/#41b31e546475 
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6. Know your customer 
Analysis of preferences and habits of the customer is essential. The customer get connected with the 
company featuring the product, service considering the expectations of the customer. The marketing 
strategy, advertising campaign should be designed by taking into account the demographics, tastes and 
preferences, values of the customer. 

7. Personalization 
The customer is more likely to be connected with particular brand till he gets more relevant 
information. Therefore personalized service helps to gain loyalty of the customer. 1133% of consumers 
who ended their relationship with a company last year did so because the experience wasn’t 
personalized enough. Tailoring the needs of customers, giving specific offers help the customer to go 
long way with the company. 

The approaches for shaping the consumer experience 
In the era of digital revolution, nature of technology and markets varies as time flies. Tastes and 
preferences of customer also changes in the changing environment. 

1. Empathy 
12Experience-led companies have 1.6 times higher customer satisfaction rates and 1.9 times higher 
average order value. The organisation should focus on customer experience. Customer satisfaction and 
customer experience are two different things. Satisfied customer remaining loyal to the brand and 
maintain long term relationship therefore it is necessary for the organisation to explore new solutions 
and innovations so that the consumer can get wide experiences. 

2. Mind Shift 
Today's customer is depend on online experiences. They are attached to social media. They keep on 
searching, observing new things which creates mental stress and pressure. They keep comparing the 
products and experiences with others. So emotional impact and mind set need to be considered in 
delivering experiences to the customer. 

3. Human approach 
92% of customers are satisfied using live chat services, making it the support channel that leads to the 
highest customer satisfaction. The honest and long term relationship with the customer can be 
achieved when the experience are safe, value added and consistent. AI can create such experiences 
through automation but being human is necessary. 

4. Discovery 
To give the new experience search factor is very essential. Targeted customers, new platforms and 
desired action should be discovered.1381% of employees at digitally mature companies say innovation 
is a strength of the company, 

5. Native Experience 
To deliver new experience to the customer is challenging for the organisation. The things to be 
presented must be relevant to the events, intentions and devices of the customer. Differentiation will 
keep organization apart from others. 

6. Application of new technology 
61% of consumers won’t return to a mobile site that had trouble accessing. Customers who have a bad 
experience with a website are 88% less likely to return. Prompt and efficient technology only help 
                                                             
11 https://www.forbes.com/sites/blakemorgan/2019/05/13/40-stats-on-digital-transformation-and-
customer-experience/#41b31e546475 

12 https://www.forbes.com/sites/blakemorgan/2019/05/13/40-stats-on-digital-transformation-and-
customer-experience/#41b31e546475 

13 https://www.forbes.com/sites/blakemorgan/2019/05/13/40-stats-on-digital-transformation-and-
customer-experience/#41b31e546475 
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organization to survive. Application of new and latest technology will help the organisation in 
delivering different products and services 5G network has unlocked new opportunities in the field of 
designing and analytics through which organisations can give personalized customer experiences.  
AI and Machine learning offers ability to prioritise humanisation it helps to make real time animal 
predictive analytics in a right direction. 

7. Existence on online 
1478% of consumers use mobile devices to connect with brands for customer service. The number 
jumps to 90% of Millennials. Physical stores are converted in online store. Customers prefer online 
shopping organisation should go for locational intelligence which helps to understand demographics, 
traffic, weather patterns, behaviour, culture and emotions attached to particular events and products. 

8. Social Platform and gaming 
It is observed that the customers have great amount of Social presence. Therefore the organisation are 
making use of social media platform and gaming to attract the customer. 

Findings & Conclusion 
 The companies are taking initiative of DT and following are the findings.15 The following results 

shows the importance of DT and its impact on consumer experience. 

 70% of companies either have a digital transformation strategy in place or are working on one. 

 21% of companies think they’ve already completed digital transformation. 

 40% of all technology spending in 2019 will go towards digital transformation. 

 Executives say the top benefits of digital transformation are improved operational efficiency 
(40%), faster time to market (36%) and the ability to meet customer expectations (35%). 

 44% of companies have already started a digital-first approach to operations and customer 
engagement. 

 By 2020, more than 40% of all data analytics projects will involve customer experience. 

 27% of companies say digital transformation is a matter of survival. 

Digital Transformation Success 
Just 19% of companies have a customer experience team that helps bridge gaps in the business. 

Digital transformation and a focus on customer experience can generate a 20-30% increase in 
customer satisfaction and economic gains of 20-50%. 

In the digital age, it’s an imperative for everyone from small businesses to enterprises. It is necessary 
to realise the difficulties and take corrective actions with speed in the technology driven economy. 
Digital transformation is necessary for every organization, small or big one. 

Consumer is always valued by the businesses. The efforts are to be taken so that consumer can have 
new, favourable and different experience rather than the other company. Its challenge for the 
businesses. Giant companies and technical advanced companies are taking conducive efforts and 
raising the bar of standards. The success and survival of the companies will depend on the 
adaptability, positivity of leaders and workforce and willingness in investing DT. Business leaders 
should contemplate current operating models, processes, and technologies. They should innovate and 
experiment new strategies to compete with the competitors. The truly implemented DT in business 
will deliver rich experience to the consumer. 
                                                             
14 https://www.forbes.com/sites/blakemorgan/2019/12/16/100-stats-on-digital-transformation-and-
customer-experience/#62731c243bf3 

15 https://www.forbes.com/sites/blakemorgan/2019/12/16/100-stats-on-digital-transformation-and-
customer-experience/#126b03a3bf3e 
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A study on ‘Impact of online market on local market’ 

Navya Dandwani 
Pratibha College of Commerce and Computer Studies 

Abstract 
Internet plays a vital role in our day to day life. In today’s world internet has reached to every nook of 
the corner. Doing business on internet is identified as E–Commerce. Firstly it was physically buying 
and selling in the market now which has turned up as online. Online shopping is a part of E -
Commerce. Many users buy and sell products online through websites. There are many E-commerce 
websites where one can do shopping with their own convenient. Due to these E-stores with their 
attractive incentives and large varieties with different brands and colours has affected retail markets a 
lot. This study looks into the various aspects about how retail businesses are being shook. For the 
survival of retail business in the market the study shows various mechanisms to encounter those E-
stores. Effective attempt has been made to enlighten the scenario along with tangible suggestions. 

Keywords: E-stores, fixed retailers, turnover, profit-margin, window-shopping. 

Objectives of study 
The research has been conducted with the following objectives: 

To study the effect on profitability on arrival of e business on retail shop. 

To analyze the effect upon pricing patterns of retail stores in recent times. 

To achieve customer satisfaction, change in business pattern has to analyse it. 

Introduction 
Online shopping has conquered an immense popularity bypurchasing products or services through 
Internet, as conveniently people find themselves in their comfort zone while they buy and sell goods 
because people find it convenient and easy to shop from their near places. Online shoppingis a form of 
e-commerce which allows consumers to directly buy goods and services over the internet through a 
virtual shop.Some of the leading online stores currently in India are Amazon, Flipkart, Snapdeal, 
Homeshop18, Myntra etc.Through multiple channel of distribution a process of selling goods and 
services to customers is known as retailing. Retail form of business is as old as civilization and is the 
most basic form of business.Types of Retail Stores are like 

Chain Store - A chain store is a retail store which offers wide range of products to the end-users under 
one roof. In a chain store, the users can get almost all the products they aspire to shop at one place 
only. 

Discount stores – In these stores a huge discount are there on certain goods. Users buy these goods as 
they are on discount even these goods can be of inferior quality. 

Super store – In this store generally household items, food products and electric items are arranged in 
particular manner in their specific shop this is known as super store or supermarket. This store is an 
advance form of small grocery shop which fulfils the need of the customer. 

Kirana Store –This store is also called Mom and Pop stores. These stores are run by individual in their 
specific local area to fulfil the need of customers. These stores are not well organised. 

Shopping centre–Many retailers come under one roof to do their particular type of business this forms 
a mall or shopping centre each sells their own products or goods or own merchandise at a common 
plinth. In other words a mall consist of a number of retail mass. The Internet has many advantages 
over retail stores. 

Window shopping: Many customers are attracted by window display but these customers follow or 
purchase it online only as they are offered at low prices. Due to which they have potential customer 
rather than an actual customer. 
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Auction Market-Auction market is the market in which the goods are 

Financial Market-  In this  market liquid  assets or  money  is exc goods  to  them. They  have  low  
rent  and  overhea 

3. Impact of E-Commerce on Retailers 
As retail markets are grieving due to online market because online market stimulates more knowledge 
directly to the customers which decrease the cost of offline promotion. Internet has made a perfect 
place in one’s life as one can get lot of benefit for opting an E-Commerce because it delivers a 
comprehensive range of benefits to the retailers. Today E-Business have revolutionised in such a way 
that a customer choose their convenient time and place for their shopping. Users can get brief 
description about the particular product which they want to buy. The best thing of online shopping or 
buying is that they keep a constant eye on consumers buying habits and interest. 

Through E-Commerce any one can sponsor any product in an attractive way with detailed information 
about the product straight to the patrons. Due to online the cost of offline goods has decreased. It is 
true that internet has lots of customers where cost can be saved on advertisement and can practise 
different areas of business. Anyone can search any information through internet and even compare the 
prices of various market places. 

4. Importance of the study 
In present time this study shows complete pertinent . To be conscious about the impact of online 
markets in today’s  life one has to be knowledge about wireless technologies  and tele communication 
networks which are playing significant role in modern life. This study is very much relevant to present 
times as this will make awareness about the impact of e-stores upon retail stores. The sudden surge in 
online shopping and customers have adjusted to it to a greater extent which it a real cause of concern 
for the thousands of retailers who have a small shop offering a small variety of products which are 
their source of livelihood. This study wants to unravel the real scenario and also look into the threat 
that looms over the various small scale retailers. In this study an attempt has been made so that 
retailers are aware of the upcoming that is expected to loom over their business in the near future so 
that they can make appropriate arrangements to face such challenges. Dynamism stands the base of the 
current scenario 

5. Methodology of study 
The research methodology contains sampling technique method, statistical tools for analysis, data 
interpretation etc. The world comprises of many retailers located in Pune city from which as many as  
mobile retailers are randomly selected for the purpose of the study. For the study sampling technique 
method has been applied for accessibility of data to provide precise image of impact of online market. 
Collection of data is sorted in tabulated form and represented through chart and bar diagram. 

6.  INTERPRETATION OF DATA 

6.1 Presentation of data 

Due to E-Business have you made any rise in discount rates 15 5 
Is there any reduction in your average turnover? 17 3 
Is there any free home delivery services available? 7 13 
Is there any fall in your profit margin? 18 2 
Do you provide any scheme on purchase of your order 14 6 
Now-a-days is it possible to keep your store with different varieties of stock 13 7 

Interpretation of the table 
Technology is the backbone of E-Business The table shows that there has been decreased in profit 
margin of most of the retailers. There has been tremendous reduce in average turn over too even 
though discounts were given by them to their patrons to ensure a higher amount of sales. Now a days 
retailers are maintaining a various and superior quality of goods in order to retain the patrons. Asked 
about their suggestions for online markets which has left with an awful answer to boycott the online 



 

 Proceedings of National Level Seminar on 'E-Business : A Paradigm Shift in the 21st Century' 

79 

market .Due to online market modern lives of retailers has becoming indispensable. Below bar 
diagram shows the analysis of the different aspects of impact of online markets upon local market. 

 
6.2 Analysis and Interpretation 
Main sufferers of offline market are online markets . In order to stay alive, offline retailers has to made 
attempt to lower their prices and sacrifice on their margins. Discount rates are also at a swing to cope 
with online markets. As retailers cannot compete with online market in terms of discounts but it has to 
lower its prices to a relative extent to survive the market, for this retailers has to maintain variety of 
stocks, but most of the retailers as found by the survey failed in this context because they can’t 
compete with E-stores as there has to be a huge loses if they maintain a variety of large stock which 
can be unsold at the end of the year. Online markets have not left a single place for retailers so 
retailers are now starting up with home delivery services. In recent years it has been seen that 
customers browse the products in a physical market and purchase the same products from online 
market at discounted price or at diminishing price. Now a days retailers are concerned in 
advertisement strategy in order to increase their sales. 

6.3 Findings 
E-commerce is steadily gearing up a huge quantity of patrons time. There are many factors for patrons 
to go for online markets as they get different varieties of products with their choice. 

The key findings of the study shows 

a. Average Turnover and profit margin of the retailers has reduce significantly. 

b. Retailers have kept themselves busy by providing different schemes for customers satisfaction. 

c. To attract patrons retailers are keeping quality products so as to affect more sales. 

d. Retailers are grabbing an opportunity for advertisementwhenever it is necessary for increasing in 
their sales. 

e. Retail stores have also commenced with home delivery services of their different goods or 
products at the door step of their patrons. 

YES                     NO 
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Conclusion 
Retailers has changed their aspects, reason behind this is a technology. It can be said that the arrival of 
Technology or E-Business has changed the attribute of retailers which is the primary reason for it. In a 
layman language marketing means going physical out for purchasing goods but online market has 
nailed it where small retailers are vanished. Even though online has taken place but for sudden and 
quick concern near by stores are always important. It needs to revive not just survive. To face the 
competitive world retailers needs to elevate the pattern of business. Both has to endure but not on the 
cost of one another. It’s not just about the livelihood it gives to the thousands of people but also the 
convenience and the steadfastness of a fixed retail store. 
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Aspects of E-recruitment in Today’s Indian Scenario 

Dr. Minal M. Bhandari 
Pratibha College of Commerce & Computer Studies, Chinchwad, Pune 
Minalmbhandari@gmail.com 

Introduction 
E-recruitment is the one of the best practice used by various organizations while recruiting the suitable 
human resource by using web-based technology. It involves the process of identifying, attracting, 
screening, interviewing and employing the new human resources. It is also known as online 
recruitment. E-recruitment leads to more efficiency and cost effectiveness in recruitment process. It is 
one of the important recruitment source which helps in reaching a larger pool of potential employees 
and facilitate the selection process. E-recruitment is an integrated process in which recruiters are using 
internet technology which is important in improving efficiency and effectiveness of complete 
recruitment process. In India, E-Recruitment is showing upward growth in various terms like 
commercial values, adaptation of the process by jobseekers and recruiters too. Although the old 
traditional resources like newspapers, employment agencies etc. are referred by jobseekers, but most 
of the Indian companies are also beginning to use their own Web sites as well as they are taking the 
help of online recruitment agencies who take care about initial stages of recruitment. 

One of the aspects of e-recruitment is that online promotion of an organization is done through the 
organizations website and with the help third party recruitment agency. Many types of software and 
system are available for e-recruitment processes such standalone applications. It streamlines and 
carries the process of recruitment very smoothly and with desired result. The use of websites for some 
aspects of recruitment such as Facebook, LinkedIn etc. is also called as a social recruiting. E-
recruitment is a cost-effective online recruitment. It is more useful in case of sudden shortage of 
skilled manpower and also if the company gets a new assignment. Whenever and wherever 
organization wants job seekers with specific skill set, mindset and tool set then e-recruitment is the 
only solution. In short, E-recruitment is the mantra for successful recruitment in this modern globe. 

Dhruvakanth B Shenoy, Vice President (Marketing) of monster.com, India mentioned that the growth 
in the e-recruitment industry has been fuelled with the adoption of technology by prospective 
employers and Internet penetration. It leads to eighty per cost reduction over traditional recruitment 
modes. 

E-Recruitment: A Boon 
E-recruitment is proving boon for both the knowledge workers and employers i.e organizations. 
Knowledge workers have several competitive advantages of E-recruitment as they are aware of the 
latest tools and technologies.  E-recruitment helps the organization and knowledge workers to get the 
right talent because the recruitment process constantly updates data relating to skillful candidates. 

E-Recruitment Process 
E-Recruitment process involves a systematic procedure from sourcing the candidates from candidate 
database, to arrange and to conduct the interviewing process that may require many technology, 
resources and time. The process of e-recruitment involves the elimination of unsuitable candidates 
through automation process, filtration through resume scanners and then finds out the right candidates 
to the employers. 

E- Recruitment process usually followed by organizations is as follows:- 

Identify current need of employment in the organisation 

 

Advertisement of job vacancies on appropriate online portal 
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Managing the response i.e. Applicant database. 

 

Short-list the applications according to job specification. 

 

Conducting online interviews through video conferencing 

 

Decisions regarding further process of selection. 

E-Recruitment in India (Current Scenario) 
Though there are various challenges in E-recruitment process in India such as lower Internet 
penetration, there is remarkable growth in this area. E-recruitment is likely to pick up momentum. 
Many times it has been observed that in urgent need of skilled human resources, organizations can 
reach to restricted location by using traditional sources of recruitment. In such situation organizations 
if opt for alternative posting the job on its website and online databases, can get tremendous response 
from qualified and skillful interested candidates from across the country and even from outside 
country. E-recruitment facilitates just-in-time hiring. Currently recruitment industry in India uses 
various methods in online recruitment process.  Some of them are as follows: 

1. Regular posting of requirements on online communities like Commercial Forums, Blogs and 
other websites where IT professional visits frequently. 

2. Use of social networking sites such as Linkdin, Orkut, Facebook, Google+, Yahoo 360 for 
attracting qualified professionals. 

3. Online messengers, SMS etc. are used to connect with applicants. 

4. In addition to recruitment process, E-recruitment process helps in selection process. An initial 
discussion with suitable candidates from any location is done through telephonic interview and 
video conferencing. 

5. Job seekers are taking benefit of job portals through social networking sites to explore the 
opportunities. 

6. A few companies have extended their Recruitment activities into Virtual worlds like 
Secondlife.com 

 Efficiency of E-recruitment System compared to traditional recruitment system: 
 Time Efficiency 
Traditional recruitment requires lot of time in recruiting the potential candidates whereas the e-
recruitment saves considerable time of employers as well as job-seekers. E-recruitment bridges the gap 
between the employers and job seekers by providing wider scope, choice and opportunities for both. 
E-recruitment is a round the clock service beneficial for both employers and prospective employees. 
The automated application process can immediately provide feedback to candidates who are under-
qualified or not suitable for the position. 

It helps in tracking the status of the candidates at different stages while hiring. 

 Cost Efficiency 
It is the direct method of recruitment as there are no middlepersons involved. In case of sudden 
vacancies, immediately a qualified person can join the organization so that the work cannot be 
hampered. 

 Quality Efficiency  
It filters automatically at initial stage of filling applications by ineligible and unsuitable candidates and 
saves time by 60 per cent of the hiring time for recruiters.  It is far better and faster in terms of time, 
cost and quality than the conventional methods of recruitment. 
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 Global Reach and Deeper Pool of candidates 
E-recruitment leads to global reach. Employers have the advantage of reaching a much broader global 
pool of candidates, which increases the chance of finding the right candidate. This is particularly 
important for companies that are recruiting in fields of information technology. Most of the time 
candidates permit recruiters to keep their CVs on file, and even update them from time to time. This 
means that recruiters have a deeper pool of candidates on which to call for future positions. 

 Standardized Data to Shortlist the Candidate 
The information provided by candidates is basically obtained in a standard and uniform format, this 
facilitates easy comparison. This allows for more objective analysis of candidates in order to compile 
shortlists, and complete the remaining process of selection. For this purpose Job Portals and Resume 
Scanners are used by recruiters. It enables the recruiters and candidates to screen and filter the resumes 
through pre-defined criteria’s and requirements (skills, qualifications, experience, payroll etc.) of the 
job. 

 Increase in Adoption of E-recruitment among Younger Candidates 
In a survey conducted in Keshavnagar area, Chinchwadgaon, Pune, 43.9% of respondents said they 
had used the Internet (via mobile or traditional Internet connections) to search for jobs. In survey, 
16.9% of those who applied for a job online received a resulting interview. 

 Green Solution 
The process of e-recruitment includes the collection and compilation of data, analysis and 
interpretation of records and all related administrative work is done electronically, and therefore 
paperwork is considerably lessened. Files can be stored in significantly less physical space and overall, 
the ecological footprint is smaller than more traditional recruiting methods which is one of the green 
solution. 

 Shortcomings of E-Recruitment in Indian Scenario 
There are various benefits of E-Recruitment which we have discussed earlier. This is improved 
version of traditional method of recruitment.  Apart from its efficiency, E-Recruitment has its own 
share of shortcomings. Some of them are as follows: 

 Low internet penetration and no easily access to internet in India. There is lack of awareness of 
internet in many locations across India. 

 Screening and checking the skill mapping and authenticity of all resumes is very challenging and 
time consuming though there is various software of this. 

 In case of document verification, recruiters cannot be dependant only on the online recruitment 
methods. 

 The important observation is in India, the employers and the employees still trust on face-to-face 
interaction rather than sending e-mails. 

 Findings and  Conclusion 
Here are some findings based on study and survey: 

 Consumer driven sectors especially production and manufacturing, automotive, home appliances 
and real estate witnessed strong growth over a three-month period. 

 Offerings in health care, retailing and pharmaceuticals industries note largest monthly rise in 
posted job opportunities. 

 The Information Technology/Information Services sector experienced hike of 21%. 

 Opportunities rose in banking/financial service and insurance industries rose 19% in April, 
resuming positive growth after a slight dip in March. 

 Among occupations, Human Resources recorded the strongest three-month growth trend, up 
44.8%. 
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 A majority (45 percent) mentioned efficiently filtering through resumes is the top recruitment 
challenge. 

 66 percent are indifferent or dissatisfied with the resumes they are finding online. 

E-Recruitment or Online Recruitment method is picking up pace and popularity day by day all across 
the globe. It is very convenient to both the employers and interested candidates. The method and 
methodology for sourcing candidates is changed than traditional methods of recruitment. The popular 
practices such as online recruiting, holding job fairs, college recruiting and the development of 
employee referral programs are used by the recruiters. According to the specific requirement of 
organization, the channel of recruitment is used. Most of the time the employers or recruiters use the 
combination of recruitment practices. After the comparison of   E-Recruitment with traditional sources 
of recruitment, there is remarkable growing efficiency of E-Recruitment. Job boards and social 
networks are the part of online recruitment. Each recruitment channel has its own benefits and 
shortfalls too. It can be judged on its efficacy by various criterions, such as number of employed 
candidates, the total cost of recruitment, and the long term success from these newly hired employees. 

In India, traditional or conventional methods of recruitment are also preferred channels of recruiters as 
well as of potential candidates who are in search of best job for them. As a response to this modern era 
of technology, the young talent is now using online recruitment channels in greater extent. 

It can be stated that E-Recruitment is proving a boon for organizations and potential candidates.  E-
recruitment is considerably cost-effective. It is proving more useful in information technology, service 
industry, hospitality industry and manufacturing industry. It provides the most important benefit to 
employers in attracting talent across the world with time efficiency, cost efficiency and of course 
quality efficiency. E-recruitment is the mantra for successful recruitment in this modern globe. 
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Study of Network Usage as a factor of Inelastic Demand in the Era of Digitalization 

Prof. Padmavati Patil 
Pratibha College of Commerce and Computer Studies, Chinchwad, Pune 

Abstract 
The objective of the study is to understand the usage of mobile network in the era of digitalization. 
Mobiles have become an important organ of our existence. In this age of digitalization the focus is, to 
study the impact of price on mobile network and its effect on demand. In economics it’s well known fact 
that necessities have inelastic demand. However the study reveals that even for the commodity or service 
that have inelastic demand, the consumer is still sensitive to price. 

Introduction 
‘A lot of people think that the new economy is all about the internet but I think that it's being fuelled 
by the internet - as well as by cell phones, digital assistants, and the like - but that it's really about 
customers.’            
                                                              -Patricia Seybold 

In a competitive world generally change in price reflects change in demand for goods and services. It 
means that the amount of goods or service demanded increases with a fall in price and decreases with a 
rise in price. The research is to establish the relationship between demand for mobile network usage and 
price change. In the era of competition, finding the right price for a product or service is the toughest task. 
The mobile services providers have to do it very diligently because it has a big impact on the users and the 
company as a whole. Also most of the customers in markets are sensitive to the price of a product or 
service, hence understanding the user’s psychology becomes imperative. 

Research Methods 
In this research paper primary and secondary sources of data collection are made. The primary data is 
collected from the respondents of businessmen and service group through questionnaire. The sources 
of secondary data are from the electronic and print media, journals, published articles etc. 

Literature review 
Elasticity measures the percentage change in one variable in response to percentage change in another. 
In the case of demand, price elasticity of demand is the percentage change in quantity demanded in 
response to change in price. Demand is said to be price-elastic when change in price elicits a more 
than proportionate change in the quantity demanded. A price-inelastic demand has a less than 
proportionate response in the quantity demanded to a price change. Assumption is that more people 
will buy the product or service if it’s cheaper and less will buy it if it’s more expensive. But the 
phenomenon is more quantifiable than that, and price elasticity shows exactly how responsive customer 
demand is for a product based on its price. “Marketers need to understand how elastic, sensitive to 
fluctuations in price, or inelastic, largely ambivalent about price changes, their products are when 
contemplating how to set or change a price. This research paper analyses how responsive customer 
demand for mobile network usage are based on its price. In the era of digitalization mobile network have 
become inelastic. The importance of digitalization was realized to a great extent after demonetization. 

Digital banking is the future step of online banking, where banking transactions and online services are 
provided to the customer through internet. It’s highly beneficial to the bank customers as it provides 
safer, faster and friendly banking. Nowadays digital banking has drastically changed the face and 
activities of traditional banking services. It involves high level of automated process and network based 
services. With digital banking users can easily access financial transaction through web, desktop, mobile 
and ATM services. 

Advancement of technology has now led to bank transaction over mobile phones i.e mobile banking. 
Mobile Banking offers services like conducting bank transactions, stock market trading via DEMAT, 
administering accounts and accessing customized information. This proves that with the help of 
installed specialized software on a Smartphone, the phone can be used as 24/7 to access financial 
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services. In fact with mobile banking, the users can access their services anytime and anywhere. 
However to avail these services the role of internet is highly mandatory. In this sense of digitalization, 
internet has inelastic demand. 

Results and Interpretation 
The study has been made to know the attitude of customers towards demand for mobile network usage 
its price and how it’s relate to digitalization. The questionnaire contains statements which are 
generated through the survey to measure attitude of respondents. 

 
Interpretation: In this research, respondents considered that internet is an important part of a mobile. 

 
Interpretation- Respondent choose particular services provider for its best network services and 
elasticity in price. 

 
Respondents strongly agreed that cost matter a lot while recharging their card 
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Increase in recharge rate doesn’t matter anymore for respondent as they are getting quality as well as 
quantity speed in their connectivity 

 
In this graph respondents shows that, they mostly use the mobile internet facility for digital transaction  
like online banking, online shopping and online booking etc. 

 
Strongly agreed by respondent that demonetisation has brought  remarkable change on online monetary 
transactions 
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Today’s world is moving towards cashless transactions so respondents strongly believe there should be 
online transactions through mobile only as this keeps them safe, easily accessible, convenient, less time 
consuming. 

 
Respondents believe that better to go for cashless rather than cash. This indicates economy moving 
towards digitalization. Even today we find few had gone for cash transactions but the percentage is slowly 
moving down. 

 
Large no of respondents agreed that sometimes they use mobile for online shopping. 
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Findings 
1. Demonetization has made drastic changes in digital transaction. 

2. Smart phone has made easier in digital transaction like mobile banking, online shopping, online 
banking and social networking. 

3. Study found that respondent agreed that internet is an important part of mobile. But at the same time 
for respondent cost matter to pay for mobile network this indicates mobile network usage is not 
inelastic demand. 

4. It’s relatively elastic because some time respondents are ready to pay more for better network and 
speed. 

Conclusion 
Indian economy is digitalized economy. With more and more advancement in the field of information and 
Communication, life is getting better than before. Especially mobile phones with internet, everything is 
accessible just at a finger click. 

The mobile revolution has transformed the user’s spending habits and there by handling and dealing of 
finance to a great extent. Today people not only do banking transactions online but also shop online, book 
airlines tickets, order food, book movie tickets etc. Because such transactions are done on mobile, there 
has been less dominance of holding cash. Thus the credit of cashless transactions goes to digitalization. It 
is a well-known fact that internet is like the soul of mobile without with digital transactions are 
unthinkable. 

Recently the overall prices of mobile networks were increased. It was surprising to know that although 
price increased, demand did not fall to any significant extent.  One may easily attribute that demand is 
inelastic, as internet is a necessity. 

However the research unfolds the truth that though price of mobile network usage increased, demand 
seemed unaffected. The primary data revealed that most of the respondents were ignorant and unaware of 
the price change. For those who were aware of rise in price, had a let go attitude. Study also revealed that 
for some, the rise in price was negligible or marginal.  Psychologically some respondents were unwilling 
to shift for substitute network. These factors resulted elastic demand for network usage. 
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Virtual Retail Shops:  Retail – Reconceptualise 

Prof. Pinki Rai 

Abstract 
Views abound on the impact of the Internet and e-commerce on traditional forms of retailing. Without 
doubt, the existing ways of operating and the associated appeal within retailing will be reassessed 
under the onslaught of new technologies and new retail structures. This paper reviews the published 
evidences of the impact of technology on the retail shop and retailing process. It complies the prospect 
of the new look a retail store will have under new technologies.   It studies millennials and their 
consumer behaviour and its paradigm shift. The paper over views virtual store and retailers making 
good use of the tech savvy consumer. It studies the impact of technology on Indian retail market, too. 

Retail: reconceptualise 
Introduction 
Technology has given retailers wings to emerge successfully from the shock waves of various 
economic tremors by reinventing its physical stores and supply chains to meet digital consumer needs. 

In next few years, the retail store as we know will be dead. 

The digitization will sweep through books, music and travel will blow an equally chill wind through 
all retail categories. As predicted, one-third of malls will be shuttered, and Amazon will surpass the 
50% mark in its share of e-commerce. 

As predicted and pictured for shoppers, the preferences of millennials and Generation Z will take 
precedence, and both demographics will move fluidly from “experiencing” products in stores to 
ordering them online. Their smartphones and wearables buzz with customized assistance from virtual 
agents. 

Surviving retailers are the ones that have embraced digital and envisioned new ways to serve their 
customers. Physical stores will change immersive into lively environments. They will rely on sensors 
to capture and analyse data in real time and all boundaries between online and offline shopping will be 
blurred. Collaboration is the order of the day. 

Supply chains will move to leading roles. Digitization will rewrite the rules of competition in every 
retail function. Logistics and fleet management systems will be coded to a level where warehouse will 
be punched for orders. Air borne delivery system will cover the last mile gap for the delivery trucks. 

Change can be daunting, but it brings with it enough opportunities for retailers to move ahead, unfazed 
by the gloom that pervades much of the traditional sector. 

In the following secondary research, I try to inspect what retail will look like in ten years from now, as 
a result of the technology interference and changing customers, both of which are redefining retail 
stores, costumer experience and ecommerce in retail sector. I try to give the blue print of how retail 
space might evolve with technology and how ecommerce might affect the whole industry, in next 10 
years. 

THE CHANGING CUSTOMER: there should be no doubt about the fact that millennials will rule the 
space. With prediction of staggering figure of 25 million and baby boomers over taking and their 
dispensable income rising plus rural to urban shift happening. It will be quite a demography for 
retailers to handle. The characteristics which will define them are : 

1) A love of convenience: Convenience will accelerate, powered by the rise of innovative payment 
methods, such as mobile checkout in the fitting room, and emerging fulfilment technologies. 

This generation will expect the latest technology to be applied from the time they start researching 
products till its consumption. 
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2) A preference for visual and experiential retail : Millennials expect not only immersive and 
interactive customer journeys but also fun, one-of-a-kind experiences, supported by technologies 
such as augmented reality (AR). A technology that superimposes a computer-generated image on 
a user's view of the real world, thus providing a composite view. 

3) Desire for complementary products and services: Services such as banks, dry cleaners and 
bistros to be natural extensions of retail. 

4) Contempt for traditional sales events and promotions: . For millennials, promotions will 
digital, communicated one-to-one and in real-time via mobile devices in-store and online. 
Retailers will use different technology to give on spot personalized sales and promotional 
discounts based on in time churning of costumer database. 

5) Enthusiasm for content and lots of it : With attention spans collapsing, it’s imperative for 
retailers to quickly captivate millennials. The key to success will be custom content. 

In between let’s also understand the definition of Millennials or Generation Z consumers.  Gen Z is 
said to be more private and focused despite this cohort’s short attention span. Frequent watchers of 
YouTube tutorials, they’re confirmed do-it-yourselves, they will visit shop for amusement and less to 
buy. The consumer behaviour study says that this generation will be instant and impulsive buyers. 

New Ways to Manage Demand 
Economic and Revenue Models in Retail is a supply and demand business. Tilting the pendulum 
between supply and demand are economic factors such as job automation which is estimated to 
threaten 47% of jobs over the next 20 years and will likely impede consumers’ purchasing power. 
Frost & Sullivan projects household income will decrease 5% over the next 10 years. 

By next decade, integrated efforts will be the norm. Instead of planning and executing by channel, 
retailers will support a consistent brand experience by viewing consumer touchpoints in more holistic 
ways. 

Green Is the New Black: Why Sustainability is a retail must-have. By 2025 to stay relevant with 
environmentally concerned consumers, retailers in the coming decade will have to focus on the so-
called “triple bottom line,” which adds environmental and social results to the financial profits of the 
traditional bottom line. Environmental credentials will no longer be a nice-to have. They’ll be a 
business imperative. Already, two-thirds of consumers say they avoid specific brands or products due 
to environmental concerns, representing a 26% increase in the last six years, according to Tetra Pak. 
And an extensive report by Nielsen found the number of consumers willing to pay more for brands 
committed to positive social impact shot up to 66% in 2015, from 50% in 2013. To encourage 
consumers to feel positive about their purchases, retailers are offering products made with recycled 
materials. Retail giants such as Patagonia and Nike take back used items and recycle them for use in 
other products. 

THE STORE RE-IMAGINED 
The British luxury clothing retailer Ted Baker has been striving to integrate digital technology into its 
high street stores in increasingly innovative ways that will very soon be brought to Indian market 
looking at its calculative retail potential. 

From mannequins communicating product information in-store via an enabled app, to motion sensor 
enabled LCD screens in shop windows that allow passers-by to play interactive games. 

An online virtual store, will uses 360 degree panoramic photography to allow users at home to walk 
around and browse through many racks of designer clothes. 

There will be no other customers around to bump into, no shop assistant to ask you if you need any 
help every five minutes, no closing times, no charge for car-parking charges and best of all, you can 
walk around the luxury retailer in whatever tatty excuse for pyjamas you spent half the day in. 
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Recently Samsung’s head of European retail Vincent Slevin stated that conventional high street stores 
must embrace digital and virtual reality to survive, and that “shopping mall locations are the future as 
they are more sensorial experiences and allow for experiential marketing.” 

More and more retailers are introducing these elements to varying degrees of success. Under Armour 
has stores that are 80% storytelling experience and 20% commerce, where customers enter a large, 
dark empty room and watch a seven-minute long advert before purchase. Marriot Hotels has been 
experimenting with Virtual Reality booths to offer newly married couples a more interactive taste of 
its honeymoon packages that goes beyond the brochure. 

The tech-tonic shift that is helping retailers run business better 
Technology is not just creating a better user experience, it is helping retailers run business better. 

Technology is creating a better user experience and helping improve sales at retailers — from car 
makers to departmental stores. For instance, an Indian automaker is building an augmented reality-
based game for children who come to their car showroom. These kids get to collect various parts of 
the car and assemble a model of their choice. The game, developed by consulting audit firm Deloitte’s 
digital technology team, uses high resolution visuals and data and offers three-dimensional views. 

The idea is to nudge children to ultimately influence the family’s purchase decision, said Ajit Kumar, 
country leader, Deloitte Digital. Use of augmented reality and virtual reality, though, is only a small 
example of how technology is being used. 

It is also changing the way retailers do business, as they use technology to optimise sales and stay 
relevant amid intense competition. Apart from the front desk or actual store experience, brands are 
improving customer experience post-purchase. 

In short, retailers are looking to create experiences that will eventually lead to impulse buys. 
“Consumerization of technology has empowered customers to be 10-headed Ravanas”. 

The shift to digital is helping retailers acquire new customers, engage better with existing ones. 

India’s massive retail opportunity may have made the country a battleground for the world’s biggest 
retailers, such as Amazon and Walmart, but mom-and-pop stores are unaware of the social shift under 
way and are struggling to stabilise businesses using time-honed instincts. 

“Consumer behaviour has changed due to access to smartphones, and use of apps such as WhatsApp 
and TikTok. The retailer is not in touch with this trend,” says Sridhar Gundaiah, chief executive 
officer of Store King, a a company that helps kirana stores in villages adopt digital-led retail 
initiatives. 
Technology allows brands to ensure a friction-less journey from discovery to purchase for the 
customer...,” said Vasanth Kumar, managing director, Lifestyle International Pvt Ltd. “We have 
introduced ‘Click & Collect’ – an omni channel initiative that allows customers to order online and 
collect merchandise from a store of their choice”. 

The next few Q&A sessions gives a fair comparative ensure between online, offline and virtual store. . 

Who is the virtual store for? 
I would suggest that this is most useful for customers who love high-end fashion and the in-store 
experience of browsing for the sake of browsing, but who can’t physically access the stores they 
would enjoy visiting. This can be remotely accessible too, and a prospective buyer can be born. 

Beyond Fashion, which seemingly seems, to have hand on virtual store, can it be useful across 
Industry like FMCG and Services? 
Well, I would say yes, because a study done by times say that the online sale of FMCG is increasing 
fast. So feel the products, read at the label and still be remotely away give an entire different shopping 
experience to buyers. 
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What benefits does this have over visiting the ‘normal’ ecommerce site? 
It’s a totally different experience, and although it’s made as convenient as possible with clickable 
products and smooth interactivity, the ecommerce site is still easier to use. Especially for customers 
who know what they want when they arrive and use the standard navigation and search to find it. 

Again, the virtual store is just a more novel way to browse. 

How does this improve the customer experience? 
The arrival of the virtual store also brings into question what benefits it has for the consumer. If the 
true goal of digital transformation is to provide best possible customer experience whether online or 
offline, then what is the purpose of it? 

Perhaps budgets are better off being spent in virtual tools that offer practical solutions for online 
shopping problems. 

ASOS has a tool called Virtusize that allows customers to compare the specific measurements of an 
item they are looking to buy with an item they already own, displaying and overlaying 2D silhouettes 
of both garments so customers can more accurately compare sizes and choose the item that would fit 
them best. 

Other example would be in furniture retail. They get confused about whether furniture will fit their 
room’s layout, and if they make a wrong purchase, it can ruin the room’s entire aesthetic. 

To help customers in these sorts of situations, popular brands like IKEA have started using augmented 
reality apps that allow a shopper to pick an ideal product, as it fully renders 3D models of furniture 
pieces in the shopper’s own home environment. And that’s not all; customers can view the furniture 
from more than one angle to make the most suitable purchase and be 100 percent satisfied. 

Before winding up it will be unjust to the Indian retail sector if we don’t bring the rural retail in the 
picture and effect of technology on it. 

Online marketplaces are partnering with rural artisans to bring their products to cities, a move that is 
helping keep traditional craft alive. On the other hand, there are other e-commerce companies that are 
targeting these communities. Ashish Bhasin, chairman & CEO, South Asia Dentsu Aegis Network 
believes that in five years to a decade, ecommerce will leapfrog. "Combine mobile for access, 
ecommerce for placing orders and our vast post office network for delivery and there’s a potential 
experience. 
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E-Governance and Rural Area 
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Abstract 
In India, most of the population resides in rural areas. So, it becomes necessary to have E-governance 
available and accessible in rural areas. The rural area where there is a lack of infrastructure and 
energy development, it had been a tough task for the Indian government to implement e-governance 
services and making people aware of the services. ICT plays a major role in e-governance. It is 
compulsory that ICT reaches rural masses, as it will make the administration, working of government 
offices transparent and timely delivery of services will be possible. The first part of the research 
contains the detailed strategy of the Indian government regarding the implementation of the e-
governance services started in 2006. The second part of the paper will be dealing with the problems 
while implementing these services and the measures taken to overcome those obstacles. 

Keywords: ICT, Rural development, e portal. 

E-Governance 
Electronic governance abbreviated as e-governance is a medium of exchanging the data from the 
government to the government, government to the public, government to the corporation, government 
to the administration. It implement glassiness, easiness, and conveniences through the process of up 
gradation of data at the same time as it is created. The productivity of e-services is enhanced through 
the use of ICT. It creates an interface with the help of a virtual assistant and tries to solve various 
problems with the strategic implementation of data. The utmost prioritized goal of e-governance is to 
provide a smooth and effective delivery of services to the citizens of the country through effective and 
efficient administrative procedures. 

E-Governance firstly was introduced in India in 2006 by the Congress government under the 
leadership of Dr. Manmohan Singh. The  NeGP was officially agreed by the Indian government in 
May 2006 with the vision to “make all Government services accessible to the common man in his 
locality, through CSC (Common service center) outlets and ensure effectiveness, transparency, and 
reliability of such services at affordable costs.’’ 

E-governance is a way to manage government services digitally through the help of ICT. It works on a 
Base called SMART (simple, moral, accountable, responsible and transparent). It not only involves the 
interaction of common people with the government or exchange of services but also includes the 
exchange of information between the two governments (G2G model). E-governance makes the 
government more user-centric and approach to the government is made transparent and trustworthy. 

Research methodology 
This paper is totally based upon secondary sources such as the Internet and journals published earlier. 
The paper deals with the strategies of the Indian government regarding the implementation of e-
governance and the problems while implementing these. 

Literature review 
Nidhi Srivastava / (IJCSIT) International Journal of Computer Science and Information Technologies, 
Vol. 6 (1) , 2015, 741-744 

E-Governance for Rural Poor: Issues & Challenges by K.B.C. Saxena & Kalpana 

Systematic review 
Both the paper states have dealt with a list of problems and solutions in reference to the changing 
conventional method to the digitized. A strategic implementation would not have been possible over 
the last decade of e governance if there was not the forceful and planned action taken continuously. 
The basic problem was to make people aware and easy to use ICT with a continuous modification of 
the user interface of the upgraded system to which the user have to interact. 
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The e governance can be stated as utilising the Internet and the www portal for delivering the service 
and the information regarding the government operations to the public. The use of Internet services 
and mobile computing and ICT have an ability to transform the way of interaction between the 
different users and arms of the government(i.e citizen, business, media, and different administrative 
offices) 

Presence of e-governance in rural India 
CSC: Common Service Centre is a result of government and CMS computers efforts together. It has 
been proved to be a boon for the rural people but still, it has not reached a huge mass after 12 years of 
establishment.it is the largest online delivery channel in the world. There are various reasons being 
responsible for it (i.e Sparsh population, widespread local language influence, vast population, diverse 
demographics, etc.). It has been working with the Indian government and also had contributed to a lot 
of productive outcomes. 

Utility bill 

Certificates 

Landholding records 

Taxation and education 

Aadhaar centers 

Block development offices: it is a government office located in a block that consists of 10-12 
panchayats and almost 50-70 villages. It governs and administers services in a block. It has also a 
major role to play with the working of e-governance. Services like birth registration, death certificates, 
land revenue collection, agricultural subsidies, dbt services, old age pension, agricultural education 
campaign, manga, etc are controlled, monitored and administered by the office. 

This office ensures that the services provided by the government reaches the hand of needy in their 
respective areas. It also monitors services like agriculture finance and financial services of the banks 
provided to the primary sector of the economy. 

For the successful implementation of the e-governance, there are two national bodies working with the 
Indian government 

NeGP 

NIC 

NIC is a subsidiary of the Indian ministry of communication and information technology department 
of Electronic and Information that was established in 1976. It is a website designed to accommodate 
all the e governance services and initiatives taken at one single place. The ICT network of NIC is 
called NICNET. It consists of blocks, districts, state government and central government at a single 
platform working towards achieving the digitalization goals. 

NeGP established on May 18, 2006, by the department of electronics and information technology 
(DEIT) department of administrative reforms and public grievances (DARPG). It was specially 
moduled for rural areas and for the smooth and timely access to services provided by the NeGP state 
wide area network(Swan) and common service centers (CSC) were set with the collaboration of 
private service providers in remote and rural areas to reach the rural population. 

Challenges in e-governance 
Illiteracy: Illiteracy being a major drawback of India as it hampers the overall growth of India. It also 
holds down the digital growth of India. The rural literacy rate is below the literacy rate of the urban 
population.  As per the NSS 71st round of report, overall 75.7 percent of males and 62 percent of 
females are literate in India. In rural India 72.3 male and 56.8 percent female are literate and In urban 
areas 83.7 percent of males and 74.8 percent female literate in the year 2014. 
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The rural areas still have a major difference in the literacy rate. The government of India has been 
working towards the literacy growth of Indian demographics but there is still more to be done. 

Regional languages: India is a country where you will see a difference in the language spoken every 5-
6 km. Vividty in language and a long list of regional language makes it difficult to implement the e-
governance. There is no common language which can be implemented to be used across the whole e-
governance services because most rural people do not know English and the list of regional language 
is a long list. 

Technical literacy: When it comes to rural development in terms of digitalization the technical literacy 
comes out as a biggest hurdle. The underdevelopment of infrastructure and reach of Internet services 
to the rural community is still a very important aspect to be fulfilled and worked upon. The 
government should work on this factor on a priority basis. It has to be worked upon ground level. Most 
of the rural population is still deprived of computer knowledge and unfamiliar with the digital 
environment. 

Cost factor: one of the biggest factors that affects any of the development processes is cost and it also 
implies to the e-governance. The total digitalization and regular maintenance of the systems and 
upgrades to the system and ever-changing technical environment seeks for huge capital investment. 

Different projects and plans implemented for the rural development in India in the last decade 

The last decade was a decade of total evolution for the Indian economy. It has been totally emerged to 
a new and transparent working government. The policies of the government towards the digital growth 
of India are remarkable in nature. 

The rural development has also seen various policies implemented and made a significant contribution 
towards achieving the goals of digital India. Various projects implemented were: 

BHOOMI- DIGITAL LAND RECORDS: land disputes and traditional method to record land details 
has been resolved by the ‘Bhoomi’. It is one of the ambitious projects by the Karnataka government 
launched in 2002. It contributed towards the development of the rural community a lot. Firstly 
implemented by Karnataka government and later on used by most of the states. It is a project funded 
by the central government to digitizer the land record and create a software mechanism to control 
changes in land registry with ease and partiality. Rural farmers get the Kisan loans on the basis of land 
they own and after Bhoomi it has been easy for both the party financial institutes and farmers to prove 
their ownership with any problem. This project has eliminated the problem of inefficiency and 
corruption in the maintenance of land records and poorly supervised bloc level offices. 

E-choupal: It is an initiative by ITC Ltd. A kiosk in each panchayat with a trained operator called 
sanchalak has been appointed. This kiosk was set up for the rural farmers to spread awareness about 
the agricultural sector. The information provided at those centres was related to the weather, 
fertilizers, and price of the agricultural produce in the mandis. This also helped the farmers to get a fair 
price of their products. 

E-Kranti: electronic delivery of services: E-kranti launched in the year 2015 is an initiative by central 
government that enables the delivery of services electronically through the help of ICT and the NIC 
portal. It also has been moduled in such a way that it is easy to access through mobile phones. The 
new changing India major part of population has access to cell phones and so it has been moduled to 
deliver the services through the mobile phones. It also shows the progress of your application 
submitted and what progress is made regarding your application after logging in you id. 

There were various Programmes run by the government to ensure the effective implementation of the 
e-governance services. The ministry of information and public awareness spread the awareness to the 
general public using print media, electronic media, exhibition and outdoor media like 
hoardings/kiosk/bus back panels and various advertising activities. This helped the government to 
ensure that the successful implementation of the services is made. Camps are organized on the 
panchayat level to make rural people aware of the new schemes and services to be provided by the 
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government. Block development officer is made responsible and accountable for the awareness 
program in their region. 

Banners and hoarding are used at a common service center to show the services available for the 
public. The government also uses wall painting, organises ghost and had established a knowledge 
center in blocks of the state where an individual can visit and get the information about current and 
upcoming e-services. They are helped in technical – how – to problems. Various presentations and 
seminars are presented from time to time in gram sabha in regional language to make people aware of 
the services. 

Also, various services and schemes have been attached with aadhar services to ensure reliable and 
direct transfers are made to the beneficiary. 

Suggestions for a better e-governance 
 More and more CSCs should be set up. 

 Digital awareness should be spread throughout the nation. 

 Technical how to should be taught to rural people through organising seminars and e-choupals at 
the panchayat level. 

 Public internet access points should b set up in rural areas. 

 An open learning portal should be launched so that it can be used as a learning tool. 

 Services like Digi locker should be promoted. 

 Last-mile internet , power, and computer should be achieved. 

 Should make a positive approach to far-flung disadvantaged citizens. 

 Rural government schools should be equipped and start providing computer teaching. 

Conclusion: 
The electronic governance is the key to successful governance. It enables transparency, effectiveness, 
security and efficiency in the working mechanism of the government. The government faced a lot of 
problems while implementing the but a 1continous positive effort and prolong planning took it to the 
next level. Now the e-governance services are used by a huge mass but it still needs to be worked upon 
so that it reaches the remotest part of the nation. There are still some places where it does not appear to 
be fulfilled and in a working state as the needed infrastructure and energy along with Internet access is 
limited. This hampers the effectiveness of the plans implemented. 

As we have discussed some of the government operations, it is sure that the government is ambitious 
towards rural development through the e-governance portal with the help of ICT and NIC portal. 
‘inside every problem lies an opportunity’ and it has proved to be true in the context of the e-
governance development stage. Every problem proved to come with a better idea of Implementation of 
it. There has been a great impact on th life of rural people and they have been benefited by the e-
governance services by the government directly but has been restricted to th users of the services only 
.government needs to take appropriate actions regarding the development of deprived rural population 
by spreading more and more awareness among them. 
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Abstract 
The term ergonomics originally comes from the Greek words ergon (work or labor) and nomos 
(natural laws). Association between labor and health in other words, the kinds of health problems 
caused by working is observed since the age of ancient Egypt and the Greek and Roman period.1 

Ergonomics is a term related to the humans considered to be the most important component of our 
technological systems. The focus is to assure that all human made tools, devices, equipment, 
machines, environments and their organizations advance, directly or indirectly, the well being of 
humans and their performance. Ergonomics, also called as human factors make over is the study of 
the behavior and activities of individuals in relation to the working environment and the mechanical 
and electronic equipment operated by the worker. The industry is finally getting smarter about 
ergonomics for workers in the e-business.  Ergonomic developments are a key advantage of 
computerized storage and repossession technologies.  Systems in the organization are so designed so 
that the workers feel in a total ease and comfort level at a fixed, ergonomic position, eliminating 
unnecessary bending and stretching.2 In addition to take the e business on a higher order volume, most 
inventory storage technologies are comparatively free from any noise pollution.  With a virtually silent 
operation, workers and supervisors can converse easily. This creates a better working atmosphere. In 
short, Ergonomics is the scientific study of people’s efficiency in the workplace. 

Keywords: Economic efficiency, Tools, Intellectual and Human Capital 

I. Introduction 
The term ergonomics originally comes from the Greek words ergon (work or labor) and nomos 
(natural laws). The fact that the word ergonomics was coined by a Polish scholar, Wojciech 
Jastrzębowski, in 1857 became widely known when his book in Polish was reprinted with English 
translation in 1997. Ergonomics is defined as the study of people in their working environment. The 
goal is to eliminate discomfort and risk of injury due to work. Ergonomics acts as the junction between 
human and product or space or communication and so on. It considers the different issues surrounding 
it and then helps in designing the process so as to increase productivity, comfort, well being, 
occupational health and safety of the users. The field of ergonomics/ human factors continues to grow 
and to change, driven by new technologies and by the resulting new tasks for people. 

I (a) Sustainability 
The study of Ergonomics in e-business show that the mediation in ergonomics through proper healthy 
environment have an association with economics and productivity which leads to the growth and 
development of the business. The present study indicates that health promotion program cannot be 
separated from other individual and societal goals, as communities are complex and have several 
interconnected factors. Furthermore, health and safety are known as one of the prominent factors in 
sustainable development in which ergonomics plays a critical role. Also it is regarded that the main 
aim is to bring forth the acute approach to map out the association between ergonomics as a factor in 
sustainable development and economics as another aspect of sustainability. 

The industrial ergonomics and the ergonomics of product design have huge potentials in e business 
with the connection of sustainability approaches. Undoubtedly, applying ergonomics to system design 
is related to the performance of the workers and the related productivity elements and production of 
ergonomic goods is also associated with industrial economics. The role of the health workforce and 
ergonomics design has an adverse impact on both employees’ efficiency and business growth which 
are often neglected. The present study thus emphasizes the economic appearances of ergonomics 
towards sustainability. 
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I (b) Approaches to Ergonomics 
Ergonomics consists of some different factors and approaches namely, healthy working conditions, job 
satisfaction, products’ qualification, end users satisfaction, and fitting the tasks to the men or the 
workers. Accordingly, the multidisciplinary science is related to economics. The basic relationship is 
also associated with both of production conditions within factories and customers requirements as end 
users of goods in the market. Several types of research show the mentioned effectiveness of 
ergonomics interventions, directly and indirectly. Although ergonomics has been a popular area of 
study for decades, it’s only recently become a priority for many employers. By keeping people safe 
and comfortable in their work environments, companies can ensure long-term employee satisfaction 
and consistently good job performances. 

II. Literature Review 
II  (1)  Economic effectiveness of Ergonomics interventions - 
Hassan Sadeghi Naeini, Koustuv Dalal, Seyed Hashem Mosaddad, Karmegam Karuppiah Article, Oct 
2018 https://www.researchgate.net/publication/328043417 

Ergonomics must be incorporated and seen as a value. It needs to be built into a corporate culture and 
be integrated into everything any company does on a daily basis. The study highlighted the awareness 
of ergonomics among Information Technology professionals and emphasized the need for ergonomic 
training programme to promote the awareness about Musculoskeletal disorders and the healthy 
postures. It gradually became clear that systems and products would have to be designed to take into 
account many human and environmental factors if they are to be used safely and effectively. This 
awareness of people's physical requirements resulted in the discipline of ergonomics. Some of the 
sciences that comprise ergonomics include biomechanics, engineering, anthropometry, physiology, 
biology, psychology and sociology. 

II (2) https://www.cardinus.com/insights/ergonomics/importance-ergonomics-business-
management-tool/ 
The costs of doing any business could drive down the profits, creating rework, increasing the expense 
of waste removal, reducing your productivity, increasing quality issues and creating employee 
dissatisfaction and turnover. The process of designing products and workplaces to accommodate the 
people who use them, ergonomics is a popular area of study for the business people who are into 
manufacturing. The term ergonomics is also called as Human Factor Ergonomics (HFE) always works 
in the specialized field with the specialists in project and management groups to design new systems 
or products or to asses and minimize risk in existing systems. 

II (3) Dr. Deepankar (Ergonomics for Corporates – 2019) 
Simply, ergonomics is the branch of science that deals with the people and their working environment. 
Ergonomics is for worker safety and health and maintaining the healthy working environment. It can 
also be understood as the study of worker in their working environment. Ergonomics is concerned 
with designing or arranging workplaces, products and systems so that they fit the people who use them 
and the maximum output can be obtained from them. Ergonomics extends beyond the proper posture 
of the workers. 

II (4) Mukhopadhyay Prabir, Ergonomics for the Layman – Applications in design (2019) 
The elements in human factor ergonomics start with the health and the healthy trained mind to do the 
work effectively. Accordingly, the human’s health condition also affects productivity. The design of 
the workplace also affects the productivity. The environment in which the people work is also 
considered to be the most important element in studying ergonomics. The productivity of a human 
reduces if a person works in scorching sun. The research in ergonomics also studies the psychological 
factor observed to be affecting the productivity of a human. 

II (5) Katrin E. Kroemer, Henrike B. Kroemer, Ergonomics: How to design for Ease and 
efficiency, Third Edition, Academic Press, 2018. 
Ergonomics is the use of scientific principles, methods and data drawn from a variety of disciplines for 
the development of systems in which people play a significant role. What do we know about human 
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body and mind at work? Given what we know, how they should we design the work task, tools, and 
the interface with the machine and work procedures so that the human can perform safely, efficiently 
and with satisfaction, even while working. The Ergonomic understanding benefits the established 
professionals, both specialists and generalists, who are concerned with people’s performance and well 
being at work. Among these are the designer, engineer, architect, industrial hygienist, industrial 
physician, industrial psychologist, occupational nurse and manager. 

The following graph clearly indicates the integration and interaction of various ergonomic sectors. The 
interactions of various sectors in e business help in the growth and development of the business as 
well as the country. The ergonomic use of all the ways to improve the health and safety has been the 
priority in various studies. 

Graph-II – 1 Interactions for ergonomics 

 
Source: Systematic Approach - www.sites.tufts.edu 

The above graph clearly indicates a systematic approach to human factors design. The components of 
the system are the persons’ involved the tasks in which they are engaged, the equipment / technology 
that they are using to perform these tasks and the environments in which these interactions occur. 

III. Research Methodology 
The study on the economics of ergonomics in E-Business is based on secondary data. The research in 
this field is gaining importance. Accordingly the data is collected from authentic websites, 
international journals, references, books, government reports and articles. 

III (a) Objectives 
i. To study the concept of ergonomics and e business. 

ii. To study the association between ergonomics as a factor in sustainable development and 
economics as another aspect of sustainability. 

iii. To analyze the importance of ergonomics in e business. 

IV. Significance 
Ergonomics is the process of designing or arranging workplaces, products and systems so that they fit 
the people who use them. Most people have heard of ergonomics and think it is something to do with 
seating or with the design of car controls and instruments – and it is… but it is so much more. 
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Ergonomics applies to the design of anything that involves people – workspaces, sports and leisure, 
health and safety. It is a branch of sciences that specially focuses on to learning about the human 
abilities and limitations to further apply the learning to improve people’s interaction with products, 
systems and environments. Ergonomics aims to improve workspaces and environments to minimize 
risk of injury or harm. So as technologies change, so too does the need to ensure that the tools we 
access for work, rest and play are designed for our body’s requirements. Ergonomics aims to create 
safe, comfortable and productive workspaces by bringing human abilities and limitations into the 
design of a workspace, including the individual’s body size, strength, skill, speed, sensory abilities 
(vision, hearing), and even attitudes. 

There are three primary types of ergonomics: 
A. Physical 

B. Cognitive and 

C. Organizational. 

A. Physical Ergonomics 
Physical ergonomics are arguably the most important type of ergonomics, as most employers prioritize 
physical comfort when trying to accommodate their workers. Physical ergonomics focus on the ways 
in which people’s bodies interact with the tools they use on a daily basis. Said tools include desk 
chairs, keyboards and assorted computer equipment. Additionally, the study of physical ergonomics 
isn’t limited exclusively to office environments. Biomedical engineers also study the tools used by 
people who work in more physically demanding professions, such as construction and manufacturing. 

B. Cognitive Ergonomics 
Cognitive ergonomics deal with the mind’s ability to process information and interact with data. 
Finding ways to help people retain data is among the key areas of study for engineers in this field. 
Furthermore, engineers who work in cognitive ergonomics place a great deal of emphasis on both the 
design and visibility of safety signs in workplaces. Since both of these factors tie directly into data 
retention, signs are closely studied by biomedical engineers. 

C. Organizational Ergonomics 
Whereas physical ergonomics tends to focus on individual comfort, organizational ergonomics 
examines ways to optimize entire workplaces. This entails finding ways to optimize teamwork, 
improve communication, increase output and bolster the overall quality of a product.  Dysfunctional 
workplaces with high rates of job dissatisfaction often provide the businessmen or the employers with 
rich playgrounds in which to work. 

Graph IV - 1 
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IV (a) Importance 
The importance of Ergonomics is based on the following grounds - 

a) Increases productivity 

b) Reduces the cost 

c) Improves the quality of the work 

Graph IV (2) 

 
Source: https://www.iea.cc/whats/ 

Knowledge management is a business activity which acts as a significant element of the business 
community. It also views knowledge management as a natural extension of “business process 
reengineering,” a fact underscored by the March 1997 announcement that John Wiley’s Business 
Change and Reengineering had been retitled Knowledge and Process Management. The focus of 
human factors can be different depending on the objectives. 

i. The human factors study can have a general focus on human behaviour and technology. For 
example, how a person reacts to a new user interface. 

ii. The study can also include a generic product to study. Such as, how an apple watch fits onto a 
users wrist. 

iii. It can also be the study of a specific environment or product design. For example, the use of 
firefighter helmets in a burning building. 

The purpose of the study is entirely dependent on the objectives. As a result the main aim of human 
factors is to provide general suggestions on the design components in order to improve user 
experience. A designer can take an informal or formal approach to human factors design. The informal 
approach could be the designer taking into account the interaction of the end user with the final 
product, or it could involve a more systematic approach as depicted in the graph below. 

IV (b) Working in ergonomics 
How does ergonomics work? 
Ergonomics is a relatively new branch of science which celebrated its 50th anniversary in 1999, but 
relies on research carried out in many other older, established scientific areas, such as engineering, 
physiology and psychology. To achieve best practice design, Ergonomists use the data and techniques 
of several disciplines: 
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 Anthropometry: body sizes, shapes; populations and variations 

 Biomechanics: muscles, levers, forces, strength 

 Environmental physics: noise, light, heat, cold, radiation, vibration body systems: hearing, vision, 
sensations 

 Applied Psychology: Skill, Learning, Errors, Differences 

 Social psychology: groups, communication, learning, behaviours. 

Fig 1: Integration between economic and ergonomics interventions 

 
Source: https://www.researchgate.net/publication/328043417 (2018) 

The ability to manage ergonomics knowledge represents one of the primary opportunities for 
achieving substantial savings, significant improvements in human performance, and competitive 
advantage. If some appropriate economic models or techniques merge into ergonomics intervention 
projects, whether industrial ergonomics or product design, more feasible and better outcomes will gain 
in which both of the employees and customers are satisfied. 

VI. Conclusion 
Ergonomics is of great importance for the preventative field of industrial health and safety, as well as 
for occupational protection, economy and humaneness. Safety and ergonomics are both human factors 
sciences. Both play an important role in the success of a design or task. They can work synergistically 
to enhance each other, improving safety and productivity and reducing employer costs. 
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Abstract 
India is a country moving ahead towards digitalization and the country is becoming technology driven 
country. Traditional recruitment method is becoming obsolete. E-recruitment is becoming a trend in 
today’s era. It is being established by large and small size organisations. Recruitment for online 
hiring of job seekers can be done through job portals, which will habilitate the companies to use their 
highly competent skills, so as to identify the worthy candidates. Enlisting the aspirants by just 
assessing the resume is not enough, the various ways to make this online recruitment innovative is an 
unexpected way of doing research. Every year there are millions of job seekers searching out for jobs 
but they are not much satisfied just only with online recruitment. The job portals must be projected in 
such a way that there are number of challenges which would enable the needful job seekers to take 
greater advantages of these methods. The main objective of this study is to identify the upcoming 
challenges for the company as well as the job seekers as regards to online enrolment of candidates for 
a particular job. The objective of the study is to analyse what trends are prevailing in the current 
market as regards to employment and job opportunities. 

Keywords: E-Recruitment, Trends, Job aspirants, Job portal, Challenges and Job opportunities. 

 Introduction 
In today’s competitive business world, there are a number of Jobs available and the job seekers are 
widespread. It is not easy to know who is fit for a specific job. Recruitment is a process recruitment is 
a process of hiring the candidates depending upon the excellent skills required by the companies to 
perform a particular task on handle a respective job position. Every year there are a number of pass 
outs looking for a job but today in the 21st century everything is becoming digitalised. E-Recruitment 
is another concept evolved in the business era. It is a part of E-Service, E-Recruitment is known as 
Electronic Recruitment. 

E-recruitment is a process of hiring the potential candidates for the vacant job positions, using the 
electronic resources, particularly the internet 

2. Objectives 
1. To get well acquainted with the concept of E-Recruitment. 

2. To understand the significance of E-Recruitment in the upcoming generation. 

3. To do the research work in the field of online recruitment by way of questionnaire research 
methodology. 

4. To capture the best employment area. 

3. Statement of problem 
E-Recruitment uses various job portals where various vacancies with job specification and job 
description for different sectors are posted and interested candidates can apply for it. 

E-Recruitment helps to reduce cost in advertising and capture the potential candidates the applicant are 
requested to upload the curriculum vitae and the recruiters assistant Resume and accordingly call the 
applicant’s for the interview process. 

Some of the job portals are as follows 
c) Naukri.com 

ci) Jobsahead.com 
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cii) CareerIndia.com 

ciii) Ponsterindia.com 

civ) Placeinjob.com 

cv) Timesjob.com 

cvi) Quikr.com 

cvii) Coolwinks.com 

Sometimes it is not possible for the companies to select the prospective candidates. Actual relevant job 
descriptions are not posted -some might be fake websites just for the sake of earning income. It must 
be properly analyse as to which website is serving excellent services. 

4. Discussion 
E-Recruitment has achieve a distinct position in the business world. Many job seekers get the benefits 
of online recruitment. The websites work for multinational corporations (MNCs) too. Earlier it was not 
easy to get job, but now due to digitalization everything is becoming online. One can identify where to 
apply for the job and where to not. Accordingly one can register on these portals so that they can be 
notified through emails. One can go through it and proceed further. 

Naukri.com is one of the oldest job portal it has occupied a great position in the world various job 
vacancies are posted on this website according along with job specification and job description the 
candidates were willing to apply for job can go through this website and get hired by one of the most 
reputed company. 

E-Recruitment has the advantage of both, the company as well as job seekers. Less resources are used 
to make people aware of the job in different locations. Anyone can have 24/7 Access on these job 
portals. The recruiters can assess their resume at any time. 

Similarly, on the other hand, there are some places where there are no internet facilities due to poor 
electricity and less educated people and no proper training facilities are there. The reason behind this 
is that those area are not well developed. Proper training centres must run in these areas, where there is 
no proper education no training facilities so that the job seekers become aware about the requirements 
of them for a respective job. 

E-Recruitment in is in itself a good platform if diversified and can create job opportunities it can move 
further with the highly qualified professionals working in these fields. Training centres can be open to 
create awareness. The potential job seekers can be an employee in such E-recruitment training centres. 

4.1. Challenges of E-Recruitment 
E-Recruitment is a new technique of hiring for a requisite job. On the way of its success, it has faced 
many challenges and hurdles to achieve success. Sometimes due to failure in internet connection the 
candidates are unable to check job portals in case of emergency. When the candidates go for face to 
face interview they are required to fill the where they tend to make mistakes like wrongly filling their 
name, qualification, personal details and the company believes that they are providing current 
information. In such cases, it’s a big challenge to the employer to have a right candidate at right job. 

There are many challenges of Online Recruitment which can be categorised as:- 

4.1. A. Challenges to the Employers 
1. Fake Profile: - Today there are many fake profiles which becomes difficult to identify as to where 
the candidate have applied. It becomes difficult for the employers to identify whether the job seekers 
are really cautious about getting selected. Fake profiles create many problems. The employers are 
challenged to identify the correct websites and choose a right candidate. 
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2. Casual Attitude of job seekers: - The job seekers show a very casual attitude towards E-
Recruitment process. The employers should design the job portals and post the job profiles with right 
job description and job specifications so that the job seekers rely more on Online Recruitment process. 

3. Lack of Personal Touch: - The biggest drawback of E-Recruitment is that the job seekers are 
rejected with insufficient and unacceptable resumes. So the employer should clearly mention what 
type of skills they are really searching in applicants. There is also no personal touch which means the 
candidates who are actually in need of job are neglected by just mere assessment of resumes online. In 
such circumstances, the employers can adopt innovative techniques of selection process so there are 
more number of applicants. 

4. Awareness of Internet amongst Job Seekers: - The job seekers does not really rely on the Job 
Portals, company websites which brings casual attitude towards applying for job and getting selected. 

E-Recruitment should be made such a drastic concept, that a personal interview be based on online 
process. 

4.1. B Challenges to job seekers 
1 Relevant Criteria for Selection: - The Job seekers are very much about selecting the right company 
for which they are interested to work with them. These candidate such keep on searching for more 
relevant jobs so as to improve their experience. 

2. Frequently updating oneself: -The aspirants should have a complete knowledge about the 
company and have a special skills which will help them to be distinct from other candidates. The job 
seekers should adopt experience in each and every field that they are willing to work in. It is quite 
challenging for an aspirants to get recruited by the E-Recruiters. 

3. A pathway to success: - It can rightly be said that the E-Recruitment is a pathway to success. If the 
candidate are having thorough knowledge about which job profiles to go for and which company’s 
requirement suits me it will become s biggest challenge. 

5. Research Methodology 
The present study is related to primary data.The research scholars had sent the Googlelink:-
https://docs.google.com/forms/d/1PXl5CHrb5U67_h2tRV1Fl6ZCfGEFvYatz8Bov-LCjTQ/edit to the 
respondents on the topic E-Recruitment. Accordingly, the following statistics is analyized. For the 
research work we have use Questionnaire Research Method. Various questions were asked to teachers, 
friends and family members. The Questionnaire Research Methodology achieve a very good response 
for all the respondents. A google form was created for conducting the research. 

6. Data Analysis and Data Interpretation 
There were 76 Responses received for this survey. The respondents were categorised under different 
age groups. Out of the total respondents, 77.6% were from 18-25 years age group, but the respondents 
from 26-35 years age group ere 14.5% only. The respondents falling under 36-45 years age group 
were 6.6% and from the age group 46 and above were very few. 

It was observed that the maximum response was obtained from the students approximately 57.9% 
whereas working responders were 35.5%. Non-Working were only 6.6%. 

 
Source: Questionnaire (Gopgle Form) Figure 6.1 
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The survey reports shows that around 60% people would sometimes would prefer to connect E-
recruitment with professional life, whereas nearly 33.8% of the respondents would like to connect E-
Recruitment with professional life (figure 9.1). 

 
Source: Questionnaire (Google Form)  Figure 6.2 

Figure 6.2 represents the job sites which shows that nearly 54.2% of the correspondents believe and 
prefer to visit naukri.com website while 43.1% of the users have chosen to visit LinkedIn for job 
opportunities. There are less number of respondents who choose to refer Quikr.com (12.5%) and 
nearly 18.1% people refer to other websites. 

 
Source: Questionnaire (Google Form)  Figure 6.3 

The statistical also shows that approximately 63.5% people have referred to E-Recruitment job sites 
while 13.5% people have never come across the job sites 

 
Source:  Questionnaire (Google Form) Figure 6.4 
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Figure 6.4 shows that nearly 63%  respondents think that E-Recruitment is easy in challenging 
whereas 34.2% people respond that E-recruitment challenge is difficult and they’re very few who 
think that it is very much difficult. 

 
Source: Questionnaire(Google Form)  Figure 6.5 

Figure 6.5 also represents that nearly 68.1% of the total respondents, their friends, and family 
members have been shortlisted while 13.9% have always been shortlisted through these job portals. 

 
Source: Questionnaire (Google Form)   Figure 6.6 

The research also shows that around 44.6% of the users have agreed that they consider that E-
Recruitment as an important part of their career comparatively 9.5% have disagreed to this question. 

 
Source: Questionnaire (Google Form)   Figure 6.7 
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The statistical analysis also reveals that nearly 40.5% out of the total respondents think that Job sites 
provide satisfactory results, while not more than 7.5 % respondents have disagreed to this statement. 

 
Source: Questionnaire (Google Form)   Figure 6.8 

Figure 6.8 predicts that around 54.8 % of the total users agree that E-Recruitment helps themselves, 
their friends, and family members in getting jobs. 

 
Source: Questionnaire (Google Form)   Figure 8.9 

The above statistical represents that only 25% of the respondents have agreed that the Traditional 
Recruitment System will completely be erase, while 34.7% respondents  says that E-Recruitment will 
completely erase the Traditional Recruitment System. 

 
Source: Questionnaire (Google Form)   Figure 6.10 
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The above statistical figure (6.10) indicates that majority of the respondents (52.8%) prefer to work 
with the E-Recruiters. Only 9.7% of the respondents have denied to work with the them. 

 
Source: Questionnaire (Google Form)     Figure 6.11 

Here, the majority of the respondents have strongly agreed that internet will make the jobs available to 
the world wide audience. Only 5.8% of them disagrees to this statement. 

. A Descriptive question ‘What suggestions would you like to give to the E-Recruiters’ was also asked. 
Quite interesting comments were received from the respondents and nearly all of them have given 
their suggestions. 

A very good response has been obtained using Questionnaire Research Methodology. It has helped in 
analysing the data and interpreting it and drawing a conclusion. 

7. Conclusion 
E-Recruitment is an upcoming trend with frequent changes in the economic world. It has helped 
number of job seekers in getting jobs in various companies. Internet plays a vital role in the life of 
every individual looking for a job which suits their requirement and their willingness to work. There 
are huge number of job portals where some might be fake while some might be genuine. A job seeker 
must correctly identify which job portal have got highest access all over the world and accordingly go 
for it. If an individual is interested in working with E-Recruiters they must have complete knowledge 
of computer fundamentals. It helps theme to create awareness amongst other students. 

The benefits accruing to E-Recruitment should be trustworthy to the aspirants and have positive 
attitude. It has made the job seekers to accept more challenges with respect to E-Recruitment. There 
must be proper training centres in the economically backward area where people are not aware about 
jobs in reputed companies and various sectors. It will be a Benchmark to the technological 
advancement. 

E-Recruitment is such trend now a days that traditional recruitment system is getting outmoded day by 
day, that people rely more on internet. Employment opportunities can be created in every corner of the 
world, but proper skills must be developed so that needful job seekers can get the expected job. 

The Research methodology used for analysing the data were extracted with questionnaire type of 
research. The research shows how the E-Recruitment can be challenging for all the willing aspirants. 
The drawbacks influencing upon the E-Recruitment process can be eradicated and made challenging. 

Thus, E-Recruitment is believed to be applying for job online and attending various rounds on the 
basis of selection one by one. The economic Statistic estimates that as the time passes by, the 
traditional recruitment system will be lowered much due to frequent changes in the employment rate. 
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Abstract 
Digital India movement was introduced by the Prime Minister Narendra Modi in July 2015. The aim 
was to create digital infrastructure to promote and boost rural and agricultural sector. Indian 
economy is known as agrarian economy. For development of Indian economy, it becomes important to 
empower the rural economy. Digital literacy is inevitable for promoting digital India movement. 
Digital farming is a part of this Digital India movement. The Indian agriculture sector is traditionally 
managed. It is now the need of the hour to shift from traditional farming to smart or digital farming. 
The current paper is an attempt by the researcher to find the place of digital farming in India and to 
study its challenges and opportunities. 

Keywords: digital farming, digital infrastructure, tools used in digital farming 

1 Introduction 
Indian economy is an agrarian economy. It is the largest sector providing employment to semi-skilled 
or unskilled labour in India. However, the contribution of the agriculture sector in the India’s GDP IS 
merely 16%. The size of average land holding is very less. The rate of productivity is lowest in India 
as compared to the other nations in the world. So, the question arises whether the agriculture sector is 
the interesting sector in India for investment or for employment. Are future generations ready to 
accept agriculture as their profession willingly? The agriculture sector is like a part of Indian culture. 
For years together the average Indians are engaged in agriculture. Still even after more than 40 years 
of implementation of green revolution the Indian agriculture sector is deprived of development. There 
are big farmers having chunk of land size on one hand and the small and marginal farmers on the other 
hand. Even after so many years of independence, the Indian agriculture is facing the same problem 
with it had to face years before. There was change in the Governments. Accordingly, the policies 
implemented for the agriculture sector sere different depending upon the philosophy of the then 
government in position. Still the problems of disguised unemployment, low agricultural productivity, 
volatile prices, low quality products, indebtedness of the poor farmer, poor input output ratio are all 
same.  One more question arises regarding the size of land under cultivation. Does it really matter 
much? Netherlands is a tiny country but stands second after USA in exports of food production. The 
use of land under cultivation in Netherlands is merely 1/270 as compared to USA. They are the largest 
exporters of tomatoes (144552 ton per square mile output) with the least usage of water (9 liter. Per 
lg.) as compared to USA (126 liter. Per kg.) and China (286 liter. Per kg.) This possible only due to 
advanced digital farming techniques adopted in Netherlands. The present paper is an attempt to find 
out the problems and possible solutions to overcome the problems associated with the agriculture 
sector in the Indian economy and to see whether digital farming be a right solution for these problems. 

2 Objective of the paper 
1. To study the problems associated with the agriculture sector in India. 

2. To study the causes of low productivity of agriculture sector in India. 

3. To see whether the transformation of traditionally managed agricultural sector into digital 
farming is possible. 

3 Statement of the Problem 
The Indian agriculture is plagued by different reasons like unskilled and illiterate labour, marginal 
land holdings, over dependency on rain, absence of irrigation facilities, over priced seeds, manures and 
fertilizers, lack of knowledge about soil testing techniques, traditional decision-making practices etc. 
The Indian agriculture sector is traditionally managed. Decisions are taken most commonly on the 
basis of intuition, tradition, rule of thumb or unscientific legacy. There is lack of informed decision 
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making. Informed decisions are possible only if adequate data is available. Throughout the crop life 
cycle the farmers need informed decisions based on adequate data. There is a pressing need for 
transformation of traditional farming to smart farming or digital farming. The current paper is an 
attempt to find out solutions over the drawbacks of traditional farming. 

4 Methods of Data Collection 
The researcher paper is based on the secondary data collected from various websites, government 
portals and articles published in the leading newspapers. The requisite data is collected from the 
statistical data available on the web portals made available by the Government of India. 

5 Discussions 
The Modi Government announced the scheme of Digital India on July 1, 2015. It is a deliberate effort 
to transform rural India into digital India. The prime objective of digital India is rural empowerment 
through the application of digital technology. Many viable schemes introduced by the government fail 
only because of faulty implementation. The benefits of the scheme do not reach the final beneficiary 
due to corruption and bribery. Due to digitalization, the subsidies or grants offered by the government 
will reach the beneficiary directly through their registered mobile numbers and bank accounts. This is 
one of the finest steps taken by the government for empowering rural India. In India, almost 68% 
population lives in rural areas. At the same time 58% of the same is engaged in agriculture. So rural 
empowerment can be a synonym to the empowerment of Indian farmers. Recently, the prime minister 
Narendra Modi has put forth an ambitious plan of doubling the income of Indian farmers by 2022. The 
slogan appears to be catchy but it raises many issues related to transformation of traditional farming to 
digital farming. 

5.1 The drawbacks / problems associated with the traditional farming: 
 Marginal landholdings 

 Non availability of good quality seeds 

 Exhausted soil due to over dose of fertilizers and manures 

 Lack of adequate irrigation 

 Lack of mechanization 

 Soil erosion 

 Poor Agriculture marketing 

 Inadequate storage facility 

 Undeveloped transport facilities 

 Scarcity of capital 

5.2 Is Digital farming an answer for all the above-mentioned problems or shortfalls? 
Digital farming, which is sometimes called as smart farming is the application of digital farming to 
agricultural issues to solve problems effectively and bring increase in agricultural productivity. Till 
recently, the main objective of agricultural policy in India was to increase agricultural production to 
meet the demand of food for ever rising population. However, the new agricultural policy put forth by 
the prime minister Narendra Modi is empowerment of Indian farmer by doubling the agricultural 
income. The green revolution brought considerable rise in the production of staple food like wheat and 
rice. But the average income of Indian farmer is decreased by around 30%. The steep rise in input 
cost, low productivity, weather related calamities, unexpected swings in prices of agricultural produce 
and lack of technology are some of the causes responsible for this. The farmers’ suicides have reached 
an unfortunate figure of 3 lakhs till date. 

5.3 Digital Innovation 
In the era of digital technology, it is possible for the Indian farmers to be aware of rain fall predictions, 
soil textures, availability of capital and subsidies, availability of market for agricultural produce, price 
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variations, irrigation requirements, crop sowing to crop harvesting guidance etc. The digital 
innovations are going to prove miraculously beneficial for the Indian farmers. Some of the 
applications of digital innovations in agriculture are as follows: 

 Digital lending 
The credit will be made available to the needy farmers by the government through Kisan credit cards 
or through the bank accounts of farmers linked with the Adhar Cards or UPI. This will help the poor 
farmers to get an access to the institutionalized credit and help him to get free from the clutches of the 
money lenders. It will also help the farmers to increase their holding capacity and fetch better price for 
their agricultural produce. 

 Prediction of Weather Conditions 
It will help the farmers to know the exact time for seed sowing as the weather forecast information for 
next five days is made available to the farmers. It also helps to reduce the losses due to unpredicted 
heavy rain falls. It is possible, at the same time, to get exact information about the right time of 
harvesting. 

 Risk management (weather and price) 
As weather forecast is possible to reduce losses due to unpredictable rains, digital innovations can 
predict volatile price swings as well. Marketing platforms are made available where with the help of 
digital marketing, farmers can sell their produce at least at MAP. Due to increased holding capacity it 
becomes possible for the farmers to bring their produce at the market when the prices are showing the 
increasing trend. So, online price discovery will definitely help farmers to sell the farm produce at 
competitive prices. 

 Insurance of Crops 
Crop insurance scheme is made available by the government. Under this scheme, the crop losses are 
actually verified by the digital technologies. After actual digital verification, the amount of insurance 
will be directly deposited in the bank accounts of the affected farmers. 

 Precision Agriculture 
Precision agriculture is the need of the hour. It ensures optimum utilization of water and fertilizers. 
The use of satellite images, drone, big data, IOT etc. help in soil analysis, environment analysis, 
mapping of irrigated lands, crop health analysis etc. Precision agriculture with the help of ICT tools 
helps farmers for contingency planning, exact timing of sowing and harvesting, knowing timing of 
watering crops and fertigation schedule. It definitely saves cost and resources of the farmers and 
reduces the chances of exposure to risks. 

5.4 Use of Digital Technologies 
Various tools are available to tackle the challenges associated with the agricultural sector some of 
which are as follows: 

 Drones 
Drone technology is one of the invaluable tools for farmers. Mechanically operated drones can be of 
great use for farmers. Field scanning, crop monitoring, seed sowing, analyzing health of plants 
becomes easier by use of drones. It becomes possible to take accurate field images. These images are 
useful to identify irrigation, soil problems or variations, identifying fungal infections etc. India has 
introduced its ‘Drone Regulation 1.0’ policy. If drones are available at affordable rates or on rental 
basis, or as a part of consultancy services, it will prove to be miraculous to the agriculture sector. 

 Field Sensors 
Data enabled agriculture can be related to the application of connectivity to sensors. Research scholars 
from the Indian Institute of Technology have developed an application which may be looked upon as a 
smart solution for farmers. It is expected to help monitoring the moisture in soil, temperature of the 
soil, nutrient contents in the soil and water level using battery less sensor nodes. Tractor fitted with 
remote sensors will be of use for tilling the land up to a particular depth which the crop needs. 
Research is going on still to reduce the efforts of the farmers, reducing risks caused due to the 
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unscientific methods of farming. It will surely lead to increase the productivity of the agriculture 
sector and converting the traditional farming to smart farming. 

 IOT 
Internet of things is drastically bringing change in every aspect of human life. Agriculture is not 
exception to it. IOT based application can be of great use to the farmers. Data collected through drones 
or remote sensors can be used with the help of artificial intelligence (AI)to analyze it along with the 
data made available by the third parties like reports or alerts regarding weather forecast, soil analysis 
etc. It helps the farmer to take smart decisions. 

5.5 Various Applications / Schemes Introduced by the Government of India: 
 Kisan Suvidha, introduced in 2016, is user friendly software which helps farmers to guide about 

weather forecast in next few days, markets in nearby towns, agricultural prices in nearby markets, 
prices of fertilizers and use of best suitable fertilizers according to type of soil and crop. It is 
available in different local languages. 

 IFFCO Kisan Agriculture, introduced in 2015, provides farmers with different helpline numbers. 
It helps the farmers to be in touch with the Kisan call centers. It becomes possible for the farmers 
to get informed decisions and to get away from fake information or decisions based on intuition. 

 RML farmer Krishi Mitr keeps track of latest commodity and Mandi prices, use of required 
pesticide, fertilizers etc. Information regarding 450 crop varieties, 1300 mandies, and 3500 
weather locations across 50000 villages and 17 states of India is available through this app. 

 Pusa Krishi was introduced by the Union Agriculture Ministry in 2016. It helps farmers to get 
information about the latest technologies introduced by the Indian Agriculture Research 
Institution. It also makes available new varieties of crop developed by the Indian Agriculture 
Council. 

 Agri App, KhetiBadi, Krishi Gyan apps guide farmers regarding weather conditions, crop 
patterns, market prices, pests and control of pests etc. Experts share their numbers on these apps 
and accordingly farmers can directly ask queries regarding different issues related to agriculture 
or other agro-based business activities. 

 There are different WhatsApp groups where farmers can share information regarding availability 
of seeds, application of fertilizers or manures, usage of pesticides, market situations etc. 

 E Charak is a platform introduced with the help of CDAC, Hyderabad, for the farmers engaged in 
cultivation of medicinal plants. This app guides the farmers regarding prices of commodities 
since last few months, demand and supply conditions, contact numbers of agriculture authorities, 
available market and a live chat forum. 

5.6 Challenges in Digital Farming: 
Though digital farming is expected to bring revolution in Indian agriculture sector it is associated with 
few drawbacks. 

1. Digital farming cannot be the answer for each and every problem associated with the traditionally 
managed Indian agriculture sector. Digital agriculture cannot find any answer for the marginal 
land holdings in India. The small or marginal farmers are like agriculture labours working on 
their own fields to make their both hands meet. 

2. Though government has introduced schemes providing digital solutions, the willingness on the 
part of the Indian farmers is a big issue. On the first place, the farmers are illiterate or uneducated. 
Secondly, they are reluctant to get acquainted with the new technologies. 

3. The penetration of these digital services is a big challenge for the government. Unless and until 
the information regarding digital application reaches the farmers, smart farming is not possible. 
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4. Initial cost to introduce any digital technology is high. Indian farmers have a big problem of 
stringency of capital. E.g. precision farming incurs cost of Rs. 2 lakhs per hectare. It is difficult 
for small farmers in India to adopt this technology. 

5. e NAM is the electronic agriculture market introduced by the government of India. It helps to 
arrive at the competitive prices for the agricultural produce. However, the big traders in 
agricultural produce are against it as it may reduce their power to determine prices of the 
agricultural commodities. 

6. Agricultural markets in India should be made stronger by increasing their capacity to absorb the 
increased production. Otherwise, again the prices of agricultural commodities will fall drastically 
due to over production and limited demand. 

7. As the holding capacity of the farmers should be increased with the help of e credit facilities, 
more emphasis should be given on the availability of warehouses by the government. This 
problem is out of the purview of the digital farming. 

8. To encourage the use of digital or smart farming, the Indian farmers should be provided with 
adequate training facilities. Smart phones are available in almost all villages. India is the third 
country making maximum use of smart phones. Internet penetration is also remarkable in India. 
However, if the farmers do not know the way to operate mobile based apps, it will be of no use. 

9. The next generation of the farmers should be motivated to accept agriculture as their livelihood. 
The next generation is smarter, but as the agricultural sector is well known for the risks and losses 
associated with it, they are reluctant to adopt it as a profession. The young generation can easily 
adopt the digital technology and become smart farmers. 

6 Conclusion 
Indian farmers need to shift from traditional farming to smart farming. Digital farming making use of 
different digital technologies including IOT, AI, remote sensors, drones, bioscience etc. will definitely 
help to transform traditional farming to digital farming. India is on the verge of change. Various 
problems associated with credit needs, weather forecast, crop analysis, soil analysis, irrigation needs, 
seeding etc. However, it has got its own limitations. The government has to take steps for 
implementation of digital marketing by providing training needs and other infrastructural facilities. 
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Abstract 
Heuristics are a problem-solving method that uses shortcuts to produce well-enough solutions given a 
limited time frame or deadline. Heuristics are a flexibility technique for quick decisions, 
particularly when working with complex data. Decisions made using a heuristic approach may not 
necessarily be optimal. Heuristic is derived from the Greek word meaning “to discover”. Digital 
technology has disrupted all industries including finance, retail, media, and transportation. Suddenly, 
once typical daily activities have become outdated. Checks are deposited to bank accounts without 
visiting a local branch, products and services are purchased online and take-out food is delivered by 
food service delivery apps. Technology is creating data, which is increasingly shared across multiple 
industries and sectors, and a professional in any industry may find themselves working with mounds of 
complex data to solve a problem. Heuristic methods can help with data complexity given limited time 
and resources. Almost all the time, while making a decision, we all believe that we are logical and 
rational. We do not realise that as human beings we are all prone to stumble into mental pitfalls, led 
by emotions. We create a picture of the world using examples that most easily come to mind. We 
attach too much likelihood to spectacular, flashy or loud outcomes and downgrade anything silent or 
subtle. Life experiences have taught us that, in general, instances occurring frequently are recalled 
better and faster than less frequent instances. It is easier to imagine likely occurrences than unlikely 
ones. As a result, we have at our disposal a procedure (the heuristics) for joining the dots and making 
life easy. Heuristics are employed in making judgments under uncertainty. 

Keywords: Heuristics, Bounded Rationality, Cognitive biases 

INTRODUCTION 
“How is that we make up our minds to do something?” 

“How much thinking is there really involved in making decisions?” 

Heuristic is originally a Greek word that means ‘to find’. Heuristics are unconscious ways, by which 
we process information more quickly, than if we were to think about it consciously. The brain takes 
mental shortcuts to save time by thinking logically about things. There are many ways in which our 
brain has developed during the history of mankind. This has helped to manage information in a faster 
way than rational thinking. The vast majority of our daily decisions are based on heuristics. Heuristics 
can also be called rules of thumb, educated guesses, intuitive judgements, stereotyping, or common 
sense. 

Although much of the work of discovering heuristics in human decision-making was done by the 
Israeli psychologists Tversky and Kahneman, the concept was originally introduced by Herbert A. 
Simon. Simon’s original, primary object of research was problem solving which showed that we 
operate within what he calls ‘bounded rationality’. He coined the term ‘satisficing’, which denotes the 
situation where people seek solutions or accept choices or judgements that are “good enough” for their 
purposes, but could be optimized. 

Usually heuristics are useful, however sometimes they lead to cognitive bias. For example, availability 
heuristic is the one in which people predict the likelihood of an event, based on how easily they can 
come up with an example. At times this is useful but sometimes people’s judgements are skewed 
because the vividness of examples makes an event seem more likely than it actually is. For example, 
on hearing news of kidnapping people become worried about their children but in reality it is a very 
rare occurrence. 
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Theories have been generated to explain how people make decisions, and what types of factors 
influence decision making in the present and future. Understanding the factors, that influence decision 
making process, is important because it then helps to understand what decisions are being made. There 
are several important factors that influence decision making. Significant factors include past 
experiences, a variety of cognitive biases, belief in personal relevance, etc. 

Past experiences can impact future decision making. It stands to reason that when something positive 
results from a decision, people are more likely to decide in a similar way, in a similar situation in the 
future. On the other hand people tend to avoid repeating past mistakes. In addition to past experiences, 
there are several cognitive biases that influence decision making. Cognitive biases are thinking 
patterns based on observations and generalisations that may lead to memory errors, inaccurate 
judgements and faulty logic. Apart from this people also make decisions based on an irrational 
escalation of commitment, meaning people invest larger amounts of time, money and effort into a 
decision towards which they feel committed. 

TYPES 
The types of Heuristics covered in the survey are: 
1. Availability heuristic- Judgements or evaluations are made by the ease with which similar 

instances or occurrences come to mind. Due to the continuous flow of information from sources 
called availability cascade (example media), recalling becomes easier. 

2. Representativeness heuristic – A mental shortcut used when making judgements about the 
probability of an event under uncertainty. It evaluates the probability of the degree to which an 
object is representative of a particular case. Simply put, it compares stereotypes. 

3. Affect heuristic- People consult their emotions while making decisions or judgements. They 
compare their anticipated feelings and their immediate feelings while making decisions. Affect 
precedes and influences cognition and also takes into account the “halo effect”. 

4. Substitution Heuristic- To simplify judgement of probability, many people prefer answering one 
question in place of another. This is done because we have imprecise control over targeting our 
response towards the “target question”. 

Objective 
The objective was to understand how Heuristics are used by different people in their daily decision 
making. 

Data Analysis 
Our survey is based on Heuristics that a normal person experiences on a daily basis. We targeted a 
population of 40 students, 10 each of Economics, Psychology, and Commerce and English streams, 
from the 2 colleges- Symbiosis College of Arts and Commerce and Symbiosis School of Economics. 

The objective was to understand how Heuristics are used by different people in their daily decision 
making. This is a question wise analysis of the survey. 

In the 1st two questions our target was to understand the psyche of the people with respect to price and 
quality of the commodity. We found out the on an average students of economics and psychology 
were indifferent to the relation between price and quality of the commodity, whereas the students of 
english and commerce came to the conclusion that “higher the price better would be the quality”. This 
led to conclusion that on an average people are affected by “Halo Effect” and that “Affect Heuristic” 
plays a key role in the making of day to day decisions. Here “Availability Heuristic” is also present as 
people have an idea that costly commodities are usually branded and are better in quality. 

Next we analysed “Representative Heuristic”. The findings were that people tend to answer many of 
the probabilistic questions by applying representative heuristic. This means that they try to find out to 
what degree is ‘A’ representative of ‘B’. Having said this, it is found that on an average when a lot of 
information is provided people tend to move away from the given probability. Thus for the question 
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maximum people came to the conclusion that the likelihood of Tom being an engineer would be high 
this is because people compared the stereotype of an engineer with Tom. 

Our next questions targeted “Availability Heuristic” and “Substitution Heuristic”. On an average it 
was found that there was more anger when it came to sexual harassment cases and less anger when it 
was a case of theft. The conclusion was that due to availability cascade (like media going on and on 
about rape cases) emotions like anger become strong and are kept fresh in the memory. Also people 
used intensity matching while answering these questions. Anger relating to sexual harassment cases is 
higher on the intensity scale than the anger relating to theft. Therefore we got different answers in the 
three cases. They also had “Affect Heuristic” in their judgement. 

The next question confirmed the case of “Affect Heuristic”. The fear of suffering from the disease 
made most of the people choose the vaccination option. Even though there is no vaccination available 
for dengue people still said that they would definitely get a vaccination done for it. Since people know 
that for most of the diseases there is a vaccination thus their “Availability Heuristic” acted up and they 
thought that there is a vaccination for dengue as well. 

When it comes to investment, people use “Affect Heuristic” to answer questions. Through our next 
question we found that only the Economics students diversified their investment and put their money 
in the 4 instruments in a financially educated manner. Students from the other 3 streams, on an 
average, played it safe and put more money into government securities and fixed deposits. They either 
had half knowledge or no knowledge about equities. Thus the saying, “The fear of equity has done 
more damage than equity itself” was justified from our survey. We say this because investing in 
equities has given double-digit returns but is still considered risky by a majority. 

It is a tendency to attribute good outcomes to skill but when it comes to bad outcomes we tend to 
attribute it to bad luck. This is a case of “Self- Attribution Bias”. On an average people blamed their 
luck for their poor results. 

By the end of the survey the people were tired of using their brain. Thus the tired System 2 gave up 
and instead of calculating the probability for the last question the people chose the simplest answer of 
the 4 given choices. 

CONCLUSION 
Almost all the time, while making a decision, we all believe that we are logical and rational. We do 
not realise that as human beings we are all prone to stumble into mental pitfalls, led by emotions. We 
create a picture of the world using examples that most easily come to mind. We attach too much 
likelihood to spectacular, flashy or loud outcomes and downgrade anything silent or subtle. Life 
experiences have taught us that, in general, instances occurring frequently are recalled better and faster 
than less frequent instances. It is easier to imagine likely occurrences than unlikely ones. As a result, 
we have at our disposal a procedure (the heuristics) for joining the dots and making life easy. 
Heuristics are employed in making judgments under uncertainty. Representativeness is usually 
employed when people are asked to judge the probability that an object or event A belongs to class or 
process B. Availability heuristic is employed when people are asked to assess the frequency of a class 
or the plausibility of a particular development. Heuristics are “rules of thumb”, the quick, common- 
sense principles people apply to solve a problem or make a decision. They aren’t “rules for living” that 
we consciously try to apply, rather they are deeply embedded, often unconscious rules that we use to 
make decisions, answer a question, or decide a course of action. Based on the results of the survey we 
conclude that Heuristics play a great role in the working of Human life. 
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The Socio- Economic Impact of E-business on Sellers and Buyers 
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Abstract 
E –business means online business transaction is a recent trend occurs in the business sector. It 
develops the bounding among the sellers and buyers where the transactions  has been done through 
the internet. This E- business is the marketing strategy adopted by the sellers to develop, to improve 
their business not only in specific area but in the global market as per new changes in the economy. E-
business is beneficial to sellers as well as end users. This paper focused on socio- economic effect of 
E- business. 

Keywords: Transactions, Mode of payments, Services, Consumer Satisfaction, Business Strategies 

Introduction 
In today’s technologically advanced world of E-business almost population exposed to cope with the 
business strategies. It plays immense role in the current global economy. E-business refers to the 
organization of the products, services and information flows as well it is the source of revenue and 
benefits for the suppliers and customers. At the microeconomic level, E-business increases the 
productivity of firms and improves the economic welfare of consumers.  This type of business 
increases productivity and profits by lowering search and transaction costs, greater specialization, and 
broadening the market for trading goods. E-business gives rise to new business requirements. 

Traditionally business is running through stores which offers its goods and services to its local 
customers face to face. It is a place where customers will have to visit the store physically to buy the 
products. They try to satisfy the customer by giving better services even at a market price. E- Business 
technologies has been adopted in the different sectors in India like banking, consumer goods, tourism 
,etc. E-business is the strategy of selling products online through web rooms on some special price, 
offer price, and discounts.  Exchange of goods and services are possible through electronic devices. 
Generally, people are moving from offline business to online business due to wide use of smart-
phones, laptop and desktop. In the process of E- business host transferred himself in digital world to 
serve their customers. This business is running through 24/7. Application of these business provide 
platform to the sellers to offer their product in stylish way in front of consumers. It also help the sellers 
to survive in the competitive environment. E- business  generate the employment to many  people. 

Objectives 
1) To find out socio economic impact of E- business. 

2) To analyze the challenges in front of E business 

3) To study consumer behavior towards this new trend. 

Research Methodology 
This research paper is totally based on secondary data source. The research data collected for this 
research paper was collected through internet and the available literature on this topic. 

Literature Review: 
Nidhi Dhavan described the E-business models, strategies, modes and means of transaction for buying 
and purchasing the goods and services. Author also focused on important concepts in conducting E-
Business transactions like data warehouse, supply chain management, customer relationship, ERP etc. 

C.S.V. Murthy, described definition of E-Business, emerging applications, door for virtual business, 
Implementation of E-Business, the role of electronic applications. 

Impact of E- business 
India has an internet users base of about 475 million as of July 2019, about 40% of the population. 
This number is expected to be 627 million by the end of 2019.E business using different application 
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for develop the business such as E procurement which is the transaction between business firm and 
digital market place which provide online trading to many buyers and sellers, E- bidding i.e. auctions 
most of the shopping sites used this, E communication , E delivery. Etc. By using these applications 
both buyers and sellers are getting advantages as well as disadvantages. 

Positive impacts on sellers and on consumers are discussed below: 

Positive impact on sellers 

1) Reduction in the cost: E-business is working with the help of networked consumers and firms. 
Improved methods of payment, online banking facility, reduction in the postage and stationary 
cost, sales support cost, new techniques of advertisement and new customers etc. helps to reduce 
the cost of production. 

2) Increased the sales opportunities: Social media is the most valuable weapon by which a seller 
can attract the more customers, new market in small segments is possible the sellers provide their 
services 24*7 *365 days. E.g. Grofers , amazon, big basket etc. . 

3) Reaching Global Market: Sellers can sell their product beyond the boundary they have the 
freedom to sell their product anywhere . Through the websites sellers can reached the global 
market very eassily.So it has the wider scope to sell their product. 

4) Fast Communication: Through the use of internet seller build customers loyalty by keeping 
touch of customers order, queries, need, delivering the goods as per consumer want. Sellers 
maintain the warm relationship with the consumer by using a variety of means. E.g. personalized 
email, displaying the welcome messages, keeping track of customer’s interest etc. 

5) Accurate Information: Sellers provide the accurate information of his product to the customers. 
He provides true information about variety of products, their prices, discount if any, features, 
brand name, availability of the product etc. 

6) Motive of customer satisfaction: E business helps to attain the motive of sellers to satisfy the 
customer. Sellers provide return policy of the goods, cash back offers, free samples, vouchers, 
Cash on delivery system for specific purpose, easy mode of payments, etc. 

Negative Impact on sellers  
1) Lack of Personal Touch: E-business lacks the personal touch. Consumer cannot touch or feel the 

product. So it is difficult for the consumers to check the quality of a product. Also, the human 
touch is missing as well. In the traditional method, we have contact with the salesperson. This 
lends it a touch of humanity and credibility. It also builds trust with the customer. An E-Business 
model will always lack the physical face to face existence of sellers and buyers. 

2) Increased competition: Seller has to face tough competition in the market. It is difficult for the 
seller to integrate the existing business with E-business transaction system. Sellers suffers from 
the problem of scalability due to increasing competition among the number of sellers. He has to 
maintain the adopted upgraded technology and existing system as per the competitor and new 
trends in the market. If service is not provided properly in the given time consumer attracted 
towards the other another sellers. 

3) Delivery of the product: Seller cannot deliver the product immediately. Time lag is required to 
provide the service. E.g. At least one day is required to deliver the product. In India, cash on 
delivery is the most preferred payment method, accumulating 75% of the e-retail activities. 

Positive impact on Buyers 
1) Wider product availability: Consumers are getting wide scope to choose the product. At a time 

buyers are getting a variety of products with its overall information. 

2) Customized buying is possible: As per the need of the buyers products are available. So 
consumers get the customized products are that are uniquely designed according to buyers 
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specification. These products are different from generally available product in the market. 
Therefore consumer gets the satisfaction. 

3) Convenient and flexible : There is no time limitation to placed the order. 24hours*7days in a 
week *365days service is provided by the sellers. So the buyers can demand as per his 
convenience, availability of time. 

4) Easy comparison Shopping: Buyer get the information of different sellers at a time through net. 
It become easy for the consumers before purchasing the goods compare with the other competitor 
and then place the order. They are getting a quick delivery of digital products. 

5) Essay Mode of payment: Buyers can make the payment by using different modes of payment 
e.g. through net banking, plastic money, by using mobile apps, cash on delivery, etc. 

Negative impact on buyers 
1) Unknown sellers: Buyers did not have genuine information about the online sellers. So the 

buyers have to believe on unknown seller and third party interaction. 
2) Inability to experienced the product physically: Consumer can  not feel and touch the product 

before purchasing. It create the confusion in the consumer mind to choose the product. 
3) Security problem : While doing the online transactions some problems can be occur with the 

purchasing and payment option. Buyers mobile numbers and other related data is share with the 
other. Sometimes buyers can suffer from hacking the portfolio. 

4) Returning goods problem: If buyers want to return the good it requires the time and consumers 
has to follow the procedure. 

Conclusion  
E-business is the source by which the society gets develop and attached with the global market 
economy. It is beneficial, encourages the innovation, provides new market to the traditional sellers, 
consumers. E-business increases the employment, consumption expenditure, production of innovative 
goods and services, revenue generating source, organizational competitiveness. 
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Virtual Retail Shops 
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The existence and persistence of any business is largely depends upon quality and regularity of 
products and services provided by that business organisation. 

The business concerns are trying hard to provide better quality of goods and services every time. Due 
to emergence of an internet, it has become easier for any customer to find out suitable product and 
dealer for their varied requirements. Considering this change in the market, it is inevitable for any 
business to provide goods and services round the clock and throughout the year. This gives rise to the 
concept of ‘virtual online shops’. 

The customer by and large confined their shopping up to sophisticated and established online shopping 
sites only, rather the virtual shops goes beyond it. Any businessman or producer/manufacturer wants 
to reach multiple customer can resort to virtual shop. 

‘Virtual Shop’ can be easily explained as, a place or intermediary, where buyer meets with seller 
virtually to satisfy each other’s requirements through a common platform. This common platform can 
be an application, website or kiosk where exchange between them takes place. 

For successful existence and running of a virtual retail shops, there are some pre-requisites that hall be 
satisfied all the time: 

1) A strong stand alone mobile application or web-based application or website. 

2) Fair amount of smart phone competency. 

3) Sufficient and effective availability of network and internet. 

Virtual retail shops can give different experience to customers as compared to other traditional buying 
options in terms time, cost and effort saving, convenience as these shops are available at their disposal. 

The virtual shops are boon for those manufacturers or businesses who are not financially sound 
enough to have physical existence of shops, human resources and other ancillary things which are 
required to run a physical shop. These virtual shops are suitable for small farmers, artisans, 
housewives and especially for those who have started home-based commercial activities. 

Let us know about darker and lighter side of virtual shops. 

Darker Side 
 Availability of internet. 

 Competency in using smart phones 

 Authenticity of customer and vendor 

 Deliver problem in case of physical products 

Lighter Side 
 Round-the-clock availability 

 Saving in time, money and efforts 

 Accessible from any corner of the world 

 Minimum investment, maximum returns 

 Aggressive penetration of products and services 

In near future, virtual shop become hot-word as most of the people will buy and/or sell products and 
services through virtual shops only. As our day to day life is getting speedier, the market of virtual 
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shop will be increasing only. Large trading concerns and eCommerce giants in the world are expected 
to have upper hand in virtual retail shops due world class technology and enormous human resources. 

Here are some interesting facts about virtual shops 
 In 2020, more than 3.3 billion users will have virtual assistance on their devices. 

 More Mobile eCommerce sales are projected out of total eCommerce sales in upcoming years. 

 Mobile wallets are expected to surpass the both debit and credit purchase by 2020. 

 In-store mobile payments are expected to reach up to $503 billion in 2020. 

Virtual retail shops will play concrete role in the development of many industries and economy of the 
country. Also it will bring dramatic change in buying pattern of innumerable customers from all 
corners of the world. 
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Abstract 
The present research paper includes a study of the impact of E- Commerce on the business E- 
Commerce refers to provide services like, buying and selling of products over electronic systems such 
as the Internet and other computer networks. The use of commerce has conducted in this way, drawing 
on creations in electronic funds transfer, supply chain management, Internet marketing, online 
transactions, Electronic data interchange (EDI), inventory management systems, and automated data 
collection systems. Newly invented electronic commerce basically uses the Websites at least at one 
point in transaction’s life cycle, while it may cover a wider range of various technologies like: Mobile 
phones , computers, Telephones , E-mail as well. With the drastic change of the E- Commerce in past 
few years, discrete buying patterns and various options have emerged for desired groups. These 
various patterns have been measured by numerous independent marketing, business and even in 
academic studies to know how consumers connect with upcoming technology. Present paper brings 
the with brief introduction of rapidly growing new trends in e-commerce on the society. It is followed 
by their general observations and preferences of the online purchasing or shopping including product 
and selection of website. Each and every of these generalizations will be compared by survey and 
open ended discussions. Indian e-commerce companies give reliable and very beneficial e-commerce 
solutions, with lot of care about their privacy as well as security of the respective websites. Now a 
days e-commerce service includes: Database programmers, graphic design services graphics, e-
business, etc. 

1. Amazon.in – this American e-commerce based company offers different products like: Electronic 
items, software, videos, Books, Goods, etc. 

2. Flipkart.com – This, one of India’s largest e-commerce based company is popular for offering 
books, movies, music, Home appliances, Electronics, computers, health care products etc. and many 
more things are available on this website at low prices. 

3. Alibaba.com – This China based company operates their e-commerce business over 200 countries 
in the world. Now days it is the fastest growing online retail company in India. 

4. Paytm.com - This India based company provides wallet services. Paytm sells wide range of clothing 
styles, Electronics, sports item, books movies, stationary and many more. 

5. Rediff.com – The head quarter of this company in Mumbai. Mainly the site is very famous for deals 
and offers. Besides giving an online shopping, it provides news, information and entertainment. This 
company sells clothes, books, various auto accessories, goods, homecare, etc. 

6. Indiamart.com –  The company has headquarter in Noida. The company provides B2B service 
specially. Actually company runs the business model of providing online business directory. The 
online channel targets to give a platform to small and medium Enterprises (SMEs), large enterprises 
as well as individuals. The company’s aim is to make doing business easier 

7. eBay.in -  eBay is a California multination based company. eBay is one of the popular online 
auction provider and also known as  shopping website where people buy and sell a wide variety of 
goods and services worldwide. The company mainly includes fashion items, electronics, cars, healthy 
and beauty products. 

8. Makemytrip.com-The name of the company suggests that it’s a travel company. The company’s 
head quarter is at Gurgaon, Haryana. The company runs the business through number of retail stores 
across 47 cities in India . The company offers travelling related facilities such as flight tickets, Bus or 
Rail tickets cab services and Hotel bookings. 
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Introduction 
E- Commerce is the commerce which conducted by electronically ( as on the internet). It will be 
defined as buying and selling of products as well as services over the internet.  But according to 
Bidgoli (2002), the system that doesn’t only includes the  transactions that focuses only on buying and 
selling of goods and services to generate revenue supports generation , for instance as generating 
demand of those goods and services, offering sales and customer service. That means it is not only 
about buying or selling but also includes marketing of goods and services and also about to 
transferring funds online. 

The Major Differences between Electronic Commerce and Traditional Commerce 
The major difference is on the basis of the information is exchanged and processed: 

Traditional commerce 
 Traditional commerce is the branch of business which focuses on the exchange of products and 

services and also involves all activities which relates to support exchange. 

 Its processing of transactions are manually done 

 The accessibility of traditional commerce has limitations of time. 

 Traditional commerce includes customer interaction through face-to-face, telephone lines, or mail 
systems for limited to particular area. 

 It has no uniform platform for exchange of information. 

 It has linear business relationship. 

 It involves payments by Cash, cheque, credit card, etc. 

 Goods can be inspected physically before purchase. 

 In traditional commerce individual involved in all stages of business transactions 

E-Commerce 
 E commerce means having commercial transactions or exchange of information electronically 

through internet. 
 Its processing of transactions are fully automatic. 
 The accessibility of traditional commerce has no limitation of time as it has 24×7×.365 

availability. 
 E-commerce uses automated processing of business transactions. 
 Goods cannot be inspected physically before purchase. 
 It has screen-to-face customer interaction 
 Scope of business is worldwide reach. 
 Provides a uniform platform for information exchange. 
 Payment mode is through by credit card, fund transfer etc. 
 It pulls together all activities of business transactions, marketing and advertising as well as 

service and customer support 
Benefits of e-commerce 
People carry out E-commerce businesses without the barriers of time or distance. Once you logged on 
to the Internet at any time, there will be no restrictions of time bound  purchasing or selling activity. 

Marketing benefits 
 Developed market, product and customer analysis. 
 It costs very Low for the advertising. 
 It is so user friendly to create and maintain customer to client database 
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Customer benefits 
 Wide-scale information dispersion. 

 Wide selection of good products and goods at the lowest price. 

 Time saving in resolving invoice and order divergence. 

 Wider access to help and to advice from experts and peers. 

 Provides Fast services and delivery. 

 Reduction in buyer’s sorting out time. 

Strategical Benefits 
The strategical benefit of making a business ‘e-commerce enabled’, is that it helps in to  reduce the 
expected delivery time, laborious  cost and the cost obtained  in the following areas 

 Accurate Document preparation 
 Mail preparation 
 Telephone calling 
 Credit card machines 
 Data entry 
 Finding error and detection 
 Reconciliation 
 Overtime (extra time) 
 Supervision disbursements 
Types of E-commerce 
1. B2B (Business to Business) 
This type of transaction where one business sells to other business. This model explains that buyer and 
seller are two different kinds of entities. It is like to manufacturer issuing goods to the retailer or 
Wholesaler. For instance, HP deals in computers and other associated accessories online but it does 
not make all those products. So, in order to deal in those products, first step is to purchase them from 
other businesses i.e. the producers of those products. It is one of the costly way to sell products 
throughout the world. Some of the benefits of using B2B are: It encourages businesses online. It also 
facilitates import and export of products. It determines buyers and suppliers and also helps in 
positioning trade guides. 
2. B2C (Business to consumer) 
B2C cites to communicate with selling to an individual rather than a company. This type of e-
commerce has the following advantages: Using B2C, online shopping can be faster and more easier 
than any other. The offers and prices can change instantly. For instance: If somebody wants to sell 
their goods and services to customer so that anybody can buy any products directly from supplier’s 
website. Direct approach with the customers is the biggest difference with other business models. As 
Business to business manages directly relationship with consumers, Business to Consumer supply 
chains simply deals with businesses that are related to the customer. 
3. B2E (Business to Employee) 
This type of E-commerce refers to the requisitioning of supplies by employees for use in jobs, but this 
really has grown to encompass much more. B2E has grown into technologies that allow the employees 
to access their employee records to update address information. 
4. C2B (Consumer to Business) 
This is the exact opposite of the of B2C, In a Consumer to business, a customer provides some 
services or a good to the desired company. This endows consumers around the world by providing the 
meeting ground and platform for such transactions. 
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5. C2C (Consumer to Consumer) 
Consumer to consumer helps the online service of goods or services among mass. It includes all 
electronic transactions which are based on goods and services. Third party conducts all these 
transactions, which also provides the online platform. eBay is the best example for it. It is very good 
platform for customers to customers. 

The impact of E-commerce on business 
The internet has drastically changed many aspects of our lives, comprising the way how we 
communicate with each other, how do we keep or manage our finances. It has made a great impact on 
society. Now we shop online from our houses. This forces retailers to open online division. It forces to 
smaller businesses to close their doors, or change to being completely online. It has also changed 
people’s way of spending money. 

The impact on direct marketing 
Product promotion E-commerce improves the promotion of products and services through direct, and 
interactive contact with customers. 

New Sales channel E-commerce makes a new distribution channel for present products. This  
provokes direct reach of customers and the bi-facial nature of conversation. 

Direct savings  The cost of giving information to consumers over the Internet results in easier savings 
to senders when it being compared with non-electronic delivery. 

Reduced cycle time The delivery of digitalized products and services can be reduced to seconds 
(Turban, 2010). It has also reduced the administrative work which related to manual delivery, 
especially all over international borders, can be reduced prominently, this could save 90% time 

Customer service By enabling customers to find detail information of online, Customer services can 
be greatly developed. Also, an intelligent agents can answer standard e-mail questions within Seconds 
and human experts' services can be hastened using help-desk software. 

Corporate image On the Website, fresher can constitute corporate images very quickly. 

Corporate image means belief, which is important for direct sales. Traditional companies such as Intel, 
Disney, Dell, etc. use their Web activities to confirm their corporate identity and brand image. 

Impacts on organizations 
Technology and Organizational Learning:  Tremendous progress in E-Commerce will encourage 
Companies to conform quickly to the new technology and offer them an opportunity to experiment 
with new different products, services, and processes. New technologies need new organizational 
advances. For instance, the structure of the organizational unit dealing with E-Commerce might have 
to be different from the formal sales and marketing departments. To be more flexible and reactive to 
the market, new processes must be put in place. Such type of corporate changes  must be managed and 
planned. 

Changing Nature of Work: The nature of work and employment will be completely changed in the 
Digital Age; the process has already started before our eyes. Aspired by grown competition at globa 
marketplace, firms are reducing their employees down to a core of essential staff and outsourcing 
whatever work they can to countries where wages are significantly less expensive (Lakshmi, 2010). 
The convulsion brought on by such changes are creating new doors of opportunities and new 
challenges and forcing us into new ways of thinking about jobs, careers, and salaries. 

New product capabilities: E-commerce accords for new products to be newly created and existing 
Products to be customised in innovative ways (Lakshmi, 2010). Such changes may redefine 
Organizations' missions and the manner in which they operate. E-Commerce also allows suppliers to 
collect individualized data on customers. Constructing customer profiles as well as collecting data on 
certain groups of customers, can be used as a source of information for developing products or 
designing new products. Mass customization, as explained earlier, enables manufacturers to create 
specific products for each customer, based on their exact needs. For example, any renowned mobile 
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company gathers the basic needs of the customer and transmits them electronically to the 
manufacturing plant where they are being manufactured, along with the customer's specifications and 
then sends the product to the customer within a day. 

Impacts on Manufacturing 
E-Commerce is commuting manufacturing systems from mass production to demand-driven and 
possibly customized, just-in-time manufacturing. Moreover, the production systems are integrated 
with finance, marketing, and other functional systems, as well as with business partners and 
customers. The orders that are taken from  customer by using web based ERP system can be directed 
to designers and to the production  floor within fraction of seconds. Production cycle time is cut by 
more than 60 percent or may be more in many cases. This happens especially when the production has 
done in different countries than to customer and designer. Companies gather the products for which 
the components are manufactured in many locations. Sub-assembler gathers materials and parts from 
their sellers, and they may use one or more tiers of manufacturers. Communication, coactions, and 
coordination become critical in such multitude systems. 

Impacts on Finance 
E-commerce requires special finance and accounting systems. Traditional payment systems are not 
much useful for electronic trade. The use of the new payment systems such as e-cash is quite 
troublesome because it involves legal issues and agreements on international standards (Lakshmi, 
2010). However, e-cash is certain to come soon and it will change the manner in which payments are 
being made. In different ways, e-cash, which can be endorsed by currency or other assets, represents 
the biggest change in currency since gold replaced cowry shells. Its diversity and pluralism is perfectly 
suitable to the Internet. That could change consumers' financial lives and excite the foundations of 
financial systems and even governments. 
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Conceptual Paper on Work from Home 

Dr Roopa Shah 

Introduction 
21st centruy is called as the age of technology. An era of equality in gender.  An era to celebrate 
intelligence and talent. Men and women are trotting the path of success.  They are working together in 
each sector of life. The flourishing and happening sector in the modern age is Information 
Technology. The world has become so small that the avenues are open all over the world.  It has 
become a part and parcel of modern life.  In the wake of Information Technology, skilled workers are 
in demand more money, more opportunities, high standard of living are few points of attractions that 
the youth is tempted towards such jobs. A large brain drain is happening from developing countries to 
developed countries. Men and women are getting more and more career oriented.  There are IT herbs 
and huge and large buildings have become individual cities in themselves.  Though it has got 
advantages, it has got few disadvantages too.  More working hours, working places are far from cities, 
long hours of communication, pressure of work and travelling and increasing numbers of vehicles as a 
status symbol. night shifts and so on..... It has given a pathetic life with prosperity. 

Its more difficult for women to look after their children and home and work dedicatedly as its a need 
of time. 

Considering all these problems few companies started giving options of work from Home which 
survived their motto of making people stress free and also serve the purpose of having "Green HRM' 
which ultimately contribute in sustainability of environment. 

There are few reasons to celebrate this idea of work from home. They are as follows: 

1. Saves Time of Communication 
Its a great relaxation for employees to save time of commutation. So that they can concentrate more 
and become more energetic.  It also saves money of the employees.  It helps them become more stress 
free and focused. 

2. Increase in Productivity 
It is observed that those employees work from home are 13% more productive than the employees 
who work from office. They are happier and calm compare to their office counterparts. 

3. The work becomes easier and convenient. 
Internet has proven as a boon as even an employee working from home is connected to office through 
it.  Conference calls, web interviews can be arranged.  There is no need to physically present in the 
office.  Skype and other calls also made it very easy to connect people in the offices all over the world. 

4. Saving of Time, Money and Space 
Work from home saves time of communication, meetings in the office.  It also saves money of food, 
electricity and of course one doesn't need an office to work when one has opted for work from home. 

5. Hiring the best employees 
One can hire the best employees as freelancers worker from anywhere in the world.  One can choose 
best workers and pay them as per one's budget.  There is no chance that the employee leaves the job as 
it is on contract basis.  Working from home gives freedom to employee. 

6. Employees are loyal 
Employees who work from home are loyal. There is no risk of leaving the job in between.  Employees 
can manage their personal commitments and manage the time. As the deadline is given for the project 
the employees need to complete it within the time period. Work from home help them to concentrate 
on their work more and give good results. 
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7. Employees don't need vacation 
This system is a break from office.  Obviously employees don't ask for vacation. They work from 
home having their own time. They can relax in between and with energy and enthusiasm they can 
work. 

8. Employees can work for long hours 
As the long commuting time is saved employees can utilise that time and work for more hours.  This 
also results in less burden in office.  Office has to provide all required facilities to the employees like 
place to sit, light, fan, food, pantry, washrooms etc. But when employer provides the option of work 
from home he can curb on all these expenses.  Even virtual office can do.  The most important thing is, 
they derive more profit from such a set up. 

Though work from Home option is very tempting but its not very easy to work from home as many 
distractions are there.  To overcome all the obstacles one has to make a schedule and follow it for 
happy and productive working alone. 

1. Commitment to schedule 
Though one has got freedom to work anytime of the day and night as per the convenience through this 
work from Home facility, one should not always work unorganized and unplanned. One should always 
decide working hours and work according to schedule.  Working on weekends on late nights many a 
time hamper the qualitative work.  There should be a system set for work so that one can maintain 
professionalism. 

2. Maintain a Calender 
Those who work from home or work freelance should always maintain calender as to mark due dates 
and deadlines.  It helps to complete the projects in time.  The targets are achieved. It helps to set goals 
and achieve it one by one. 

3. Have a dedicated office area 
Even if one is working from home, it doesn't mean that one should work sitting anywhere and 
complete the work anyhow.  If there are right equipment on a comfortable place one can work 
properly and dedicatedly.  Right tools and places play a vital role in increasing productivity of 
employees.  A calm and relaxed background is essential to work. 

4. Act professionally 
Generally, we have a mind set to be relaxed all the day at home. But work from home doesn't mean 
that you should take everything casually.  One needs to prepare mentally for the work. If one behaves 
professionally and gets ready as if (s)he is getting ready to go to office and then begin the work as if 
we start work in the office.  It gives much professional feeling and one can work with essential 
professionalism. 

5. Regular communication with clients 
It is essential to communicate with clients on regular basis though one is working from home. While 
working alone, the feeling of alienation and loneliness sometimes hamper the work. Hence, make sure 
that we can communicate with others through skype, mobile phones etc. It also creates an 
opportunities to get more assignments. 

6. Enjoy the work 
Enjoy whatever you do. Take short breaks.  Have a walk after 2 hrs. of work. It will help you get 
relaxing time and you can work more efficiently.  Do some exercise so that we can stretch enough 
from the same posture of sitting and working on computer.  It affects our health, pain in neck, burning 
eyes, stress etc. Small breaks of coffee walk and exercise will help maintain health and distress the 
person. While working from home have sumptuous snacks and light but healthy food. 

7. Stop overuse of social media 
While working from home, it's difficult not to check social media.  But we need to decide the timings 
to check it.  May be half an hour after lunch or at the end of the day.  Thus, social media will not 
interrupt while working. this will help you to be more productive and efficient. 
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Work from home gives you freedom to work but we need to observe certain time table and schedule 
which will help us get all work satisfaction and enjoyment. 

Work from home has its own advantages and disadvantages. When we work from home we enjoy 
freedom of working at any time, take break whenever we want, postpone work of the day etc. In short, 
we become little lazy, indiscipline and unaccountable. There are many challenges for work from 
home.  One needs to beat it if one wants to efficiently work from home. 

Generally, we keep our files, projects, and paper work in the office in a neat set up.  It is difficult to 
switch to the informal set up of home and work.  It takes time to adjust. As we do not go to office, we 
ignore dressing professionally.  We were comfortable outfit. Many a times working home alone makes 
us feel so lonely that we got to cafe for communicating with others and be surrounded by people.  
Sometimes we develop a habit of self-talk, which embarrasses us in the crowd. Work from home is a 
boon and curse.  It's an honour and privilege. Just we need to be careful and scheduled to enjoy the 
freedom and increase productivity. 

As discussed earlier work from home is a convenient option. We have seen its benefits too. 

In this modern age, women are equally working with men in the offices but to add to this work they 
have additional responsibility of home and children. For a lacting mother work from home is the best 
option.  there are many things to look after when a child is young.  A mother has to take care of 
illness, relations with family and friend as well as financial security of home. She can work efficiently 
if gives this option.  She can be carefree and more productive. She efficiently work from home. Her 
security, commutation and other worries make her productivity low.  Work from home is the 
appropriate option for a women employee. 

There are many other benefits of work from home. While going to office people use private vehicles, 
pooling or public transport is given last preference.  It increases traffic jams as well as pollution in the 
environment.  Long hours of work and time-consuming journey towards office bug up the employees. 
It stresses out employees and affects their productivity.  Long working hours such their energy.  They 
face many mental and physical health problems.  If work from home facility gave them convenience to 
work as per their will in a cozy surrounding, they must be given this facility. 

Many a times men also need to get it as they need to help at home or do some essential bank, post or 
school work for family.  It helps them increase their energy and work more with soul in it.  They can 
work in pollution free atmosphere. They stop burning out with long commuting hours and long 
working hours without breaks. 

Computer is a part and parcel of our office work.  Its a great innovation.  We are dependent on it for 
every work.  But excess work on computer leads to depression, mental illness, fatigue and insomnia.  
In the office, we need to work on computer for hours together.  But at home we can take breaks, make 
ourselves comfortable and work on it.  It improves efficiency and productivity. 

Thus work from home is a great option for employees which help them improve Green HRM, 
environmental friendliness and contribution in making this world a better place to live. 

 

 



 
  

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 
 
 
 
 
  
 
 
 
 
 


